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Advertiser's 
Weekly 


THE JOURNAL OF BRITISH ADVERTISING AND MARKETING 


aead 


WOMAN is far, far ahead of any other weekly for women 


in the world. Beautifully produced in gay full-colour gravure, 
with an A.B.C. weekly net sale of 3,099,569, with a reader- 


ship representing over a third of the country's women, 
WOMAN is A NATIONAL CAMPAIGN IN ITSELF. 
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Graphic arts show 


may go on tour 


Under the title Art et Publicité 
dans le monde, the first compre- 
hensive international survey of 
the graphic arts applied to adver- 
tising and packaging, organised 
by the Alliance Graphique Inter- 
nationale (AGI), was opened last 
Thursday at the Musée des Arts 
Décoratifs in the Pavillon de 
Marsan of the Louvre, Paris. 
Eleven nations and over 70 artists 
were represented. 

The press view was attended by 
some 500 journalists from many 
countries. 

At the opening banquet of the 
AGI, the president, Jean Carlu, 
greeted the many guests of the 
Association. Ashley Havinden 
replied for the foreign guests. 

The exhibition will remain 
open until Sunday, May 8, and 
it is to be hoped that it may be 
shown in other countries. 


Liberty's win 
window contest 


Liberty’s are this year’s win- 
ners of the Regent Street Associa- 
tion’s annual window display 
competition. The windows can 
be seen throughout this week. 

Austin Reed have won second 
prize, Galeries Lafayette third, 
and H. & M. Rayne (shoe shop), 
Garrard Ltd. (jewellers) and 
Joseph Lucas (motor accessories) 
are highly commended. 

At a dinner at the Criterion on 
Monday the prizes were presented 
by Walter Lines, proprietor of 
Hamley’s. 

The judges were Sir Henry 
Collett, president, City of London 
Retail Traders’ Association, Miss 
Margot Lovell, of television's 
“Woman's Hour,” Dr. E. Gubelin, 
of Lucerne, and Miss Jean 
Stewart, retail officer, Council of 
Industrial Design. 


agency labels 


Sir,—Barrington Bree’s résumé 
(ADVERTISER'S WEEKLY, March 
24) of what he wrote 20 years ago 
(anticipating by two decades T. 
Waddicor’s more recent remarks 
on the subject) sums up the posi- 
tion admirably—if, as many of 
us firmly believe, there is a posi- 
tion to sum up. 

Nor need there be any limit 
to the names you can call an ad- 
vertising agent, provided you dis- 
regard the possibility of mental 
fatigue at some point of the 
translatable flight to something 
more comprehensible. 

“Business expansion counsel- 
lor” is a whole line of type in 
this direction. The only improve- 
ment I would suggest is “Privy 
enterprise counsellor,” for no 
class-conscious client could fail 
to be pleased with any sort of 


THIS WEEK 


Special feature on overseas 
exhibitions—page 802 


NEXT WEEK 
Agricultural Market Survey 


campaign prepared by a firm of 
Incorporated Practitioners in 
Privy Enterprise Counselling. 

Apart from this, I agree with 
every other word Barrington Bree 
writes. 

C. A. Jouns. 

Kensington, W.8. 


Put the people 
in the picture 


Sir,—Any one in the advertis- 
ing world who still had reserva- 
tions about the value of 
exhibitions as an aid to business 
will have had them blown sky 
high by the excellent article by 
your Exhibition Correspondent 
published in ADVERTISER'S 
Weekty, March 24. 

The fact that 20 exhibitions can 
pull in some £266,538 worth of 
business speaks for itself and 
confirms, as your correspondent 
put it, that “there is indeed no 
business like show business.” 

Here is a point that your 
correspondent might care_to look 
into, because it does affect the 
news-worthiness of many of the 
scenes that exhibitors issue in 


photograph form. Why do so 


many exhibitors issue hoto- 
graphs of empty stands—for all 
the world as though an air-raid 
warning had been sounded and 
the public had run for cover? 
Anyone receiving such bleak 
and bare stand scenes for use in 
advertising materia! directed over- 
seas, knows how little chance 
there is of their ever being used. 
Quite apart from the fact that 
the presence of people tends to 
establish a measuring scale for 
the stand, it surely is in the in- 
terest of the exhibitors themselves 
to show that they have been suc- 
cessful in pulling the public. 
HERBERT SLEEME. 
Sevenoaks. 


105 calls before 
an order 


Sir,—I read with great interest 
Denis Butlin’s (National Cash 
Register Co., Ltd.) letter headed 
“Give up so soon? Not our 
salesmen,” in the March 17 
issue Of ADVERTISER'S WEEKLY. 

Undoubtedly, office equipment 
salesmen have to be truly tough 
and patient. I cannot resist men- 
tioning another craft where the 
salesman has to be ultra tenacious 
and with the patience of Job 
showcards and display. 

Many examples could be 
quoted of persistency and the 
writer remembers one of recent 
years—calling on a firm for 34 
years, average 30 calls a year 
equals 105 calls before the first 
order was booked. In our firm 
it is quite common to make 
some 30 to 40 calls before col- 
lecting the first order. 

Salesmen in many industries in 
Britain would have to give up 
selling if they got tired of calling. 

Joe Harris. 
Harris Advertising Ltd.. 
London, W.1. 


Banking on 
‘fear’ ads 


Sir,—I note with interest a 
letter in ADVERTISER'S WEEKLY, 
March 10, under the heading of 
“Growth of the ‘fear’ ads,” and 
the subsequent correspondence. 

As I represent one of the 
member firms of the Gypsum 
Building Products Association 
responsible for promoting the 
campaign which gave rise to the 


original letter, may I point out 
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that we are in very good com- 
pany? 

I noticed the other day an ad- 
vertisement of one of the leading 
big five banks featuring a 
burglar breaking open a dressing 
table with a picture of a bank 
strong room behind—again 
playing on the emotion of fear. 

G. A. BENDELL. 
Plaster Products. 


Vivid psychology 
Sir,—The “Grimmer” school of 
thought in relation to Mr. Wor- 
mald’s Photograph of the Month 
is vivid psychology effectively ap- 
plied. The wishes of your Mr. 
Allen are merely idealism gone 
mad. He does, however, admit 
the efficacy of the appeal. 
H. V. S. Stimpson. 
Sevenoaks, 
Kent. 


Woodpulp from South 
Wales planned 

Application is being made to 
the planning authorities for per- 
mission to build a woodpulp mill 
at Sudbrook near Chepstow 
This follows the technical inves- 
tigation into the possibilities of 
producing woodpulp in South 
Wales. It is hoped that by using 
timber from local private estates 
woodpulp ‘will be produced 
economically. 

Bridgend Paper Mills are act- 
ing on behalf of the Wiggins 
Teape Group in this project. 


CHARITY SHOW 


On Monday, April 25. at the 
Cripplegate Theatre, the Ingolds- 
by Players are putting on 
“Love’s a Luxury,” a two-act 
farce, in aid of the Printers’ Pen- 
sion Corporation. This particu- 
lar performance is being organ- 
ised by the home sales depart- 
ment of Linotype & Machinery 
Ltd. Tickets are available from 
A. Wetherall, 21 John Street, 
W.C.1 at £1 Is., 15/6, 12/6, 10/6, 


STANDS FIRST AND 

FOREMOST IN LONDON 
AND PROVINCES — PROPRIETORS ODHAMS PRESS LTD 

112 HIGH HOLBORN W.C.1. 6 t 


MANCHESTER BIRMINGHAM LEEDS 


McLELLAN - DIRECTOR 


PRINCIPAL BRANCHES WATFORD SOUTH COAST 
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) Cut out 
waste ! 


There is no ‘‘waste’’ readership with 


/ 


Industrial Equipment News. Every reader 
of I.E.N. is a potential purchaser— 

a Chief Engineer, a Works Manager, 

a Technical Director or a Chief Buyer— 
one of a select fifteen thousand who 
welcome the journal each month. On every 
page of it they find details of new 


materials—new equipment—new ways 


of doing things. 
Because it goes only to named readers 


of known status on the production side 


of industry ‘‘Industrial Equipment News’’ 


is a most powerful selling medium. 
The cost of a single quarter page 
advertisement is equivalent to £1 I7s. 4d. 


per thousand buying readers. 


Published every month by TOTHILL PRESS LIMITED 
33 TOTHILL STREET, WESTMINSTER, LONDON, SW! 


Telephones: WHitehal/ 9233 (12 lines). 
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“ORGANISATION AND METHODS” 


(5/- quarterly) 


MR. R. A. BUTLER, Chancellor of the Exchequer, in a specially 


written foreword to this new quality publication writes : 


mt a serious and responsible journal which brings 
together the experience of commerce, industry and 
public authorities, and helps the one to learn from the 


other.”’ 


5,000 top executives will receive their Spring issue by 
registered post. 


‘* Organisation and Methods ’’ is the magazine for the ‘‘ very 


top "' men in management and production—its editorial pages 
are concerned with efficiency in management and mechanisation 
whether in factory, foundry, office or the public services— 


indeed throughout the nation’s economy. 


Display rate £40 per page 


Copy date for Spring issue 


ORGANISATION AND METHODS (O. & M.) PUBLISHING CO. LTD., 


3, Clement’s Inn, W.C.2. Hol. 6817 
A Member of the Municipal Journal Group 
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AT THE ‘POINT-OF-SALE’ 
DEMANDS DISPLAY. SCREEN 
PRINT AND EXHIBITION BY 


|PRIESTLEYS| 


S. BUCKINGHAM STREFT, LONDON WC.2 - TEL TRA 4277 


V ol 167 


180 Fleet Street, E.C.4 
52/6 A Year Post Free 


Advertiser's 


Weekly 


The Joarnal of British Advertising & Marketing 


No, 2,179 


"Phone: Chancery 8844 
55/- Overseas 


THURSDAY, MARCH 31, 1955 


ADVERTISER'S 


WEEKLY 


AT THE ‘POINT-OF-SALE 
DEMANDS DISPLAY, SCREEN 
PRINT AND EXHIBITION BY 


/PRIESTLEYS 


COMMERCIAL ROAD. GLOUCESTER - TEL 2220 


HALF-A-MILLION 


Big blow to national dailies 


and London evening papers 
ADVERTISING CAMPAIGNS DISRUPTED 
BP EVENUE losses suffered by the national daily and 
London evening newspapers as a result of the strike 
had reached a total of £500,000 by last night. 


ADVERTISER'S WEEKLY asked 
Statistical Review to estimate the 
osses 

These are the figures, for dis- 
slay and financial advertising 
nly, based on February 
evenue 

LONDON MORNINGS : Los- 
1g £63,000 a day, reaching a 
‘tal of £252,000 in four days. 

LONDON EVENINGS: Los- 
ng £17,000 a day. Total losses. 
85,000 in five days. 

SUNDAYS: Lost £162,000. 

In fact, losses will have been 
ven greater than this, because 
farch is usually a better month 

n February. Also, there are 

sses on classified advertising to 

taken into consideration 

A fear that the strike, which 

gan on Friday morning, will 


One bright spot 


on a page 
of black news 


Expenditure on press display 
advertising in January and 
February amounted to 
£11,990,000, compared with 
£9,950,000 for the same two 
months last year—an increase 
of 20 per cent. 


mffect continuity of advertising 
paigns has been expressed by 
fubert Oughton (W. S. Crawford 
d.). But “no drastic action” is 
be taken yet by Crawfords. 
Both Mr. Oughton and P. L. 
tobo (S. H. Benson Lid.) say 
at it is the smaller agency which 
being more seriously affected 
ensons are not considering 
holesale switching of appropria- 
ons to other media at the 
ment. 
Other agency chiefs comment 
rian MacCabe (Foote, Cone & 


Belding Ltd.): “We are leaving 
our orders with the national 
newspapers. We. hope that they 
will use the newsprint they have 
saved to produce larger papers 
when the strike is over.” 

Leo O'Farrell (Rumble, Crow- 
ther & Nicholas Ltd.): “No 
transfers yet. Larger papers later 


may use up the omitted adver 
tisements.” 
The dual houses — where 


periodicals as well as national 
newspapers are produced—were 
reported to be threatened by a 
spreading of the strike earlier 
this week, but by yesterday 
(Wednesday) evening, the crisis 
seemed to have been averted. 

At Odhams Press Ltd., where 
earlier the non-appearance of at 
least two periodicals had been 
rumoured, everything will be as 
normal this week, with the excep- 
tion of Poultry Farmer, which 
may be one day late. 

Kemsley Newspapers Ltd. re- 
port that two of their papers, the 
Daily Record and Mail (Glasgow) 
and the Daily Dispatch (Man- 
chester), have suspended publica- 
tion. The reason is believed to be 
a “gentleman's agreement” with 
the NPA 


STRIKE 


Londoners queue in Fleet Street for copies of the 
which was 


Copies of provincial morning 
papers have been eagerly snapped 
up in the London area since the 
strike began. No extra copies 
however, are being delivered in 
London because, as a statement 
issued in the last few days by 
the Newspaper Society explains 

“Newspapers generally do not 
take advantage of each other's 
misfortunes The provincial 
morning and evening papers are 
refraining from profiting in the 
stoppage through labour troubles 
of their London contemporaries 

“If they did increase their print, 
they would be using more than 
their fair share of the restricted 
supply of newsprint available for 
the country's newspapers 

The NPA states that its mem- 
bers are issuing notices to 
employees in London and Man- 


LOSSES 


‘Manchester Guardian,” 


not affected by the strike 


chester terminating their agree- 
ments from Friday, April 15. The 
notices apply to those who are 
entitled to a fortnight’s notice or 
less, including compositors, 
printers, and packers. 


The dispute is between the 
NPA and the Amalgamated Engi 
neering and Electrical Trades 
Unions, who have 700 members 
working in NPA offices, over a 
wage offer made by the NPA 

The unions refuse to accept the 
offer. The NPA state that they 
are willing to go to arbitration 
but unwilling to increase their 
offer. The unions have said that 
the next move is up to the em 
ployers, but that they would be 
ready to negotiate with indi 
vidual newspapers 


@ See Stop Press 


3 CLEMENT'S INN, LONDON, W.C.2. 


SF, 7 -- EVERY week in EVERY department of 
e EVERY (Local Authority in Great Britain 


EVERY Chief Officer reads 


™ MUNICIPAL JOURNAL 


COVERS A £1500,000,000 MARKET/ 


Tel: Helborn 2827-4817-2447. 


"Grame: Munijourni, Estrand, Londen 
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IPA hear plea for College of |voints trom 
Advertising: £250,000 scheme 


‘NOT BEYOND CAPACITY OF GREAT © 


INDUSTRY, SAYS 


A 


COL. WILKINSON 


SCHEME for an advertising college was revived by Lt.- 
Col. Alan Wilkinson, the president, at the annual dinner 


of the Institute of Practitioners in Advertising last night 


(Wednesday). 


He said: “I would like to see 
here in London our own Adver- 
tising and Marketing Techno- 
logical College, with its own staff 
of fully qualified teachers to train 
and produce the advertising prac- 
titioners of the future 

“To found this college would 
cost not less than £100,000—and, 
with a first-class building and 
endowments, may be up to a 
quarter of a million. But this 
sum, surely, would not be beyond 
the capacity of this great industry 
with its total revenue of over £200 
millon per annum, and embrac- 
ing as it does not only all adver- 
tisers and ourselves, the advertis- 
ing agents, but also all media 
owners as well.” 

Responding to the toast of the 
Institute, proposed by Lord 
Woolton, Col. Wilkinson referred 
to the high standard of examina- 
tions which have to be passed for 
membership of the Institute. 


A profession 


“I believe advertising is moving 
in the direction of a profession 
rather than of a trade,” he said. 

Dealing with the critics of the 
business, the president said 
“Sometimes, when advertising is 
criticised or attacked, we wonder 
whether we should not take our 
own medicine and advertise our- 
selves. But it is by our works 
that we prefer to be judged. And 

it is Our experience that on the 
whole the British public has a 
pretty sound sense of values and 
of decent behaviour.” 

Of commercial television, Col 
Wilkinson said : “In advertising 
we have always to be thinking 
of to-morrow, must always be 
ready for something new 
Novelty, change and progress, 
are part of our existence. And 
television is in fact just one more 
outlet or shop window in which 
to show Our wares-—-one more 
medium for our message We 
shan't forget our old friends of 
the press and poster and cinema 
worlds with whom we have de 
veloped this great advertising 
business 

“We shall not lose our balance, 
or fuss like fond relations over 
the new arrival—the latest and 
youngest member of the advertis- 
ing family—we shall give it the 
friendliest of welcomes, and | 
have no doubt that most of us 
will be present at the christen- 
ing 

“To me, the significance of 
this new event is not that it will 
widen the range of entertainment, 


certainly not that it will give us 
yet another job of work with 
probably little, if any, reward for 
a long time, but that it is one 
more proof that this country 
the home of freedom, tolerance 
and fairplay—denies monopoly 
to anyone in its determination to 
saleguard our British way of 
life 

“I hope we shall not lightly 
forget the high standards set by 
the BBC, without whose years of 
experience and experiment there 
would be no alternative pro 
gramme on the way. 

“As for ourseives,” said the 
president, “our contribution on 
the air, as everywhere, must, and 
always will be, positive, never 
negative. Mere sensation or 
horror stories are of no use to 
us, for no one buys or responds 
when they are made miserable, 
frightened or in doubt. Instinc 
tively, therefore, we must always 
look on the sunny side of life 
There is no virtue in this—it just 
has to be that way.” 

In this electronic age, who 
could say what, in a few vears 
time, would be the range or 
limit of the TV audience and, 
therefore, of the influence of ad 
vertising ? Should we not con- 
template the possibility that one 
day the whole civilised «world 
might receive the same picture, 
and so the same message, at one 
and the same time ? 

Wider horizons 

Ours was a life of ever-widen 
ing horizons, said Col. Wilkinson. 
Channels of communication were 
becoming available to us as 
never before. We were told that 
n 25 years’ time the standard of 

ving might be raised to double 
hat of to-day. But was it not 
more important to raise the 
standard of thinking ? 

The president added “We 
influence outlook, taste, habits— 
encourage better homes, better 
health, better living, better ideas 
We deal largely in and with ideas, 
the most powerful things in the 
world. 

“snould we not, therefore. 
keep a Constant ‘look out’ to see 
that the channels of thought are 
clear and free, and that fears and 
untruths are swept from the fair 
ways of consciousness ? 

“If we bring to our work the 
qualities and the ideals for 
which our Institute stands. then 
I believe we shall, in our own 
way, be helping to build a better. 
a happier and safer world.” 


President 
again 


Lt.-Col. Alan M. Wilkinson 
has been re-elected president of 
the Institute of Practitioners in 
Advertising for the second year 
m succession 

A director of London Fress 
Exchange, Col. Wilkinson was 
one of the Institute’s founder 
members He was elected a 
Fellow in July, 1936, and a council 

member on 
his return 
from active 
service in 
1946. He 
served for 
many years 
aS a member 
of the presi- 
jent’s com- 
nittee ; was 
for a long 
period one of 
theInstitute’s 
examiners; 
has been 
chairman of the professional 
purposes committee; and has 
represented the Institute on the 
British Nation Committee of 
the International Chamber of 
Commerce 

His achievements 
MA: Oxford B 
college (Oriel) captain of cricket ; 
DSO and Bar ind Mentioned 
in Dispatches in b world wars. 


include : 
(football) ; 


the report 


Points from the annual report 
of the Council of the Institute : 

Membership on December 31 
was: Incorporated practitioners 
in advertising, 148; registered 
practitioners, 74; fellows, 135; 
honorary fellows, 3; members, 
626; associate members, 37 


Total, 1,023. 
* 


* * 

In one sense, states the report, 
it could be claimed that the most 
important work carried out dur- 
ing the past year on behalf of all 
member firms and companies has 
been in connection with television 
advertising. Several members 
have been good enough to say 
that it is the best work the Insti- 
tute has ever done! It is quite 
certain that ail these who have 
given so much time to it would 
make no such claim, although 
they might well be entitled to if 
the measurement was in terms of 
man-hours only. 

- * * 

Early in 1954 the development 
committee set up a special sub 
committee under the chairmapn- 
ship of A. B. Carrick Smith, to 
consider and report on the educa- 
tion and recruitment of creative 
personnel in advertising agencies 

* * * 

EDUCATION : There has been 
a marked increase in the number 
of registered students. The figure 
rose from 170 at December 31 
1953, to 321 at December 31 
1954. 

* * * 

The marketing sub-commitice 
has produced a memorandum en 
titled Short Notes on Self-Service 
Store Development, which has 
been circulated to all members 
of the Institute. 


‘Constant staff movements cause 


salary inflation, instability’ 
The effect of constant staff movements on the agency 


business was commented upon by the president in his address 
to the annual meeting yesterday (Wednesday) morning. 


He said: “A considerable num- 
ber of comments, in fact criti- 
cisms, have reached me with re- 
gard to the subject of the con- 
stant changes of agency person- 
nel from one firm to another. 
There is no doubt that the extent 
of this is without precedent in 
our business 

“The inflationary effect on 
staff salaries and the instability 
caused by this frequent move- 
ment from one agency to another 
cannot be good for agency devel- 
opment, or for the agency busi- 
ness as a whole, however much 
we try to shrug it off by referring 
to supply and demand 

“There is only one long-term 
answer to the problem—the re- 
cruitment and training of suit- 
able agency personnel. The or- 
ganisation to undertake this is 
clearly the Institute, and I feel 
it must be treated as top priority 
in the coming year.” 


Ranging over the full field of 
Institute activities, Col. Wilkin 
son paid tribute to all concerned 
with commercial television de 
velopments, the National Reader 
ship Survey, and the branches 

Of public relations he said: “Tt 
is clear, in so far as the outside 
world is concerned, that there is 
sull much ignorance about us and 
our work. In many ways, includ 
ing publication of a booklet that 
is already on the stocks, the 
Institute will be more active or 
its own behalf this year and in 
the years ahead.” 

He referred also to the “very 
fair (and, I think, encouraging) 
treatment” being received by the 
Institute from the trade press 

The president added: “It has 
been a year of tremendous 
activity perhaps more full of 
action and development than any 
in our history.” 


(See Comment—page 790) 
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Newsprint: No 
decision yet 


F. P. Bishop, general man- 
ager of the Newsprint Supply 
Co., was unable to report any 
developments in the newsprint 
situation following on the 
meeting with “The Times” last 
Friday. 

“The Times” are considering 
the NSC’s proposals. Their 
decision will be announced 
later. 

“I imagine the newspapers 
have got other things to think 
about at the moment,” said 
Mr. Bishop. 
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‘Onemorepage 
hefore long’ 


—says IPA president 


A FORECAST thatthe 

acceptance of the volun- 
tary newsprint rationing plan 
would lead, before long, to at 
least one more page for morn- 


ing and evening mewspapers 
was made by Lt.-Col. Alan 
Wilkinson, president, at the 


annual meeting of the Institute 
of Practitioners in Advertising 
yesterday (Wednesday). 

Col. Wilkinson said: “Most 
agencies have had, and are still 
having, great difficulty through 
the crowding - out of their 
clients’ advertisements. 

“The Government are 
agreeing to increase newsprint 
mports up to 500,000 tons a 
year This, in fact, is a larger 
total than in any previous year, 
ncluding pre-war. 

“It is necessary that all news- 
papers agree to the plan 
worked out by the Newsprint 
Supply Company on which, of 
course, both the nationals and 
provincials are strongly repre 
sentc ! 

“What will this mean? I am 
assured that, subject to anything 
unexpected, such as strikes in the 
industry, either newsprint or 
newspapers, there will be a 
sufficient increase In newsprint 
to enable, before long, at least 
one page to be added to the 
large circulation papers per day 

possibly more. 

“This will apply particularly 
if the new agreement does not 
come into effect before the 
summer or early autumn, when 
the stock position will have 
umproved 

“I thelieve that, at long last, 
with any luck, ‘we shall have 
fewer anxieties and fewer space 
losses in the next twelve months 
One most important concession 
was given by the Government 
They guaranteed, again subject to 


now 


matters entirely beyond their 
control, that sufficient dollars 
would be made available to 


maintain the standard of 500,000 
tons per annum.” 
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‘New ideas are ‘Position is now clear on 
television documentaries’ 


The Association of Specialised Film Producers, following their 
request for further information and clarification of the intentions of 
the programme contractors regarding the transmission of documentary 
films from stations operated by the ITA, state that they have received 


industry’s 
life-blood’ 


Opening the Third National 
Factory Equipment Exhibition at 
Earls Court on Monday, Sir 
Miles Thomas said: “New ideas, 
and new and better ways of doing 
existing jobs, are the life-blood 
of industry 


“It is not sufficient, however, 
merely to think about new ideas 
and new methods. Thoughts 


must be translated into action to 
ensure that«they are fully utilised 
in the factory and workshop.” 

The exhibition is sponsored by 
the proprietors of The Factory 
Manager and the Factory Equip- 
ment News, Production Publica- 
tions (London) Ltd. and organised 
by J. F. Holdsworth 

Nearly 300 exhibitors showed 
their ideas for greater produc- 
tivity by labour-saving devices 


replies from the 


Associated Broadcasting Company 


Lid., and 


Associated-Rediffusion Litd.. which “make the position clear.” 
Both companies have stated that it is not their intention to charge 
for the showing of documentary films which “do not comprise an 


undue element of advertisement.” 


These films will be shown as part of the editorial programme and 
the contracting companies cannot accept payment for any advertising 


element included 


Before use as part of the editorial programme, such 


films will, however, have to be approved by the ITA 
The Association say that the confusion in the minds of producers 
appeared to have arisen from the use of the word “documentary” in 


connection with advertising films 


“This word is normally used in relation to the sponsored film which 


contains little or 


no advertising, and 


the kind of films to which 


reference is made in the programme companies’ rate cards under the 
heading of ‘documentaries’ or ‘advertising documentaries’ are not really 
documentaries, but are sales or trade promotion films 

“We are taking up this point with the ITA with the suggestion 
that they discontinue the use of the word ‘documentary’ in this connec 
tion in order to avoid any further misunderstandings.” 


IPA negotiate cover for 


agencies’ 


The Institute of Practitioners in 
Advertising has been holding dis- 
cussions with brokers and under- 
writers to enable member-agencies 
to cover some of the risks for 
which commercial television pro- 
gramme contractors have declared 
that they will not accept liability. 

Contracts for time between 
agencies and the contractors con- 
tain conditions by which the 
programme companies disclaim 
liability for such risks as failure 
to transmit an advertisement or 
part of an advertisement for any 
reason ; damage or loss of any 
material or property furnished by 
an agency; or failure to obtain 
consent for the use, recording or 
broadcasting of all or any part of 
any advertisement or to comply 
with the law 

They also will not admit 
liability for their refusal to trans- 
mit any  advertisement—which 
they are entitled to do without 
giving reasons—or any alteration 


This Wedgwood Room has been opened at the Story & Co 


in Kensington High Street. 
to help customers 


rV risks 


which they consider should be 
made to any advertisement; or for 
any fading or cutting of any por- 
tions of an advertisement during 
actual transmissions, or for re 
duction of full charges for the 
time booked on such an occasion 
If an agency’s normal broker 
cannot meet these requirements, 
the IPA has negotiated f two 
general insurances to cover 


@ In the initial period 
accident or sickness to 
artists, etc; destruction or 
damage to film, studios, or 
equipment; and broadcast- 
ing failure 


death, 


From the 
mission 
omission 


moment of trans- 

negligence or 
property infringe- 
ments; breach of contract 
rights ; invasion of the rights 
or privacy, defamation, 
slander, libel, copyright, 
exhi 


passing-off, television 
biting rights, etc 


Lid., 


store 


Staff trained by Wedgwood will be in attendance 
The store itself is undergoing 
which should be complete by early 


major 


May 


reconstruction, 


ISBA OPEN MEETING 
Commercial TV 


to be ‘freely 
discussed’ 


An open meeting for all adver 
users and their agents on 
commercial television will be 
held by the Incorporated 


Society of British Advertisers 
at the Hoare Memorial Hall 
Church House, Great Smith 
Street, Westminster, S.\W.1. at 
2.15 p.m. next Wednesday, 
April 6 

ISBA state that at the 


mecting 
the subject will be “freely and 


Gollings TV firm 


W. H. Gollings & Associates Led. 
have registered a new company, 
W. H. Gollings TV Publicity 
Lid. It will implement policy 
decisions, and handle produc- 
tion on behalf of the parent 
company. 


frankly discussed.” It wil! give 
imterested advertisers, they say. 


an carly opportunity of stating 
their views 


Wm. C. Thiele (Yardley & Co 
Ltd.), chairman of the execu 


tive committee of ISBA. will 
preside, and a panel of 
speakers will include H. | 


Chilton (Horlicks Ltd.), chair 


man of the ISBA radio and 
television committee: G. F 
Todd (Imperial Tobacco Co 
(of Great Britain & Ireland), 
Lid.), chairman, ISBA adver- 
tising research committee, 
Mark Quin (J. Lyons & Co 
Ltd): W. M. York (EB. K 
Cole Ltd.), both of whom are 


members of ISBA’s radio and 
TV committee; and Alan 
Whitworth, director of the 
Society 
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London club to the fore in improving 


advertising, gala guests 


*42 YEARS A FORUM FOR DISCUSSION: 


CONCRETE PR PLAN IN ACTION’ 
The Publicity Club of London gala again proved itself 


one of the most enjoyable 


as well as quite the biggest 


of 


advertising’s social functions when more than 900 people 
went to Grosvenor House last Friday evening to enjoy a 
dinner, dance and floor show, listen to witty speeches and, 
in return for generous raffle prizes. contribute some hundreds 


of pounds to NABS. 

The only serious note was, for 
a few minutes, sounded by the 
chairman, Miss Sylvia Weinberg. 
who claimed that the club, justi 
fiably proud of its record in 
advertising, had for 42 years pro 
vided a forum for discussion, and 
had been in the vanguard of all 
movements for the betterment of 
their business. 


Speakers busy 

They were, claimed Miss 
Weinberg, among the first to 
implement the Advertising Asso- 
ciation’s plan for public relations 
by a concrete scheme of their 
own, and were already sending 
out speakers to talk to groups 
ind schools, that these might 
know that advertising was unlike 
politics, for which no preparation 
was thought to be necessary. 

“It is in a spirit of service that 
the Publicity Club of Londen was 
formed,” she said. “While it 
exists, we can but thrive, enlarge 
and prosper.” 

Before Miss Weinberg spoke, 
stage and screen star Richard 
Attenborough, who with his wife. 
Sheila Sim, was the guest of 
honour, had raised a laugh by 
saying that he had been glad to 
accept the club's invitation be- 
cause there were so many people 
present of influence in commercial! 
television 


‘Civilised’ 


The toast of the guests, pro- 
posed by Reg. Cooper, vice-chair 
man, was responded to by Capt 
P. G. E. Warburton, president 
of the Incorporated Society of 
British Advertisers. He said that 
the fact that the club had, for the 
first time in its history, a lady 
chairman proved that civilisation 
had been able to get into adver- 
tising 

As always, many people had 
contributed to the success of the 
event. It was organised by the 
social committee, comprising 
Frederick W. Pemberton (chair 
man), Reg. Fielder, Alan Betts 
Miss Joan Daniels, John Hewson 
and Miss Peggy Mieville 

Others who gave assistance 
were Trevor Harris, George 
Phipps, S. V. Court, J. H. A 
Cocks, Paul N. Matten and 
Walter Taylor 


More than a hundred firms 


Club News 


contributed gifts, ranging from a 
television set and a bicycle, to 
lamps, books, toys and woollens 
for the raffle, the draw for which 
was conducted by Sheila Sim. A 
number of ladies had acted as 
ticket sellers under the direction 
of Miss Gladys Enson 

Table gifts of cosmetics were 
contributed by Richard Hudnut 
Ltd. and Woman and Beauty 
cigarettes by Trico-Folberth Ltd 
spot prizes by the Aldworth Press 
(Country Fair), Arthur Guinness, 
Son & Co., Ltd, E. Griffith 
Hughes Ltd., and Yardley Ltd 

Publicity assistance in connec 
tion with the printed programme 
and the tickets was given by the 
following: creative work, John 
Walsh and Godfrey Theobald 
(Saward, Baker & Co., Ltd); 
typesetting, blocks, stereos, B 
Dellagana & Co., Ltd.; Direct 
Photo Engraving Co., Ltd., Gee 
& Watson Ltd., C. & E. Layton 
Ltd., Nickeloid Electrotyping Co.. 
Ltd., Noakes Bros. Ltd. and Read 
& Nicoll Ltd. ; paper, Spicers Ltd 
and Tullis Russell & Co., Ltd. ; 
printing of tickets, C. & E. Layton 
Ltd 


Imber Cup win 


The Publicity Club of London 
won back the Imber Cup for public 
speaking from the Regent Adve:- 
sing Club on Monday evening. 

Publicity Club speakers were 
Gilbert Wild, Anthony Gardner and 
J. Hunter Fairley; the Regent team 
comprised Miss Anne Coleman 
Ww Akam and Philip Jones 

Of the three judges, Tom Pinder, 


1 schoolmaster, was the chairman, 


D. S. Griffiths (director, Incor- 
porated Sales Managers’ Asso 
ciation) was nominated by Regent 


ind Frank Hughes-Freeland by the 


Publicity Club. Miss G. M. Payne 
southern area organiser for the 
National Public Speaking Contest 
presided 
Oxford 


Press ads in store 


Harrods give their current adver 
using wide circulation within the 
store, so that assistants are well 
informed and displays and windows 
can be correlated, W. D. Hardie 
advertising manager of Harrods, 


told the Advertising Club of Oxford 


Miss Sylvia Weinberg 


chairman 
Also in the picture are 


secretary, M 


gala 


More than 200 people attended the 
East Anglian Publicity Club's second 


annual dinner-dance 
in association 
Theatre. Entertainn 
evening included a 

of ballroom dancins 


which was held 
the Ipswich 
nt during the 
tharet, display 


wilh 


and novelty 

features, including distribution 
of gifts provided local and 
national advertisers thove U. to r.) 
are: Mrs. Richards A. Richard- 
son manager of he Ipswich 
Theatre Mr Wilson; B. R 
Wilson, managing ctor of the 
East Anglian Dai Times” group 


of new Spapers. and | 
Club J. ¢ Nelsor 
Ipswich M, 


ident of the 
ewn clerk of 


and Nelson 


First annual 
NAGS dinner 


Nearly 100 members of the News- 
paper and Advertisers Golfing 
Society and their guests attended 
the Society's first annual dinner at 
The Vintners’ Hall on Wednesday 


last week 

J. B. Melhuish (Mel), this year’s 
captain, presided and was supported 
by Robert B. Foster, president. The 
toast of the Society was proposed 
by Viscount Bruce of Melbourne. 
the captain replying Mr. Foster 
proposed the guests, and Lord 
Brabazon of Tara and Henry Long- 
hurst responded. E. Glanvill Benn. 


vice captain, toasted the chairman 
A two-colour menu programme 
was designed by Mel who auto- 


graphed copies in return for a gift 
of 2s. 6d. to the Golf Foundation 


speaks at the Publicity Club of Londo 
Graham 
s Cynthia Stephenson 


Blundell, the Club's 
and Sir James Waterlow 


Aberdeen 


BBC man answers 
TV question 


honorar 


told | CHAIRMAN SPEAKS | 


When commercial TV is intr 
duced will the BBC be requir 
to take a wider view of pub 
entertainment value to the te 
vision-set owner? That questio 
was addressed by a member | 
Melville Dinwiddie, Scottish con 
troller of the BBC, at the end « 


his address to the Publicity Club 


Aberdeen recently, on striking 
balance in publicity 
Mr. Dinwiddie said the BB 


policy was to give entertainment fi 
its own worth—they did not p 
on a programme because it w 
being used to sell some produc 


ADVERTISING 
DIARY 


Friday, April 1 
REGENT ADVERTISING CLUB Ma 
hatters’’ night. 7.30 p.m 


NAGS week-end meeting commences 


Royal St. George's, Prince's, a 
Deal 

PUBLICITY CLUB OF LEEDS Nass 
night. Capital Ballroom, Meanwood 
& p.m 

GLASGOW PUBLICITY CLUB Meeting 
John C. Neil on “Advertising Or 


Hundred Years Ago 

PUBLICITY cus «OF SHEFFIE 

luncheon meeting Speaker: Ker 
neth Horne. Grand Hotel, Sheffield 
12.30 p.m 

1sMa 20th annual conference oper 

Grand Hotel, Eastbourne 

Monday, April 4 


BRisToOL A WEST PUBLICITY CLLB 
meeting Carwardines in Baldwin 
Street. 6.30 p.m 

LAYTON AWARDS EXHIBITION Official 
opening 11.00 am. 45. Park Lane 
wil 

Wednesday. April 6 . 

ISMA LONDON BRANCH luncheon 
meeting. Connaught Rooms, Great 
Queen Street, W.C.2 

INSTITUTE OF PUBLIC RELATIONS 
luncheon mecting Speaker: Tom 


O'Brien 
Piccadilly 


Criterion Restaurant 
wil 12.45 

1SBA meeting on commercial TV 
The Hoare Memorial Hall, Church 
House, Great Smith Street, West- 
minster, §.W.1 12.15 p.m 
Thursday. April 7 
MANCHESTER PUBLICITY 
meeting 


ASSOCIATION 


~*e*e««eeeeee eer re rer 


eC || PE 
a ee 
| a (eae oa 
. i ae ee , aan > See 
ss 7 ee Bit < § 
=: i ae : OEE So er 
as "s (Op ag 
+ eee yas : i 5 
a Se : 
” 34 25" ; Va a : 
af Ry Bees 
—_ , } ; ir - -. “4 
Bam ft . f[. 
~ . moRp I eae — : my ¢ , L ZA by Pa - 5 ; 
i » on) a ss 
: , wr _s | : 
= : \3 . 
4 
: me 
; T 
: a 
5 er Sees — 
i Ox a 
, , 
. at “ na 
= a 7 : Ps 
* | Py ge 
os i as id 
a=? 
Saag Pp 
a 
¥ 
a 
>see ee4eeoneoeeooee 
7 a ’ 
| PO ‘ 
; ; 
: ‘ 
; 5 
Po ; 
’ 
; . 
‘ 
’ : 
ee | | 
‘ 
— ‘ 
ee ; 
‘ 
‘ 
‘ 
‘ 
’ 
: + 
e pe ; 
ais ‘ j 
ae nn Po ar ne 
ys 3 
ae 
ee 


Marcu 31, 1955 


Circulation battle of 
nationals forecast 


A big fight for circulation among the national newspapers was 
forecast by Eric W. Cheadle, director of developments at Kemstley 
Newspapers, Ltd., speaking at the annual dinner of the South Wales 
district council of the National Federation of Retail — 
Booksellers and Stationers in Swansea. 


AA issue forms 
for Brighton 


Registration forms for the 
Advertising Association’s Con- 
ference at Brighton have now 
been issued. ; 


Schweppes tie-up 
‘Picture Post with 
trade press 


Advertisements for Schweppes’ 
Fruit Juices in last week's Picture 
Post were the subject of a mer- 
chandising tie-up with the licen- 
sing trade press 

As two of the four pages in 
full colour formed a double-page 
spread, there was a Picture Post 
merchandising rebate of £100 
which was used for a half-page 
in the Morning Advertiser and a 
full page in the National 
Guardian 

This was supported by a letter 
from Picture Post, with a copy 
of the issue, to over 2,000 
stockists of Schweppes’ Fruit 
Juices, encouraging them to take 
full advantage of the four-page 
colour advertisement by checxk- 
ng their stocks and giving the 
products a good display. 

In addition, a personal letter 
from Hulton’s advertisement 
controller, George A. Cooper, 
was sent to the sales representa- 
tives of Schweppes. 


Layton exhibition 

C. & E. Layton, Ltd., report 
that the demand for tickets for 
their three-day exhibition of ad- 
vertisements entered for the Lay- 
ton Awards, to be held at 45. 
Park Lane, W.1, on Monday to 
Wednesday next week, has heen 
very heavy, and the supply has 
been exhausted. To avoid anv 
disappointment, the staff on duty 
t the exhibition have been in- 
structed by Layton’s to admit 
members of agencies’ and adver- 
tisers’ staffs without tickets. 


IPR LUNCHEON 


Tom O'Brien, MP, general 
secretary of the National 
Association of Theatrical and 


Kiné Employees, 
president of the 
Congress, will 


and a former 
Trades Union 
speak on “The 
Human Factor in Industry,” at 
the April luncheon meeting of 
the Institute of Public Relations. 
The meeting will be held at the 
Criterion Restaurant, W.1, at 
12.45 p.m. next Wednesday 


There was a prospect J an in- 
crease in the ration of newsprint, 
although that prospect was not 
immediate, he said 

The part of newsagents in the 
selling of newspapers was be- 
coming increasingly important. 
No longer was the circulation de- 
partment the “Cinderella” de- 
partment in newspapers, and an 
appropriate slogan to-day, he 
thought, would be: “When sales 
gO up praise the editor, praise 
the circulation manager, and 
praise the newsagent. 


Lord Kemsley’s greeting 


A telegram from Lord Kems- 
ley was read by Mr. Cheadle. It 
said: “Please convey my greet- 
ings and good wishes to your 
president and all members in the 
South Wales district council.” 

In his speech Mr. Cheadle 
referred to the advent of com- 
mercial TV. This, he thought. 
would not “kill” newspapers but 
rather would stimulate sales. The 
increasing interest in world affairs, 
sport, the arts, and the theatre 
through the medium of television 
would strengthen the demand for 
the printed word. 


Last BDMAA talk 

At ‘the last of this season's 
British Direct Mail Advertising 
Association's teatime talks, next 
Wednesday, R. J. Hignell, a dir- 
ector of Glovers Advertising. 
Ltd., will screen 60 direct mail 
shots and will discuss them. 


| TAIL-WAGGER | 


5 CAADS 
witha gaerrad laughs! 


This red, vellow, black and white 

animated display-piece for Barker 

cards incorporates a large repro- 

duction of the Barker dog trade- 

mark The wagging tail of the 
dog is animated 


Selfridges have been holding a 
British Televiewers’ Rally in their 
Exhibition Hall last week and 


this. TV. personalities have been 
taking part in a daily show. Above 
is American star Wally Peterson 
(right), who has been acting as 
compere throughout the Rally, wtth 
Harry Green and Joan Rice 


Final boost to 
‘Come to the 


9 d 4 
BIF’ drive 
Invitations to visit the British 
Industries Fair in May were sent 
last week to 75,000 businessmen 


in Britain. This was the last 
boost in a six-month campaign 


to attract trade buyers from this 
country and the rest of the 
world 

The BIF Ltd. state that 


thousands of buyers from more 
than 50 countries will be coming 
to the Fair ; among them will be 


visitors from as far apart as 

Burma and Brazil, Italy and 

Indonesia, Pakistan and Peru. 
Last year 11,892 overseas 


buyers attended the Fair 

For the first time this year, a 
large-scale despatch of invitation 
cards by BIF exhibitors to their 
clients and buyers has been 
carried out, and already more 
than 31,000 such invitations have 
been sent 

With slightly more than a 
month to go before the opening 
of the Fair, which will be held 
From Monday, May 2 to Friday, 
May 13, nearly all the available 
space has been booked in the 
two sections at Olympia, London, 
and Castle Bromwich, Birming- 
ham. Applications for space are 
still be received every day 

The Fair will be open at noon 
en May 2 by Earl Mountbatten of 
Burma. — 
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All Sunday TV 
time sold 


Bookings for commercial TV 
“time” are coming in well, con- 
tractors report. 

Norman Collins (Associated 

Co., Ltd.) states : 


Broadcasting 
“Saturday bookings are already 
heavy and show every indica- 
tion of exceeding the supply of 
time available. Sunday book- 
ings already do exceed the 
available time.” 

An Associated-Rediffusion Lid. 
spokesman said that bookings 
are “coming up to expecta- 


Search for new 
Granada site 


Manchester 


Corporation's 
development 


committee has 
decided against a proposal by 
Sidney Bernstein's Granada TV 
organisation to build a £500,000 
television studio on a four-acre 
site off Water Street, Deansgate, 
Manchester. 

The committee has decided to 
recommend that the site should 
be used for a new city exhibition 
hall, for which it had been allo- 
cated before the Bernstein group 
showed interest. 

Corporation officials have 
been instructed to discuss other 
sites in the same area with the 
group. The group is anxious to 
establish studios in this area be- 
cause it is close to Telephone 
House, with which the studios 
would be linked by land line 


A-R man to speak 
to TV Circle 


Next meeting of the Advertis- 
ing Agency Commercial Televi 
sion Circle will be held at Kett 
ners next Tuesday, April 5. The 
guest speaker will be Roland Gil- 
lett, controller of programming 
and production at Associated 
Rediffusion, Ltd 

At the last meeting on Tues 
day, March 1, the Circle were 
given a private talk by Sir Ken 
neth Clark, chairman of the In 
dependent Television Authority 
The Circle hope to have a dis 
tinguished speaker at the 
majority of their monthly meet 
ines 


No decision on ITA’ s midland site 


Lichfield Rural Council is still 
undecided about an Independent 
Television Authority proposal to 


erect a TV mast and ancillary 
buildings at Gentleshaw, near 
Lichfield, for their midland 


transmitter. A recommendation 
in favour of the proposal was 
referred back to the council's 
planning committee after several 
members had urged that steps 
should be taken to safeguard 
public rights. 

The ITA have sent an applica 
tion to Staffordshire County 


Council asking for permission to 
proceed with negotiations con- 
cerning the site 

Cr. A. L. Heath said it was not 
right to support the proposals 
until they had taken into account 
the views of people in the district 


Windmill TV 


Windmil! Theatre Television 
Lid. has been registered as a 
private company with a capital of 
£5,000 in Ss. shares. 
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Co-founder Byrne 


joins Bates 


André M. Byrne, one of the co 
founders of Hedicy, Byrne & Co 
in 1935, has resigned from that 
agency and is joining the board of 
Alfred Bates & Son Lid His 
appointment carries with it full 
responsibility for the agency's media 


planning and research work. After 
working as a copywriter with the 
late Thomas Russell, he was suc 
cessively copy chicf at Lord & 


Thomas Ltd. and creative chief at 
N. W. Ayer & Son, Ltd 

During the last war he organised 
and headed the client service depart 
ment of A. C. Nielsen Co., Ltd.. at 
Oxford and then rejoined N. W 
Ayer & Son, Ltd., as a director 
He relinquished this latter position 
in 1944 to return to Hedley, Byrne 
& Co., Ltd 

* * * 


Wm. W. J. Studd, advertisement 
director of Illustrated Newspapers 
Ltd., states that W. J. Cowan, who 
has been advertisement manager of 
The Illustrated London News since 
July 1949, is retiring to-day (Thurs- 
day). Grahame Bishop, advertise- 
ment manager of Sport and Country 
since July 1949, has been appointed 
idvertisement manager of The 
lilustrated London News from 
to-morrow, and Clifford R. Studd 
assistant advertisement manager 

Bailey has been appointed 
advertisement manager of Sport 
and Country 

* 7 * 


Stuart Mander statics that the new 
advertisement manager of Amateur 
Gardening will be D. T. Macfie, 
semor representative on the paper 
for the last seven years Mr Macfie 
joined the paper in 1933 as assistant 
editor and transferred to the adver 
tisement staff shortly after the war 

J. W. Ford, advertisement man 
iger of Amateur Gardening for the 
past 36 years, who is retiring 
received a presentation when he was 
entertained to lunch by his col 
leagues last week at the Savoy 
Hotel. Among those present were 
J. J. Hedley Willis, Frank Whittaker 


and Mr. Mander, directors of 
Country Life Ltd 
* * * 


At the annual general meeting of 
the north-western branch of the 
Society of Diploma Members of 
the Advertising Association, S. A. 
Hall (West's Gas Improvement Co 
Ltd.) was appointed chairman and 


py 


A. M. Byrne G 


Bisho; 


C.° Buttrey (Osborne-Peacock Co 
Lid.) secretary for the coming year 
H. A. Kirkpatrick, who has been 
treasurer since the formation of the 
branch. continues in that office 


* . * 
Clifford Price, who for th past 


seven years has been connected with 
the Society of Motor Manufacturers 
and Traders, first as assistant and 
subsequently as exhibitions manager 
has joined Norman Kark Publica 
tions Ltd. He will be responsible 
for the commercial and advertising 
supervision of British Tractors and 
Farm Machinery (The Green Book). 
* * * 


Angela Pain has left Hutchinson's 
the publishers, of which she has 
been publicity manager, to form her 
own publicity firm in association 
with Colin Olfiffe, display and edi 
torial consultant During the last 
34 years Miss Pain has handled the 
publicity side of many 
Recently she returned from an 
extensive lecture tour with Frank 
Owen, to promote his life of Lloyd 
George, Tempestuous Journey In 
her new firm she will handle general 
publicity, but hopes to continue her 
special interests with the book trade 


best-sellers 


Pirie leaves ‘Mirror’ 


Gordon Pirie has resigned from 
his position as publicity manager of 
the Daily Mirror. Mr. Pirie, who 
has been with the Daily Mirror for 
the past three years, was recently 
adopted prospective Unionist and 
Liberal National Candidate for 
Dundee West. No successor at the 
Mirror has yet been appointed 

In January the Daily Mirror 
snnounced that H. W. Watkins, 
general manager of the Sunday 
Express, was to join them as direc- 

f promotion and publications, 

ponsible to Philip Zec, and that 

he Daily Mirror publicity depart- 
ment was to be expanded 


* * * 


Alan Talbot, who joined the staff 
of John Wyeth & Brother Ltd. in 


January 1954, has been appointed 
home sales manager to the com 
Pp y 

* * * 


Argus Press Ltd. have appointed 
Hugh Powell circulation manager 
for all their publications. In May 
1980 he was appointed deputy cir 
culation manager under W. J. 


Garnham, whose responsibilities he 
18s imed after Mr 
year. Mr 


Garnham’'s death 


this Powell has 


rrhier 
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{Copland to join Lambe & Robinson 


Brian Copland, head of advertising research 
at London Press Exchange, Ltd., joins Lambe & 
Robinson Ltd., as research director with effect 
from to-morrow (Friday). _ 

Mr. Copland is a pioneer of readership , 
surveys and poster audience research. He is at _ 
present working on a comprehensive review, 
commissioned by the Institute of Practitioners 
in Advertising. of experimental work on atten- 
tion value, allied to other methods of copy 
testing. 

Before joining LPE he was with Research 
Services Ltd. and Unilever, where he operated 
the Lever Bros. consumer panel. 

He is a member of the IPA and of its research 
committee, where he is actively concerned, 
through his membership of the readership sub-committee, with 
the conduct of national readership surveys. He is also a member 
of the trade and technical press sub-committee. 


been in the periodical 
trade 


and magazine Avril M. Bird recently 


joined the 
nearly 25 years. joining staff of Kestos Ltd. 


makers of 


Macfadden Magazin Ltd. soon brassieres and foundation garments 
ifter they had commenced the pub- She will be handling the 
lication of True Story and True company’s public relations and 
Romances in this ntry, and he general promotion, and will work 
was with that company when it was at the showrooms at Maddox 
taken over by Argus Press Ltd. in House, Regent Street, W.1 Miss 
1939 Bird has been in charge of seven 
* . * fashion accounts in Napper, Stinton 
Yvonne Agazarian left Lintas Woolley’s press and PR division 
Lid. to join the department which she joined two years ago 
of McCann-Erickson as a copy- Previously, she worked in the radio 
writes Miss Ag spent six and public relations divisions of 
years im Canad “ kine her wav Voice & Vision She is a member 
through univers ishing and Of the Regent Advertising Club. 
editing a magaz Vancouver where she serves on the committee 
* * * as press officer: PRO to the Adver 
Clift H n —— using Association; on the social 
ifford ollowe as recently committee, and on the editorial 
taken up a4 new untment as staff of the Club magazine 
publicity manager he commer- * * * 
cial division of D. * er & Son Michael Ki bu f ‘ 
Lid. He succeeded late A. V. wes ny, & lormer 
Scien ead cov 3 relations Fleet Street free-lance, has joined 
| ihe pterate 4 the public relations division of 
as well as advert Nevin D. Hirst (Advertising) Ltd 
, in Leeds, where he will be an 
. Telegraph post account executive with special 
A. S. Mitchell, d advertise responsibility for trade and techni 
ment manager of Daily Tele cal releases *« + 
vraph, has beer Pt ted adver- 
al nanage of the late Peter Hatch, art editor of 


A. 3. Smith. He h Design since 1952. is to take over 


associated 


with the Daily Te idvertise responsibility for the art direction ot 
ment departmen sving The the Council of Industrial Design's 
Times in "1929 more extensive programme of work 
* . * * He will continue to be associated 
with the magazine as editorial 
Beryl Hilary Ostlere, ‘or over two . 
j J adviser 
years on the dit staff of * * * 
i abri un 
—— . A. “f° gee ee Lord Delamere, chairman of 
is harge of the wo ; accounts Everetts Advertising Ltd was 
si te Adision her pub married in Nairobi on Saturday to 
SeCTIC MUO » v . 
licity work, Miss Ost will con- firs. a ane a 
tinue to act as London correspon B 
dent to the Canadian fashion paper David McKenna, at present chief 


commercial 


Style and as a featu writer for and public relations 
the American forces newspaper UK officer of the London Transport 
Eaele Executive, has been appointed 
g 
She succeeds Anne Price at Dixon assistant general manager of the 
& Partners Lid M Price is to Southern Region of British Rail 
P oe ways 


be married, and is going abroad in 


May with her 


husband 


OBITUARY 
Sir Robert Bruce 


Sir Robert Bruce, editor of the 
(lasgow Herald, from 1917 to 1936 


has died. aged 84 

After carly training with the 
illoa Advertiser and the Aberdeer 
Journal, he joined the Glasgow 
Herald as Parliamentary and 
political correspondent and in that 
capacity he established a_ great 
reputation for himself In 1914 


after nine years as London editor, he 
was recalled to Glasgow as leader 
writer and assistant editor. He was 
knighted in 1918 and held honorary 
degrees from Glasgow and Toronto 
Universities 


Price D. 1 
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Mr. Donald Moody, Entertainments and Publicity 
eee and sO Manager for Sandown and Shanklin, has found that 
replies to advertisements in the Sunday Pictorial exceed 
those of any other medium. Moreover, over a long 

they went period they have shown the lowest cost per reply. 
The Sunday Pictorial, of course, is an automatic 
choice for holiday advertising, for, with a sale of over 
to Shan a i n 5$ million, it goes into more than one home out of every 
three in Great Britain. There it is read by every adult 
member of the family. It is read at leisure, too, so that 


there is time for them to discuss the pros and cons. The 


Sunday Pictorial is an exceedingly economical proposi- 
tion for advertisers, too. Compared with 1939, its square 
inch per thousand rate has increased very much less than 
that of any other Sunday newspaper. 
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Continuing 
the  teletypesetter - 


demonstration of 
operated Fleet 
Fifty Four, Linotype & Machiner, 
Lid. recently wave the machine a 
week's showing in their Glasgow 
office Beginning with an official 
opening by The Lord Provost, The 
Rt. Hon. Thomas A. Keir, seen 
here being shown the machine by 
F. Long, manager of the L & M 
Glasgow office, it followed the 
patiern of previous exhibitions of 
this machine. Many printers in the 
neighbourhood and from towns as 
far away as Inverness attended Ir 


is reported that most of the Scottish 
nationals sent members of their 
technical staffs to see the machine 
Nearl 10 printers visited the 
Glasgow show bringing the total 
number of visitors to all the Fifty 
Four demonstrations up to 1,000 


Dublin MP asks 
for circulation 
figures 


Circulation figures of the Irish 
national dailies, evenings and 
Sundays were given in the Irish 
Parliament last week by the 
Minister for Finance, Mr. Gerald 
Sweetman, in reply to a question 
from the Dublin Labour deputy 

He had asked for the latest 
available circulation figures for 
each newspaper and periodical in 


which Government advertising 
appeared. 

He was given the following 
figures for 1954 

Irish Independent 195,588 
(certified); Jrish Press, 167,224 
(guaranteed); Cork Examiner 
47.253 (certified); Jrish Times, 


35,960 (certified); Evening Herald, 
118,844 (certified) ; Evenine Press 
103,377 (guaranteed); Evening 
Mail, 77.747 (certified); Cork 
Evening Echo, 31,940 (certified) ; 
Sunday Inde pendent, 380,995 
(certified); Sunday Press, 383,716 
(guaranteed) 

Mr. Sweetman pointed out that 
the word “certified” indicated that 
the figures were supported by 
auditors’ certificates, and the 
word “guaranteed” indicated that 
the figures quoted had been 
guaranteed by the publishers. 


Sudden death of 
international 
agency founder 


Walter Seymour Maas, 
founder in 1921 in France of 
Dorland, claimed to be the first 


international agency, has died 
suddenly in Cannes. 
Born in London in 1884, a 


British citizen, he claimed how 
ever to be a true Parisian He 
went to France as a child, was 
a pupil at the Janson de Sailly 
college, was awarded a Gold 
Medal at the “Concours Gén 
‘ral,’ and obtained a BA degree 
He was attracted to journalism 
and was art critic and corre- 
spondent of leading English 
newspapers as early as 1909 


With his 
é 


tributed to 
the famous 
Gazette du 
Bon Ton in 
191 Zandtook 
an active part 
in the launch- 
ing of some 
leading cou- 
ture names 
At that time 
he was al- 


ead friend Lucien 
“4 


Vogel he con- 
Y> 


W. S. Maas ready irter- 
ested in advertising 
He wanted to create a large 


agency with up-to-date methods 
when the first World War inter- 
rupted his plans. Mobilised in 
England he remained in contact 
with London artistic and journal- 
istic circles, and he contributed to 
the creation of the English edition 
of Vogue After the war he 
returned to Paris, as his co- 
operation had been requested by 
the publisher for the launching of 
the French edition of Vogu 


In 1921 he established Dorland 
in France, specifically organised 
service agency. In spite of 
his activity as general manager 
ot the agency he maintained close 
contact with Paris artistic circles 


During the second World War 
he took over the management of 
Dorland, New York, but his love 
of France took him back to 
Paris 


A spokesman of Dorland Ad 
vertising Ltd. has paid the fol 
lowing tribute: “Walter Seymour 
Maas, a pioneer in advertising. 
is gone, but he leaves behind him 
the example of a commendable 
and overflowing life The 
memory of this generous and 
great-hearted man will remain as 
an inspiration to all those who 
knew him.” 


ns a 


By the time Olympia closed 


on Saturday night. a record 
number of 1,315,102 had 
attended the “Daily Mail” 


Ideal Home Exhibition. 

This was the highest number 
of visitors since the Exhibition 
began in 1908, and the figure 
is also claimed as a record for 
any exhibition ever held under 
one roof in the United King- 
dom. 

The millionth visitor, Miss 
Catherine Semple. of Sitting- 
bourne, is seen above with her 
fiancé, Ronald Gurney, accept- 
ing a Hotpoint Table lroner as 
a wedding gift from O. H. 
Buckingham, sales director of 
the Hotpoint Electric Appli- 
ance Co., Ltd., at an informal 
ceremony at the firm's show- 
rooms. 

During the exhibition, J. 
Arthur Rank Screen Services 
Lid. relayed a continuous 
television programme over a 
closed circuit for eight hours 


‘Ideal Home’ attendance breaks record 


Helicopter to fly 


for annual 


Copies of the report of the 
speech to be made t the Rt 


Hon. A. R. W. Low, Minister of 
State, Board of Trade. to-morrow 
(Friday) night at the annual 


conference of the Incorporated 


Sales Managers’ Association at 
Eastbourne will be flown by 
helicopter from London for 
immediate circulation to the 
delegates on Saturday morning. 
The aircraft will alight at 


12.30 p.m. on the lawns outside 
the Grand Hotel, the  head- 
quarters of the conference, and it 
1s expected that it will be met by 
the Mayor of Eastbourne, as well 
as by the 200 or more delegates 
attending the conference 
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a day. under the direction of 
Eric Fawcett. 

During this period, over 
1,200 visitors to the Exhibition 
were interviewed and over 100 
demonstrations of various 
articles have been given. 
Nearly one and a-half million 
people were able to see how 
product presentation will 
appear on the commercial 
television screen. 

Below, a Black and Decker 
lathe powered by a Sander 
polishing drill demonstration. 


in ISMA speech 


conference 


There will be four business 
sessions at the conference, two 
on Saturday and two on Monday 
Subjects for Saturday's sessions 
will be “Co-ordinating Sales and 
Production Poiicies.” Industria 
goods will be dealt with at the 
morning session and consume: 
goods in the afternoon. 

“Determining the Right Sales 
Cost” will be Monday morning's 
subject, and “Reducing Distribu 
tive Costs” will be discussed on 
Monday afternoon 

Speakers include F. C. Hooper, 
managing director of Schweppes 
Ltd.. Clifford Bloxham, founder 
of Clifford Bloxham & Partners 
Ltd., and R. Tarrant, sales mana 
ger of McDougalls Ltd 


ABC. Figures 
Jan. to June 1954 


CAMBRIDGESHIRE TIMES GROUP 
66,63 


Copies 
Weekly 


Lendon Represemative : W H. WALMSLEY 


69 Fleet Street, E.C.4 


Northern Represemative | ARNOLD 
4 Cremierd Heuse Manchester ¢ 


Head Office: TIMES BUILDINGS, MARCH 


Tel. March 2368/9 
Tel. Centre! 9353 


Tel. Blackiriars 6987 
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BFETTA BEANS 


HERALD readers 


know their 


. and the extent of their bean-knowledge—or 
should we say their “brand-preference”—is re- 
vealed, together with a host of related facts, in 
the latest of the “Daily Herald's” investigations 
into the buying habits of its housewife readers 
compared with all other housewives. 

The new report, entitled “BAKED BEANS,” is 
being published and distributed this week. May 
we suggest that when you study it you bear in 
mind other facts about the “Daily Herald” re- 


DAILY HERALD 


RTISEMENT DIRECTOR, DAILY 


HERALD 


beans... 


vealed in previous surveys? The facts that the 
“Daily Herald” gives you a market of nearly 
7,000,000" men and women... that on average 
there are at least 3 wage-earners to every two 
“Daily Herald” homes ... that 40% of “Daily 
Herald” readers see no other national daily 
newspaper ... that the “Daily Herald” enjoys to 
an unparalleled extent the confidence of its 
readers. No mass-market advertising scheme is 
complete without the “ Daily Herald.” 


1.P.A. Survey 


~ 
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Local club chiefs 


visit IPA course 
40 STUDENTS MEET IN LEEDS 


Forty students from as far apart as London, Scotland and Ireland 
travelled to Oxley Hall, four miles from the centre of Leeds, last 
Friday to attend the Institute of Practitioners in Advertising’s eighth 
week-end course. The course was designed primarily to assist candi- 
dates for the membership and associate membership final examinations. 
Students heard a series of lectures by four senior advertising men, 
and then studied by syndicates actual questions which have appeared 


in _ examinations. 
. R. Roderick Gallant, 


presi- 
Pa of the Publicity Club of 
Leeds, and W. Diggle, chairman 


of the club, went to see the course 
at work on Saturday. 

Honorary branch education 
officers of the IPA’s Scottish, 
Northern and Midland branches 
were also present and attended 
a special education meeting with 
John C. Braun, IPA education 
officer. 

The course assembled on Satur- 
day morning to hear J. McL. 
Paterson, senior account execu- 
tive with Mather & Crowther 
Ltd., give the first lecture, on 
marketing. 


During his lecture, he told 
students: “I believe that a well- 
informed marketing viewpoint 
can be called the sheet-anchor of 
a balanced advertising man. Well- 
informed, factual marketing 
policies keep the agency out of 
trouble by helping to keep over- 
imaginative folks’ feet on the 
ground, and at the same time 
provide a firm springboard of 
truth from which realistic copy 
platforms can be built. 


Four-fold aid 


“Marketing will give you four 
important advantages,” he said. 
It helped to develop the kind of 
advertising which had the greatest 
chance of success; it helped the 
agency to keep close to the client 
mentally; it made copy policy 
and media selection easier and 
more effective, and it helped an 
agent to hold his present clients, 
and to attract new ones. 


“Keep close to the selling end 
of the business,” he said. “Go 
out with the salesman whenever 
you can, and I promise that you 
will never spend a day without 
gaining some unexpected advertis- 
ing nugget.” 

A. H. Davies, research manager 
of Rumble, Crowther & Nicholas 
Ltd.. gave the research man’s 
point of view of campaign plan- 
ning. Research was not a science, 
but a way of thought and a 
method of tackling a problem. 


“Do not expect your research 
people to go dashing out into the 
rain to ask questions straight 
away. There is usually a lot of 
information available from the 
client, the Government and 
already published documents.” 

N. Rogers, media manager of 
S. H. Benson Ltd., expressed the 
media man’s point of view. He 
said that the media man should 
come into the project at the 
earliest stage. He wanted to 
know the size and the nature of 
the market, approximately how 
much or how little could be said 
about the product or service. 
whether colour would help in the 
sale, and whether movement or 
demonstration was desirable. 

“Finally,” he said, “he wants 
to know how much money is 
available and whether the require- 
ments determine the appropria- 
tion.” 

“A product must have a ‘peg’ 
on which to hang the whole sel- 
ling, marketing and advertising 


Students and tutors at the IPA's eighth weekend course, 
Fifth from the left in the front row is J 


Leeds 


officer, and on his left are (i. 
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held at Oxley Hall 
C. Braun, IPA education 


to r.) J. R. Cuff, Lambe & Robinson Lid., 


chairman of the course; A. H. Davies, Rumble, Crowther & Nicholas Ltd.; 


and J. McL. 


campaign,” J. R. Cuff, managing 
director of Lambe & Robinson 


Ltd., and chairman of the course, 
told students in his lecture on 
copy policy. 


“Always look for the best sel- 
ling point of a product and when 
you have found it, keep plugging 
it.” He emphasised that copy 
should be logical and simple. If 
it was good copy, it should not 
be changed too quickly. 

On Saturday afternoon the 40 
students were split into seven 
syndicates. Each syndicate dis- 
cussed a paper of six questions, 
and the tutors visited the syndi- 


cates to join in the discussions. 
Each student then wrote a full 
examination answer to one of 


the questions, as is 
on these IPA courses 

Sunday was devoted to the 
reading of answers by the indi- 
vidual students, and to the tutors’ 
comments. 


sually done 


‘Improve your press relations’ 
call to Scottish industry 


Some 1,100 Scottish firms have 
received a circular from the 
Scottish Council of the Federa- 
tion of British Industries contain- 
ing suggestions for improvement 
of press relations. 

The letter points out that there 
are many misconceptions among 
the general public and work- 
people which could only be met 
by ensuring that the press and 
BBC are made aware of the facts. 

It recalls that in October last 
year a conference held in Glasgow 
by the Council on Public Rela- 
tions in Scottish Industry—the 
first of its kind in Scotland—was 
attended by 100 press, BBC and 
ITA representatives. 

Conclusions that there was in- 
sufficient contact between indus- 
try op the one hand and the press 
and BBC on the other could be 
drawn from that conference, say 
the Council. The main source of 
information about industry's 


successes and problems must be 
the individual firm. 

The letter continues: “Publicity 
secured by the individual firm is 


of benefit not only to itself but 
to industry as a whol e. Indus- 
try’s story is, in fact, the sum of 


many individual stor 
Suggestions made inc siuded one 


that in every firm one official 
should be charged with the 
responsibility of providing in- 


formation and guidance for the 
press and BBC. 


Firms were also asked to send 


Suggestions for stories about 
Scottish industry as a whole to 
the Scottish secretary of the 


FBI, H. B. Grant 


‘Advertising Review’ 
A block provided by the advertiser 
for last week's advertisement for 
Advertising Review did not include 
the publisher's address, which is 
ee Road, London, 


s 


Paterson, Mather & Crowther Ltd. 


Election issue 

Whether or not Salford Cor- 
poration buses should carry ad- 
vertisements may be a major 
issue at the forthcoming munici- 
pal elections. The Labour-con- 
trolled council has rejected a 
roposal to permit advertisements 
on the city’s fleet of buses. Their 
opponents say that advertise- 
ments would check rising fares 


At Green Park tube station, 


owing 
ta the greatly increased number 
of passengers, a third escalator 


is under construction, to replace 
a central staircase. Either side of 
the staircase is now fenced in by 
a temporary hoarding, reaching 
down the full length of the other 
two escalators. 

G. 8S. Royds Ltd. have secured these 
two giant spaces for their client 
Lucozade. Four poster versions 
were silk screened in three colours 


two versions facing the “up 
escalator and two facing the 
“down” escalator (above). 


Altogether 32 Lucozade posters will 
be used on the hoardings between 
now and September, when the 
temporary structure comes down 

London Transport state that during 
rush-hour some 26,000 regular 
passengers use the Green Park 
tube escalators. In addition 
another 3,000 “‘non-regulars” use 
the station every day—giving an 
approximate total of 4,450,00 
over six months, the period during 
which the Lucozade posters wi 
be up. 
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| here are three kinds of lie, declared some sage: 
lies, damned lies, and statistics. 

However, even though statistics sometimes con- 
tradict each other, advertisers have to use them. 
For example, a lot of advertisers were interested to 
note that The Reader’s Digest now guarantees a 
million circulation, a figure nobody can dispute - 
or ignore. But there is more to choosing media than 
counting heads—even a million of them. Adver- 
tisers are vitally concerned with what goes on in 
those heads, and what istheir common denominator. 

For any paper or magazine has already done a 
it has sold itself 
to people who have a common denominator which 


selection job for the advertiser 


makes them choose it. 

The common denominator of the several million 
men and women who read The Reader's Digest is 
that they read. The Reader's Digest is written to 
be read, bought to be read, passed on to others 


\ 


DIVIDED BY A MILLION 


ADVERTISER'S WEEKLY 


to be read. Digest readers are the kind of people 
who influence others — and they're well above the 
national average in spending power. For adver- 
tisers who think their advertisements deserve to 
be read and thought about, not glanced at and for- 
gotten, The Reader's Digest offers one of the most 
important media in the land. 


co LO U R ? CERTAINLY! 


Any second colour you want at only £25 extra per 
page—£15 extra for halt a page. And full colour 
printing on The Reader's Digest heat-set rotary press 
costs only 20°/, more than black and white. 


BLEED? or course: 


Both pages and ha/f pages can bieed: 40°/, more 
space at only 10°/, more cost. 


a ASSURMMAASOADNRSS EU LAMSON ALAS aged 


A MAGAZINE FOR READERS, WITH A GUARANTEED MILLION SALE 
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OMMEN 


COLLEGE OF 
ADVERTISING 


The revival of the suggestion that 


there should be a college of 
advertising will lead to wide- 
spread discussion of a subject 
which many thought had died 
a natural death 

When the president of a body as 
powerful, cohesive and active 
as the Institute of Practi- 
tioners in Advertising chooses 
an important occasion to de- 
velop the theme it means that 
there is substantial behind- 
the-scenes support for the idea. 

The estimated cost is frightening 
at first glance. A quarter of a 
million is no mean sum even 
for a near £300 million a year 
industry. 


Staff problems 


Yet it may not be too much to 
invest in a scheme which 
would provide recruits for the 
business in a regular flow and 
of the high calibre demanded 
by modern techniques. 

All the plans for education now 
being developed by organised 
advertising stem from the 
staffing problem. 

The IPA is reacting strongly be- 
cause, in addition to shortage 
of staff, agencies are suffering 
acutely from the constant 
movement of personnel which 
leads to inflated salaries. 

in the long run, only an ade- 
quate flow of recruits can 
create real stability. But there 
are immediate problems to 
face. 


Three schemes 


In the United States key creative 
men are held by lifting them 
into profit-sharing positions. 
But that would not entirely 
solve the problem here. 

There seem to be three lines of 
approach to the control of 
movement of staff: 

1. Apprenticeship. 

2. Education schemes re- 
lating students to individual 
agencies in which they wil! 
complete their experience 
over a period of years. 

3. Pension schemes and 
similar devices aimed to 
associate staff more closely 
with the agency and its pro- 


gress. 

The widespread introduction of 
schemes such as these migh: 
go a long way towards creating 
stability. 


Transportation advertising 


Talking Points 
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Moscow sends for two copies of IPA 
Readership Survey 


HAT’S going on in the 

Kremlin ? Are they 
taking up readership research 
in Russia? Of are they pry- 
ing into the reading habits of 
British reactionaries ? 

These are some of the questions 
they have been = asking-—not 
too seriously—at the IPA head 
quarters in London 

For, believe it or not, tw 
requests have been received from 
Moscow for copies of the 
National Readership Survey 

The Library of Congress 
Washington, has one, too So 
the IPA feel quite neutral 

The next survey is now in pro 
gress, and it has been found 
possible to retain part of the 
financial surplus from the 1954 
edition for experimental investi- 
gation into research techniques 


WHO PAYS FOR 
STORE SUCCESS! 


A LETTER signed “Pole Cat 
in The Gazette of the John 
Lewis Partnership states 
When times were bad two years 
ago there was a great deal of talk 
ahout the shortsightedness of the 
Partnership in not advertising 
As a neutral observer and one 
who is quite unable to make up 
his mind about the rights and 
rongs, | think perhaps someone 
hould point out that we have 
ust finished one of the most 
uccessful vears we have had for 
ry many vears, and possibly 
er, and have apparently don 
tter than our competitors, and 
¢ have done this without adver- 
no 
It makes vou think 
It certainly does. It makes you 
ink that the John Lewis Part 
nership have had the advantage 
of other people's advertising —the 
nufacturers who advertise the 
ducts John Lewis sell, and 
ther retailers who use big spaces 
ittract people into town 
It's mteresting to speculate hov 
ch more business John Le wis 
ild do if they told people more 
yut themselves than that the 
have an unusual employee set-up 
Other stores have found, after 
ccades as shy violets, that it 
ivs to advertise—handsomely 


SLICK SLOGAN 


NUSUAL strip ad ait the 
4 bottom of the front cover 
of Truth carries the slogan: Trurh 


in advertising Player's 
Please 

Louts Kaufman says several 
advertising men have described 
this as “unique a bright 
ind amusing combination.” And 
he wants to know what we think 
of it 

This column thinks it would be 
1 fine idea if big advertisers de- 
voted some small corners in thet 
big spaces to tell the public about 
idvertising and how it helps 
them 


PLANNERS’ PIFFLE 


YJHAT nonsense the town 
planners talk from time 
to time 

Planning For Progress, a 
brochure issued by Lancashire 
County Council Planning and 
Development Committee. states 

Advertisers claim that by creat 
ing a demand for their products 
advertising helps to keep prices 
down; some sections of the 
public complain that we have 
now reached the stage where it ts 
overdone, incongr $ or un 
necessary 

Planning contro! can curb the 
excessive use of this form of ad- 
vertising.” 

In fact, the percentage of 
national income spent on adver- 
tising today is lower than it was 
before the war 

Even more outrageous is the 


suggestion that planning regula 


trons may be used to restrict the 
amount spent on advertising 
That was not the intention of the 
Act 


ALLURING 


AST week this column drew 
attention to a Domestos 
showcard depicting “those hid 
cous germs,” and described in an 
ad as “attractive.” 
A reader described this as “the 
greatest misstatement of the 


year. 
Now E. W. Usher, of Redheads 
Advertising Ltd.. suggests: “If 


Mr. Leighton cares to consult the 
Oxford Dictionary he will learn 
the true meaning of the word 
attractive.” 

True enough, the Oxford Dic 
uuonary defines it as “having the 
quality of attracting attention 
But it adds that the most frequent 
use now Is related to things which 
ire “interesting. engaging. pleas 
ing, alluring.” 

Alluring? Well, not round 
that bend! 


SWITCH-OFFABLE 


OBERT BRANDON told the 

/ British Institute of Manage 
ment on Monday that “switch 
offable’ TV ads would cost £10 
per 1,000 viewers and “a half 
page in a good newspaper can be 
bought for a twentieth of tl 
price es 

Comment of a programme cor 

tractor: “Hasn't he heard of the 
newspaper strike?” 


TO-MORROWS TOPICS 


® First report of a joint commit- 
tee of experts from the Insti- 
tute of Practitioners in Adver- 
tising and the Federation of 
Master Process Engravers will 
be published soon. It will in- 
clude recommendations to 
agencies on how to ease block- 
making problems. 


@ The IPA is planning a similar 
committee with the British 
Federation of Master Printers 
The problem of improvement 
vf output of printing houses 
will be tackled 


® Latest move in the detergents 
battle: A leading contestant 
will shortly be tying up with 
the advertising of a prominent 
oottery manufacturer. 


@A new type of do-it-yourself 
furniture-making unit ts to be 
marketed shortly 


© There is a busy year ahead for 
the outdoor advertising indus- 
try. Meetings are planned to 
discuss “readership” research 
problems with advertising 
agenc‘es. 


@Plans for a_ special clubs 
session at this year’s Advert 
ing Association Conference 
have been abandoned 


© A big national newspaper group 
is planning a new journal to 
cover the show business and 
entertainment world. 


@ Several! of the biggest nationa 
advertisers are planning to 
form their own commercia 
television departments and not 
to rely entirely on agency se! 
vices. 


ROUND TABLE 


»>lask MASONS 


$3 N@RFOLK STREET, STRAND, LONDON, W.C.2. 


Phone: Temple Bar 2044 
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Advertising Case History—69 


Secrecy ensured success of 


new girdle campaign 


P to the end of last month 

the Berlei “Sarong-ster” 
was completely unknown to 
the public. Not even through 
the trade press had so much 
as the name of the latest Berlei 
girdle been allowed to leak out. 
Buyers’ previews and orders 
from shops all over the 
country had proceeded behind 
a screen of unbroken con- 
fidence. 

But from Monday, February 28, 
the resounding impact of the 
presentation of the new girdle 
the junior version of the now 
famous Berlei “Sarong’-——was 
rapidly felt by some millions of 
women from Land's End to John 
o’Groats 

The impact started with a flow 
of advertising, released by the 
company and by stores and shops 
in Sunday newspapers on Febru- 


ary 27 and in national and pro- 


vincial mornings and evenings on 


the following days. Hundreds of 
posters were installed overnight 
on February 27 on escalators 
throughout the London Under- 
ground railways. Simultaneously 
nearly 1,000 window displays 
were presented all over the 
country, ranging from spectacular 
designs covering main windows in 
big stores to skilfully arranged 
sections of single windows in 
village High Streets. 

Plans for Sarong-ster had, of 
course, started many months pre- 
viously. Almost, in fact, on the 
heels of the “jet-propelled” pub- 
licity that launched the original 
Berlei “Sarong” just a year ago. 
Designs for “Sarong-ster” were 
adapted from the United States 
originals. Drawn from the staff 
and employees at Berlei’s factories 
and offices “Guinea pigs” tried out 
prototypes and gave their verdict 
on how the new girdle behaved 
in all situations on all figures 


All, even the biggest, were 


SOUTH EASTERN 


GAZETTE 


a1 Read Office: MAIDSTONE 5588 


MESSENGER 


strongly in favour of “Sarong- 
ster” as a complementary garment 
to the more formal and fashion- 
conscious “Sarong.” 

The overall result was that 
the “Sarong-ster” was declared 
to have an important and very 
topical place in a world where, 
more and more, clothes are 
being divided into formal and 
Experiments were, however, 

continued until it was felt that 
“Sarong-ster” was 100 per cent 
right with the three sizings, smail, 
medium and large, just as they 
should be; the all-over length 
correct ; the shaping and tensions 
as perfect as possible. The 
stiffened band of bonded material 
at the front received special care. 


Full speed production 


Then, at last, a special unit of 
the main factory at Slough, and 
sections of the other Berlei fac- 
tories, went full speed ahead on 
production. Packaging and dis- 
tribution were planned 

Everything was co-ordinated 
to ensure that supplies would 
cover the country by the end of 

February and keep it covered 

after the first sales impetus had 

been met. 

Advertising, display and pro- 
motion all came into the picture 
at that point, and the resources of 
the company's advertising depart- 
ment swung into action at the 
London showrooms. There, a 
group of “backroom girls” under 
publicity director Edna Shrives 
proceeded to plot a country-wide 
“Operation ‘Sarong-ster ” with a 
view to putting the new girdle 
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y YOUR NAME HERE 


One of the advertisements sug 
gested by Berlei for the use of 
local retailers. 


across to the public in one large 
combined operation, precision- 
timed for February 28—and 
strictly hush-hush until then. 

The climax of this was that on 
Saturday morning, February 26, 
the department's activities re- 
sulted in 16 major window dis- 
plays being installed simultane- 
ously throughout the West End 
of London 

Practically every leading 
store featured such a window, 

a particular feature of which 

was the first use ever made of 

reclining figures for corsetry 
display. 

For this purpose a number of 
special figures were created by 
Pierre Imans. Window designs by 
Niczewski incorporated these and 
also made use of the most 


@ Continued on page 794 


The “Sarong-ster” window display which appeared at Woollands 


took a sub-marine form. 
fishes were to be seen. 


Above the modernistic caves a bather and 
The “Sarong” girdle was also featured. 
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THESE MEN ARE WANTED .. 


by enterprising Advertising Managers 


Ronald Soffe, seated at the desk, is wanted 
by you because he is an expert in perma- 


3-5 Station Road, Watford, Hertfordshire. 


nent display at ‘ point of sale’. Leading 
advertisers, including Ferguson, Hovis, 
Kodak, Lyons and Silvikrin have found 
that a rich reward in better and more 
prominent display results from calling on 
R. C. Soffe, or his other half—Harold 
Denmead in handling Glass Pelmet 
contracts. Remember—better display 
means increased sales. 


Standing beside R. C. Soffe is one of his 
junior directors, who is equally at home 
with Window Dressing services. Large 
contract or small, national or local, you 
will find this man’s fund of practical 
experience valuable to your sales pro- 
motional plans. If you are interested in 
permanent, rent free display and ‘ punch’ 
at point of sale, telephone or drop a 
line to: 


SOFFE BROS. LTD. 


and SOFFE BROS. (DISPLAYS) LIMITED. 


GADebrook 3393/4 
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QUIZ 


YOURSELF- 


Ask yourself these questions 
(honestly!) 


Do you have to duplicate such things as Board room minutes, 
market reports, instruction leaflets, etc.’ 


Do you often need reprints of previously printed jobs? 


Do you watch carefully che cost of your printed matter? 


Does your Sales Department need leaflets? 


Have you ever admired the quality of your competitors’ 
sales material? 


Does your Advertising Department use Direct Mail? 


Do you sometimes have redundant stock of out-of-date 
stationery and sales literature?’ 


Do you sometimes need print in a frantic hurry? 


Do you sometimes run out of stationery? 


If you have answered “*Yes’”’ 
more than four times... 


you need Rotaprint... 


. the small printing 
machine which will produce 
nearly anything within its size 
range, on practically any sort 
of paper. Rotaprint is the 
answer to all your printing 
problems. Convenient; 
versatile ; efficient; simple ; 
economic ; quick. 

Now ask yourself one _ 
more question—““Why don't! »# 
find out more about Rotaprint ‘gol 
today?” Toreturnthiscoupon J 
involves not the slightest 
obligation. Our technical 
representative will call only 
at your express invitation. 


Rotaprint House, Honeypot Lane, London, N.W.9. 
Telephone : COLindale 8822 (12 lines 


ENQUIRY FORM” 71 


Please send, without obligation, printed specimens and full details of Rotaprint 
NAME 


\4 


| 

| 

| 

| 

| DEPARTMENT 
Pin this Enquiry Form to your letterheading and post to 
| 


ROTAPRINT LTO HONEYPOT LANE 
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THE SARONG-STER CAMPAIGN —continuea 


The new “Sarong-ster” was presented in an evening corset parad: 

at Swan & Edgar's. A big attendance heard TV star Margot Lovell 

comment on the show. Here are some of the models with, left to 

right: Mrs. Gwen Harvey, chief fitter of Berlei, Miss Anncliffe, corset 
buyer of Swan & Edgar, and Margot Lovell. 


modern methods of window dis- 
play, including paper sculpture 
which burgeoned into swans, 
doves, flowers and a host of other 
decorative motifs Some 200 
secondary window displays were 
arranged throughout the country 
in important stores and shops, to- 
gether with several hundred 
smaller displays, all adapted to 
the space available 


Showcards and figure 


To make this possible a com- 
prehensive parcel of showcards, 
price tickets, etc.. was despatched 
to 900 shops. A miniature figure 
featuring the “Sarong-ster” girdle 
and a display shape were also 
supplied to all these shops. In 
addition, 250,000 “Sarong” leaf- 
lets and a similar quantity of 
“Sarong-ster” leaflets, all over- 
printed with the names and ad- 
dresses of the stores requiring 
them, were issued to stockists 
throughout the country. Ap- 
proximately 700 shops were sup- 
plied with special advertisements, 
including stereos, and these were 
used in local papers 

During the first few days of 
“Sarong-ster” seven leading Lon- 
don stores featured the garment 
in their own advertisements in 
leading newspapers 

A feature was also made of 
bringing “Sarong-ster” to the 
personal attention of the sales 
staffs of stores and shops, who 
would be offering it to the 
public. On each of three even- 
ings in the week beginning 

February 21, 150 London sales 

girls were invited to Berlei’s 

West End showrooms and 

shown a parade of the “Sarong” 

and “Sarong-ster” girdles. 

On Tuesday evening, March 1, 
some 70 of the principal per- 
sonnel from the Berlei factories 
saw a half hour parade of Berlei 
merchandise in the London show 
room and were driven round the 
West End to view the illuminated 
“Sarong” and “Sarong-ster™ 
windows. 


A mannequin parade of Berlei 
merchandise, in which the two 
girdles were specially featured, 
was held twice daily in the 
fashion theatre of Marshall & 
Snelgrove’s during the week 
starting February 28. The decor 
was arranged by Berlei’s advertis 
ing department. The grouping 
was designed by the Italia Cont: 
Stage School and a special feature 
of the show was a series of 
rhythmic limbering-up exercises 
carried out in the “Sarong-ster’ 
garment by two pupils. 


The result of all this, to date? 

An immense sales success for 
“Sarong-ster” and—as a kind 
of bonus for Berlei—a big up- 
ward curve in the sales of the 
original “Sarong.” The public 
took so speedily to the idea of 
the “twin girdles”’—one for 
formal occasions, the other for 
off-duty hours—that in buying 
“Sarong-ster” they decided also 
to acquire a “Sarong.” 


The headless models and the 
reclining figures used in the 


displays were by Pierre Imans 
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ID ALLENS 


Vicorous selling in the industrial areas requires the 
use of posters, carefully sited between home and 
shop, to drive home your message and clinch the sale. 


David Allen poster sites give you just this sort of 
vital coverage throughout the industrial areas of 
Scotland, North East and North West England, 
North Wales, Northern Ireland and Eire. 


Telephone : SLOane 0711. Telegrams: Advancement Sowest London. 
Area Offices in Glasgow, Edinburgh, Newcastle upon Tync, Liverpool, Belfast, Dublin. 
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A showroom to please 


the trade and public 


EHIND the official open- 
ing of the new showrooms 
of A. J. Wares Ltd., Newcastle- 
on-Tyne, lies a background 
story, a trade relations cam- 
paign, of an unusual character. 


The firm of Wares was estab- 
lished in 1896, in South Shields, 
and for many years past has been 
one of the most _ successful 
builders’ merchants’ organisa- 
tions in the North of England. 
Joint managing directors, Alec 
and Hugh Wares (the latter 
a voluntary worker for the Coal 
Utilisation Council and many 
other building industry enter- 
prises on the North-East coast) 
have long felt the need for new 
sales methods in displaying to the 
public the wide variety of house- 
nold and labour-saving appli- 
ances which are now available ; 
particularly so in cooking, 
space-heating and water-heating 
systems, using all kinds of fuel. 


Making a choice 


As evidence of this, their 
original premises in South Shields 
have increasingly been devoted 
to demonstrations at which the 
general public can see the various 
kinds of stoves, fireplaces and 
waterheaters in action and 
make a choice between them. 


More recently the company 
acquired a commanding eight- 
floor building in Newcastle-on- 
Tyne, and decided to convert it 
into a showroom. Here a rather 
difficult problem arose. 

The general public must and 
would be invited to come and 
see the equipment on view ; on 


the other hand, Wares were 
anxious that their old friends 
and customers in the building 
trade should not feel that the 
company was trying to by-pass 
them by making increased sales 
direct to the general public, in- 
stead of through the builder 
himself. 


Role of builder 


The policy of the Wares con- 
cern has for many years been 
that although, in the old days, the 
sale of fireplaces and cookers 
was normally made through the 
builder, that day is long past. To 
an imcreasing extent, the firm be- 
lieves the home owner now wants 
to compare one model with 
another in comfortable show- 
rooms and in pleasant surround 
ings : after that the builder will 
be called in to carry out the in- 
stallation. The fact that the 
housewife’s choice has been 
given free rein is likely to mean 
an even bigger installation job 
for him to do. 

This is a policy which, Wares 
consider, must benefit both sides 
of the trade—the builder and the 
builders’ merchant alike. It is, in 
fact, the only policy which, in 
their opinion, will enable both 
sides to reap the maximum 
benefit from the growing public 
interest in new domestic appli- 
ances. And they were determined 
that the trade should know their 
point of view, and the reasons 
behind their latest developments 


Before the new showrooms 
were opened, the company there 
fore embarked on a programme 
of advance publicity to the trade 


In the new showrooms the public can see new equipment at work 


and can compare one model with another 


The belief of Wares Ltd 


is that both sides of the trade, the builder and the builders’ merchant, 
benefit as a result 
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The new show- 
rooms which have 
been opened by 
A. J. Wares Lid., 
in Newcastle-on- 
Tyne. The general 
public are being 
admitted as well as 
trade buyers. 


only. They created the theme : 
“We believe in building busi- 
ness ..."—a double-edged slogan 
signifying that every piece of 
business which their publicity 
efforts built up for Wares them- 
selves was a new customer for 
the building business as well. 
Also, they introduced a cheerful 
but business-like character, “the 
man from Wares,” who featured 
in all advance publicity, in which 
he symbolised the specialised 
Wares service to public and trade 
alike. 

The spearhead of the campaign 
was a series of advance mailing 
cards (each bearing the “Building 
business” slogan and the new 
trade figure) which were sent to 
builders, plumbers, architects, and 
all others concerned with build- 
ing in the North-East region. 


Use of services 


Each card emphasised one 
aspect of Wares’ service, and the 
way in which it has been devel- 
oped to build up new customers. 
This account included the com- 
pany’s use of publicity services 
such as advertising, display, 
showrooms, exhibitions, _ etc., 
and also such items as decorated 
vans. 


This was the theme of one 
mailing, which summed up the 
company’s whole conception of 
its relationship with the building 
industry : 

®@ Getting the customer in- 
terested. 

®@ Selling him the goods. 

@ Passing him on to the 
builder or plumber who will 
finish the job to his satisfaction. 
These, we believe, are the 
three essentials of building 
business for both sides—for 
our friends in the building 
trade, as well as for ourselves. 


Having thus shown that the 
new organisation at Newcastle- 
on-Tyne was not just a new 
attempt to obtain business direct 
from the public, but merely a 
part of a continuing policy of 
progressive salesmanship in col- 
laboration with the building in- 
dustry, the next stage was to let 
the trade itself see the facilities 


Tee 


merce CMCKEEe 


SATHEOOUS 


‘ 


which were going to be offered. 
For one week before the official 
opening itself, the architects, 
builders, contractors, plumbers 
and all others interested in build- 
ing on the North-East coast were 
invited to a series of specialised 
pre-views. The directors of the 
firm were present to explain what 
was being done, and discuss indi- 
vidual details with their technical 
visitors. 


Police aid wanted 


The following week the show- 
rooms were Officially opened to 
the public before a crowd of such 
dimensions that police control 
was needed. The ceremony was 
performed by Lady Isobel Bar 
nett. In their speeches at lunct 
before the opening, the directors 
were once more at pains to em- 
phasise the long tradition of the 
company, its friendly associations 
with the building industry, and 


@ Continued on page 798 


Lady Isobel Barnett, of TV fame, 

went along and performed the 

opening ceremony. Large crowds 
turned up. 
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“A SOLUS TRANSFORMATION” | 


BEFORE AFTER 


@ Solus Sites improve the Amenities 


This photograph of a National Solus Site shows how a derelict wall can be 
cleaned up and re-modelled to become an attractive poster position— and at 
the same time greatly improve the local amenities. National Solus Sites are 


available in all commercial areas in England and Wales. 


NATIONAL SOLUS SITES LTD. : 


56/60 STRAND - LONDON - W.C€.2 TELEPHONE: TRAFALGAR 4922-3-4 


DIRECTORS : T. A. ALLAM ( Managing Director S. Fk. CARTER - P. W. FELTON - R.H. LAWSON 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION LTD. 
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ONE ONLY «a7 £625... 
EXHIBITION VEHICLE 
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Public Relations 


How to keep the customer 


With contemporary interior 


25’ 4° long, 7° 7” wide, 11 


high with l2-ton load chassi« 


OFFSIOE ’ 

RONT Completely contemporary interior, 

[: — a aan ame -) —a 
et tad = | fluted aluminium walls, rosewood 
4 = gut show ases and fittings, rubber tiled 
“ floor. ** Tasker’’ articulator 
NEARSIDE REAR attachment, hydraulic brakes. 2 
Freee ene ee a 7 wheels fitted 10.20-20 tyres. Brake 


a 


g and light connections. Seen 
ei) Hounslow, Middx. 


ew J. E. LESSER « sons tro. 


Green Lane, Hounslow, Middx. T 


el: Hounslow 7283. 


a@ group of nine 


influential pare 


A.B.C. NET 


118.81 1 


Associated Kent Newspapers Ltd. 
LONDON: E.W. PLAYER LTD., 30, FLEET ST. EC4 


badgered 
about badges 


jren are 
b saan "ft 
parents 

parents are bad 


Me 
MUL-TYPO 


rin n 
ss PRINTING COMPANY LIMITED 
badge —- LX (Incorporating the Postal Advertising 
anufecturers [~ 


alt fer preducts 
presenting RODEN badges. Soon manufac 
turers will be approaching YOU—to tell them 
more bout thw up-to-the-minute means of 


Facsimile and General Printers 
Sales Promotion. Then get in touch with US Vari-typing Specialists 
the badge experts 


Semples ‘ Ribbon * Lithography ° Letterpress 
“a 3 * Bheneo! Iifooen 143 NEW BOND STREET ~ LONDON W.1 


MAYFAIR 1828 


Company) 


SS HATTONGARDEN, tOnoow, e t os 


Telephone’ HOL0199 


happy during re-building 


He to handle the problem 

f “Business as usual” 
during extensive re-building 
operations was the poser facing 
Marshall & Snelgrove 

How to maintain harmonious 
customer relationship while vir- 
tually re-creating the interior of 
the store during business hours, 
called for some clever thinking, 
some simple but effective device 
to foster goodwill without inter- 
rupting sales. 

This bundle of potential 
trouble came to rest on the 
shoulders of Greenwood Adver- 
tising and they invented a new 
personality to meet the situation, 
a character who may well be- 
come a member of that fantastic 
gallery of fabulous personages, 
who number the Mad Hatter, 
the Belles of St. Trinian’s, Pop- 
eve, and Giles’ Grandma 
among their ranks The char- 
acter is “Bill the builder.” 
Perhaps because of his bulk, 
ve has a down-to-carth charm 


SHOWROOM FOR 


$ 


Biull the 
Builder 


DAYS 0. 


One of the guiding 


nosters 
poste 


which combines with his bia 
tantly Cockney cheek and 


@ Continued on page 799 
THE PUBLIC-—continued 


the benefits to all concerned 
which will accrue from proper 
showmanship of the latest appli- 
ances 

This policy of taking the trade 
into the company’s confidence at 
every stage has produced an even 
greater goodwill for the latest 
Wares enterprise. Any misunder- 
standing as to the purpose of the 
new showrooms, or as to the 
company’s future policy towards 
the building industry, in its capa- 
city as large-scale builders’ mer- 
chants, has been avoided. Before 
the official opening, influential re- 


Representatives of the Newcastle 
press were present at the preview 


F. H. Rushford, editor, “Durham County Press 


chief reporter 


‘Evening News 


presentatives of architecture 
building and contracting in the 
area had expressed their faith 1r 
the Wares sales policy, and 
wished the venture well for the 
future 

The trade relations campaig: 
which preceded the official open 
ing (as well as the editorial ca 
paign for the opening by Lad 
Barnett) was handled by Gay 
Starey, who was also responsiblc 
for the creation of the new trade 
figure and slogan, and design and 
execution of all the promotior 
matter involved 


I 


and district newspapers and trade 
Amone those seen here are 
Douglas Blackhal 
North Shields Shirley Hewitt 


Evening Chronicle Newcastle Kenneth Hughes, “Newcastle 
Journal VM s Joce lvn Lowe s ‘Shields Garett South Shields Mis 
fudrey Woolmer Whitley Seast de Chronicle Richard Martin 


Hardware Trade Jo urn a” and 


F. Buck, director, T Crabbe 


“Builder Merchants Journal 


Ltd.. advertising agents, Newcastle 


Gavin Stareyv. press officer 
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PUBLIC RELATIONS—continued 


triendly philosophical expression 
that make him an ideal guide to 
bewildered customers. Even 
those with a deep rooted resis- 
tance to change are apt to be 
placated by his bonhomie and 
accurately re-routed by his defi- 
nite directions 

The smack bar is temporarily 
closed for re-designing . . . but 
Bill, in plain terms, makes his 
apologies, and points the way to 
the main restaurant. A shrouded 
window defeats the would-be 
gazer, but Bill is there again 
promising an exciting display as 
soon as he has completed his 
improvements The customers, 
in fact, meet him wherever work 
iS IN progress, always in a differ- 
ent pose and always tactfully 
conveying the appropriate mes- 
Sage 

Portrayed in black and white 
and silk screened on board, “Bill 
the builder” is both functional 
and in amusing contrast to Mar- 
shall’s quietly tasteful decorative 
scheme 


Cutting tea 


N analysis of the press 

cuttings about the recent Ty 
Phoo tea price reductions (which 
led the rest of the branded teas) 
shows that the story made every 
national and a great number of 
provincial newspapers on March 
3. It was front page news in 
nearly SO per cent of the news 
papers where it appeared—a re 
markable press coverage for a 
story about a branded product 

The final decision to cut the 
price was not made until the 
afternoon of March 1, and the 
John Haddon public relations 
department was asked not to 
release the story until Wednes 
day March 2 after 4.30 p.m. This 
was the cause of much anxiety 
for while the news was still highly 


Shaving a star 


methine like SOO shaver demon 
wions a day were Riven on 
Ronson stand at the “Daily 
Ideal Home Exhibition 

f the visitors who enjoved 

free shave was actor Donald 
Doing the shaving is 
Hurst—one of the eight 

virl demonstrators on duty at the 


stand 


Big opening 


HEN Burney's — recently 

opened their 20th store 
for outsize and children's wear, 
the ceremony was performed in 
Ilford by Tessie O'Shea. Left to 
right above are shown: Brian 
Cassell of D. H Brocklesby, 
agents for Burney; Tessie O'Shea 
Burney Lipson, managing direc- 
tor; Ann Little and Peter Brun 
skill of Brunskill, Little & 
Partners, the public relations 
organisation who handled that 

side of the publicity. 


secret, there were advertisement 
blocks announcing the change 
being processed within earshot 
and leak distance of Fleet Street 

The John Haddon organisation 
say that much of the success of 
the operation can be attributed to 
the fortunate fact of their being 
right on the spot in Fleet Street. 
where they were bombarded with 
inquiries in person as well as by 
telephone 


- 
Factory trip 
* 
1p enage visitors round the 
factory plays an important 
part in the public relations acti 
vities of Josiah Wedgwood and 
Sons, Ltd., the pottery firm 
Last vear 35,695 people toured 
their Barlaston factory This 
compared with the figure of 
29.366 for 1953 and 16,209 for 
1952. Overseas visitors in 1954 
totalled 1,736, more than half of 
them from the United States and 
Canada. Nearly 4,000 school 
children were included 
The company’s director of 
public relations, Alan Eden 
Green, states that the practice of 
showing visitors round factories 
is becoming increasingly recog 
nised by many companies as an 
mportant means of publicising 


prod icts 


Most of the t20lhy 
goorl ENLARGEMENTS 
Ahk mace by 


AUTOTYPE 


AUTOTYPE COMPANY LTD., 
Brownlow Rd.. London, W.13. Ealing 269! 
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Every br ight 
media man 


knows... 


or does he? 


that a campaign in the English 
national morning newspapers misses 
39°, of the adult population of 
Scotland 


The 1.1.P.A. survey reveals that 
1,370,000 Scottish adults DO NOT READ 
AN ENGLISH MORNING NEWSPAPER, 


Scottish industries are prospering. 
Not only are standards of living in 
Scotland improving year by year 
but they are improving far more 
rapidly than in any other part of 
Great Britain 


and there is a clear way open to 
you to reach this rich potential 
market . 


through the familiar, friendly 
pages of the Daity Recorp —a 
wholly Scottish national 
newspaper, written for Scots by 
Scots. The Dairy Recorp — the 
bulk of whose 900,000 readers read 
no English national morning paper 
has a larger circulation by far than 
any other Scottish morning paper 


morning 
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Have you seen this 


Information 
Sheet No. 2? 


The Dairy Recorp, Scotland's 
largest circulating, completely 
Scottish national morning news- 
paper, is read by 900,000 Scots, men 
and women, every day. Here are 
some facts about the kinds of people 
who read the Daity Recorp 


Scottish population by age at 31 Dec. 1953 


% adult 


Number population 


Age group 
15-24 
25-44 
45-64 

65 and over 
lotal adults 


712,000 18 
1,435,000 37 
1,182,000 

522,000 
3,851,000 


Size of Scottish households 1951 census 


No. of 
persons per 
household 


No. of 
households 
‘000 
157-7 
356:1 
336-5 
275-1 
5 and over 3126 


Average number of persons per household: 


England 3°19 Scotland 3°38 
You get more readers for your money 
when you advertise in the Daily Record 


Full colour — a unique service! 
The Daily Record is the only daily news- 
paper in Great Britain offering full colour 
advertising. Full colour, brilliantly re- 
produced in the Daily Record, means 
maximum impact. 


If you have not already done so, 
cut this sheet out and file it with 
your Daily Record rate card. 


Daily Record 


KEMSLEY HOUSE 
LONDON 


KEMSLEY HOUS!# 
GLASGOW 
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Ad Man’s Bookshelf 


Comprehensive guide book 


for drapery trade 


The Draper's Encyclopaedia, edited by 
E. Ostick, published by the National 
Trade Press Ltd., price 3 gns 
HE introduction of new 
textile materials has laid a 
heavy responsibility on 
drapery sales staff, to whom 
the public looks for guidance 
on the properties of the new 
materials, on their perform- 
ance in use, and in particular 
on the comparison between 
them and the more traditional 
fibres and fabrics. One of the 
main objects of this encyclo- 
paedia is therefore to provide 
essential factual knowledge 
about drapery goods. 
Although the draper deals 
primarily with made-up articles 
it is impossible to understand 
these thoroughly without refer- 
ence to the raw materials from 
which they are made, and the 
various methods used to produce 
the finished fabric. All the im- 
portant textile fibres are there- 
fore described, together with 
methods of weaving, knitting, 
lace-making, etc. Further, since 
“the finish sells the goods,” this 
subject and textile colouring are 
dealt with in detail 


Manufacturing terms 


Technical subjects have their 
own vocabularies and it has been 
necessary to include some techni- 
cal terms when describing manu- 
facturing processes, etc., but their 
use has been kept to a minimum 
and the articles have been written 
in language intelligible to the 
non-technical reader 

Advertising, sales promotion, 
principles of shop design, lighting 
and display all receive attention. 


All about 


plastics 


Book, 1955, 
Sons Ltd 


Britsh Plastics Year 
published by Iliffe & 
price Ms 

HIS year’s edition of this 
classified guide to the 
plastics industry has been re- 

vised and extended to 652 
pages. It is divided into nine 
sections, three of which are 
devoted to classified lists of 
manufacturers and suppliers of 
materials, finished products and 
equipment 

Another section contains the 
world’s largest list of trade and 
proprietary mames connected 
with the plastics industry, and 
covers materials as well as 


finished products Each trade 
name is followed by a definition 
of the product, the manufacturer 
concerned, and, where the manu- 
facturer is overseas, and the 
country of origin. A glossary of 
technical terms used in plastics is 
again included in this section 


Names and positions 


and addresses of 
nearly 4,000 firms associated 
with plastics are grouped into 
countries in the names and 
addresses section. In addition, 
the “Who's who” section lists 
names and positions of promi- 
nent people in Britain's plastics 
industry 

One of the most important 
features in this year book is the 
annual review of plastics patents 
This section of 139 pages con 
tains all relevant patents issued 


@ Continued on page 80! 


The names 


| Lighter display 


N this novel window display 

the close tie-in between the 
caption board and the caricature 
figures is quickly and easily 
appreciated. The figures them- 
selves are simple in construction, 
being merely wooden cones fitted 
with circular shelves. In light 
hearted form the caricature 
figures represent something of a 
cross-section of the public and the 
contemporary presentation a a 
whole is supplemented by 
miniature house units with their 
television aerials. The cut-out 
panels housing the home lighters 
are each illuminated invisibly 
from inside. The back-drop com- 
prises black velvet drapes. The 
display was designed by W. M 

de Majo 
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Commercial Television 


8ul 


4 scene taken from the television commercial which advertises the 


Sheaffer “Snorkel” fountain pen. 


The nib of the pen is also shown 


against the background of the glove. 


White glove commercial 
wins advertising award 


A PLACE among the “Top 
10” United States tele- 


vision commercials was 
awarded to the Sheaffer Pen 
Company for their “white 


glove” feature in the annual 
nation-wide competition 
organised by Advertising Age. 


The feature, which shows a 
Sheaffer “Snorkel” fountain pen 
being filled and drawn across a 
white glove, has also gained a 
similar recognition from the 
Sponsor Magazine. The copy 
chief of the William Esty agency 
has described the commercial as 
“a startling and effective demon- 
stration. I think the advertise- 
ment is tops; brief, direct, with 
close-ups of main elements. It 
stays on sell all the way.” The 
Sponsor Magazine panel com- 


prised advertising executives who 
could not name commercials pro- 
duced by their own agencies. 


The Sheaffer organisation 
agency is the Russel M. Seeds 
Company, Chicago. The “white 
gloves” commercials were used 
on the Jackie Gleason show 
“Point of sale display material 
and spot television films tied to 
our ‘white gloves’ commercials 
were offered to our dealers 
throughout the year,” Don Reed, 
a Sheaffer executive, has said, 
adding: “We are convinced tele- 
vision advertising can reach 
maximum effectiveness only 
when supplemented by window 
and counter displays in dealers’ 
stores. For that reason, we are 
continuing to offer dealers heavy 
impact displays keyed to our 
television shows.” 


AD MAN’S BOOKSELF -continued 


last year. This is the only classi- 
fied guide to products and 
manufacturers in the plastics in- 
dustry. The up-to-date informa- 
tion it provides makes it indis- 
pensable to manufacturers, 
buyers and sellers of plastics 
materials and goods, and to 
makers and users of machinery 
and equipment. 


Technical ads 


Making Known, by W. Leonard Hill 
published by Stratford Press Ltd., price 
4s. 6d 

HIS little book sets out to 
explain the value of a 
partnership between author, 
publisher and bookseller in the 
advancement of science and tech- 


nology. It is, in fact, the highly 
informative chairman's address 
given before the 1954 annual 
general meeting of the agricul- 
ture group of the Society of 
Chemical Industry 


The author, head of Leonard 
Hill Ltd., emphasises the close 
association between the adver- 
tisement section of a technical 
journal and its editorial pages : 
“An electrical journal will not 
commission or accept articles on 
subjects outside that field, so con- 
tributions on food manufacture 
or pharmacy should not be sub- 
mitted to it. Nor would such a 
journal solicit or I believe accept 
advertisements for products other 
than those essential 
industry.” 


to its | 
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Fashion Photography 
Advertising, Illustrative 
Suill Life, Architectural 
Industrial, Technical 


Colour Photography 
Carbro Prints 

Dye Transfer Prints 
Display, Murals 
Catalogues, Show Cards 
Film Strips, Copying 


Stereo Colour Slides 
Portraits, Children 


A complete art and retouching service 
including hand colouring 


OPERATORS SENT ANYWHERE 
DAY OR NIGHT 
Representative will gladly call with specimens 


RUSH WORK 
OUR 
SPECIALITY 
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COMPARE 
OUR 
PRICES 
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Specially planned towns draw 


big crowds to foreign fairs 


By OUR EXHIBITIONS CORRESPONDENT 


[TURING the past few years 
international fairs and ex- 
hibitions held on the continent 
and elsewhere have increased 
tremendously in numbers, size 
and scope. 

The lifting of trading and cur 
rency barriers and the easing of 
freight rates, plus the fact that 
most countries that suffered in the 
war have been rehabilitated and 
are therefore secking machines, 
tools, textiles and other goods, 
and also that manufacturers and 
merchants are becoming more 
“internationally-minded,” is re- 
sponsible for the trend 

At all these continental events 
the number of international ex- 
hibitors and trade buyers in 1954 
showed a marked increase over 
previous years. There are indica- 
tions that the numbers will be 
even greater in 1955 

During this year about 60 im- 
portant exhibitions and fairs are 
being held in France, Belgium, 
Holland, Germany, Italy, 
Denmark, Sweden, Switzerland, 
Austria and Yugoslavia. Some 
of these are specialised trade 
shows, but the majority are 
general and organised on a large 
scale to cover every conceivable 
industry 

In the case of these fairs the 
towgs in which they are held 
have generally been specially 
planned for them. Permanent ex- 
hibition buildings having been 
built in the city centre, with 
larger buildings and pavilions set 


in extensive grounds on the out- 
skirts of the towns for the display 
of heavy machinery and equip- 
ment. 

Cologne is typical of a town 
devoted to specialised trade fairs 
This year seven international fairs 
and exhibitions will be held there, 
and the series started with the 
International Household Goods 
and Hardware Fair, March 6-8. 
It will end with the Fine Foods 
Exhibition, held in conjunction 
with a special Packing Exhibition, 
October 20-24. For this show 
14 countries have already booked 
space for collective displays, and 
they will cover 60,000 sq. ft. 


Big Hanover event 


A major event in West Ger- 
many is the German Industries 
Fair that is being held in Han- 
over, April 24-May 3. 

This will be occupying a 
covered exhibition area of 
200,000 square metres and an 
open space of 60,000 square 
metres. In 1954 there were 4,000 
exhibitors, including 300 foreign 
manufacturers The visitors to 
the fair totalled 1,200,000 

This is principally an engineer- 
ing show, and all types of 
machinery, from cranes and other 
mechanical handling equipment to 
office machines are included 
Some 18 British firms will be par- 
ticipating in this year’s exhibition 

In Dusseldorf, another impor- 
tant German exhibition centre. 
six specialised trade fairs will be 
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Internatidbnal trade fairs and exhibitions on 


the Continent have 


increased in size and appeal during recent years and in some cases 
towns have actually been deliberately planned to provide for them 
Above is an aerial view of the Dusseldorf exhibition area. 


held this year covering hotel and 
catering, fashion, radio and tele- 
visfon, music trades, philately, 
and plastics. 


On a smaller scale, but also of 
great importance to buyers and 
of general interest because of its 
cultural setting, is the Nuremberg 
International Fair, May 14-22. 
This is a “Progress fair” and did 
not become international until 
this year. In many specially de- 
signed halls and pavilions, plus 
450 square feet of open space, it 
will offer a comprehensive inter- 
national survey of the achieve- 
ments of various industries. 

Utrecht is the main fair centre 
of Holland and five important 
shows are being held there this 
year. They take place in 
moderniy equipped buildings and 
halls which have an exhibition 
area of 440,000 square feet and, 
in addition, there is 165,000 
square feet of open space avail- 


able for displaying building 
machinery and materials, and 
transport equipmen! 

In the Utrecht International 


@ Continued on page 804 


A scene during the course of last 

year's Swiss Autumn Fair held in 

Lausanne. The most important 

Swiss exhibition, the Swiss Indus- 

tries Fair, takes place in Basle, 
April 16-26. 


Biggest-ever welding show for US 


HE largest advance regis- 

tration for any American 
Welding Society event has 
been reported by J. H. Hum- 
berstone, president, for the 
forthcoming National Spring 
Meeting and concurrent Weld- 
ing Show, to be held at Kansas 
City, Missouri, from June 7 
to 10 


The show will be the largest 
in its history and wil! exceed. in 
the number and varicty of ex- 
hibits, the record breaking show 
held in Buffalo, New York, last 
year. The original lay out of 
booths was over-subscribed so 
quickly that it was found neces- 
sary to expand the space for ex- 
hibits and even the added space 
is not expected to be sufficient, 
Mr. Humberstone stated 

The show itself will feature the 
greatest assemblage of welding 
equipment and accessories ever 
gathered under one roof. Equip- 
ment will be demonstrated under 
simulated factory conditions. 

The technical convention aspect 
of the show will feature 36 papers 
in Il sessions. 


Voted by members of the 
National Eutectic Welders’ Club 
as “Miss Weldor,” Sophia Loren 
has been appearing in the adver 
tising of the Eutectic Welding 
Alloys Corporation. In this pose 
the lady is wearing and sitting 
among some of the company's 
equipment 
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GVELPAES 


to Copenhagen 


The exhibit you may wish to show in the British Exhibi- 


tion, Copenhagen—from 29th September to 16th October 
1955—can be prefabricated and completely assembled 


in London if you use an Ivelpak. This self-contained 


travelling exhibition unit provides 60 cubic feet of 


storage space and it is possible for one unskilled person 
to erect the Ivelpak which, opened out, provides about 
100 square feet of illuminated display. When the Copen- 
hagen story is done you still have an Ivelpak for future 


use. Our production associates in Copenhagen since 1947 
are the best people on the spot. Mr. Caspersen will supply 
labour and supervise erection of the exhibition material 
we build in England on your behalf, after we have arranged 
packing, transportation, and insurance and looked after 
all the other formalities connected with exhibiting over- 
seas. We know the job—because C.D.O. was responsible 
for providing in 1948 many of the exhibits in the last 
British Exhibition, Copenhagen. 


C.D. (OVERSEAS) EXHIBITIONS LTD, 


CITY DISPLAY 
ORGANISATION 


30 UXBRIDGE ROAD, LONDON, W.12 SHEpherd’s Bush 1261 
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Publishers 
have benefited 
through placing their publica- 
tion in the capable hands of 
GROVES, BRODIE 
& COMPANY LIMITED 
THE WINDSOR PRESS 
Trading Estate 
SLOUGH 
Phone: SLOUGH 21239 


for Representative to call 
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ZS rs 
SILK SCREEN ARTS, ce 


97 SHIRLEY ROAD. CROYDON 
AOOIirscOmBeE 3147-8 


HIGHEST GRADE 
CLEAN. SHAne 
RATT MAmini? 


)PELDY SERVICE 
S EXPRESS £ 
DELIVERY 


RATE CARDS 
WANTED! 


Publishers, if you have not in 
the last six weeks sent a rate 
card to 


Gordon Barr, 
BARBOUR MACLAREN ADVERTISING 
LIMITED 
166 sme. Wi Glasgow, 


PLEASE DO SO NOW! 


VISIT THE 
39th 
SWISS INDUSTRIES 
FAIR 
AT BASLE 


APRIL 16th to 26th, 1955. 


This Fair provides the 
foreign visitor with an 
impressive picture of 
Switzerland's intensive 


industrial activity in 


its most varied forms : 


Full information from the Swiss Lega- 
tion, 18, Montagu Place, London, W.\ 
or the Swiss Consulate, Midland Bank 
Buildings, Spring Gardens, Manche ster 2 
Details of travel arrangements and 
currency allowance from any leading 
Travel Agency or the Swiss National 
Tourist Office, 458/9, Strand, Trafalgar 
Square, London, W. os. 


NCOMMERCINT 


BHOMOGRAR YY 


HENDON 
BILLPOSTING 

COMPANY 
EE — 


eel _ —_—s 
37 SPRING street w.2. 


“a The 
DUMFRIES 
and GALLOWAY 


STANDARD” 


has the 


LARGEST 
CIRCULATION 
of any Newspaper 
in the 
SOUTH OF 
SCOTLAND 
and the LOWEST rate 
per inch per 1000 copies. 
It is the only Newspaper 
printed and publis i 
DUMFRIES. 


Ask for Specimen Copy, Rate 

Card, and Map showing where 

the “Standard” circulates. 

ABC Weekly Circulation 
35,128 

HEAD OFFICE : 

133 High Street, Dumfries. 
Telephone 19. 

BRANCH OFFICE: 

Castle Street, Kirkcudbright. 
Telephone 145. 

LONDON OFFICE : 


E. Greenwood, Ltd., 231-2 


Strasbourg, Septen 
| year celebrates its 30t! 
| sary, and among the 
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A view of the wood work machinery section of the 1954 German 
Industries Fair which is being held this year in Hanover from April 24 
May 3. 


Spring Fair, which has just 
finished, there were 4,000 firms 
exhibiting (representing every 
branch of industry). On April 28 
the International Agricultural 
Fair will be taking place. In June 
the Techni-Show will be held. 


Printing industry show 


Of interest to those in the 
printing industry is the fact that 
the main feature of the 10th In- 
ternational Fair of Ghent, Sep- 
tember 10-25, will be the 2nd 
Printing, Paper, and _ Allied 
Trades Exhibition of Belgium 
During the run of this exhibition 
there will be a three-day Congress 
of Master Printers of Belgium 


} and it is expected that a deputa- 
| tion from the British 


Federation 
of Master Printers will pe attend- 
ing. 

The European Trade Fair, 
iber 4-19, this 
) anniver- 
3,000 exhi- 
100 from 
manufacturers 


bitors there will be 
Britain, including 
of tractors and igricultural 
machinery. Incidentally, this im- 
portant fair is the second largest 
in France. 

One of the major events of the 
Scandinavian exhibition world 


will be the British Trade Fair and 
Exhibition that is taking place in 
Copenhagen, September 29-Octo- 
ber 16. This is orgarised by 
British Overseas Fairs Ltd., an 
offshoot of the FBI, who organ- 
ised last year’s Baghdad Fair. 

Between 500-600 British firms 
will be taking part. The biggest 
section will be devoted to engi- 
neering and electrical equipment 
The next largest section will 
feature motor-cars and textiles. 

One of the features will be a 
“Fashion Review.” Scandinavian 
and British models will display 
garments produced by Danish 
makers-up from British materials 
—and from fabrics woven in 
Denmark from fibres manufac- 
tured in Britain. There will also 
be British-made garments, foot- 
wear and other accessories. 

Switzerland’s most important 
exhibition is the Swiss Industries 
Fair, held in Basle, April 16-26 
In the textile section 200 exhibi- 
tors will be displaying their 
wares. The electrical engineering 
industry will also be well 
represented. 

Although three years ahead, 
the Brussels Internationa! 
Exhibition of 1958 already 
promises to be the largest of its 
kind ever held on the continent. 


HE next annual National 

Packaging Exposition will 
be held by the American 
Management Association at the 
International Amphitheatre, 
Chicago from April 18 to 21. 


EXHIBITION 
PUBLICITY SERVICE 
We can ensure your exhibition or 
exhibit receiving maximum press 
publicity. 
A staff of experts arranges all hand- 
outs, photographs and other publicity 
prior to, and during an exhibition. 
Visits by stage, screen, radio and T.V. 
stars and other personalities are also 
part of the service. 
Write for details to 
EXHIBITION “PUBLICITY 
SERVICE 


10, New St. Square, London, E.C.4. 
Telephone: Central 7920. 


New hall built for gigantic US show 


This event, which is one of the 
largest of its kind held in the US. 
attracted 25,000 visitors when it 
was held in Atlantic City in 1954. 
It is open to business visitors 
only, 78 per cent of whom in 
1954 were said to be directly con- 
cerned with the buying of 
materials, equipment and pack- 
aging services used by their com- 
panies. In 1953, the British Con- 
sulate General at Chicago, when 
reporting on the last show held 
there, said that just under 700 
exhibitors took up two miles. 

A new exposition hall has been 
built which, together with the 
International Amphitheatre will 
house the exhibits and provide 
more than 400,000 square feet of 
floor space. 
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Big success for LK carpet 


ADVERTISER'S WEEKLY 


tHe DENTAL 
PRACTITIONER 


gbDs 


E * 
and yALU 
. 2 
THE 
stand in Australian show Phe L600 equare sites 
DENTAL RECORD covered throughout 
Beds, Herts & 
: - r n ri ny ve he Home Counties 
N_ outstandin uccess at the Federation of British Carpet bars “~ fon moh Sone bas — . 
ho recent S acal gee Manuf acturers, S. F. Ferguson, = ~ shag tty Pe papers Group of 


. w N bo was “Dental Record "' and, commencing 

Sho held in Melboume 2 ciation of British Manufacturers, with the April, 1955, issue, this old n newspapers is 8 proved 

a presentation of British wool Melbourne. wrote: “The fact fs eubtded dead teed «lt t = testing area. All test 

carpets. Both the trade and ¢ it’ . r . incorporated in the *‘ Dental Prac campaigns have shown 

- that it's a sensation. Wholesalers be 

h blic praised first- - titioner that the area is one of 

the public praised it as a fir and retailers (in the carpet and the slahest end 

class example of trade promo- furnishing trades) alike were oS ae Se ep” Cae ey fruitful in the coun 

tion, and many tributes have almost lyrical about the stand (o: inane <5 = oe oven were try. 
Ps : “Bae sete Id h ve been had they been successful, for it will combine the merits 

been paid to the Federation of would have y of beth jouvesis tad achieve © qrendy 

British Carpet Manufacturers able to find the words they increased circulation. 

who organised the exhibit. wanted). One man I know, who 


Australian retailers were en- 
thusiastic about the way in which 
the display was arranged to catch 
the interest of the buying public 
much so that they have 
asked for it to be sent to other 
Australian cities It has been 
praised as a demonstration of 
both British enterprise and of 
exhibition technique. 


sx 


Expressing the best 

The great desirability of an ex- 
tension of the work started by the 
federation’s exhibit was empha- 
sised by the Governor of Vic- 
toria, Sir Dallas Brooks, when he 
made the specific point to Neville 
Ward, who designed and super- 
vised the construction of the 

nd, that anything done by the 
British must express the best in 


director of the Australian Asso- 


is the head of a large wholesale | 


grocery and hardware business 


selling practically everything ex- | 


cept carpets, came up to me to 
tell me how impressed he was by 
the carpet stand. 


“He considered it the best | 


display of any goods of any 
kind he had ever seen at any 
exhibition in Australia. I am 
sure many others think the 
same. The federation is to be 
congratulated not only upon a 
stand that will be remembered 
here for many years, but also 
on showing Australia that some 
British industries know how to 
promote the sale of their goods 
as well as how to manufacture 
them.” 
Offering sincere thanks to the 
federation for the “fine carpet ex- 
hibit at Melbourne's Ideal Home 


quality both as regards products Show,” R. G. Anderson of An- 
exported and the manner of their derson’s Pty. Ltd., Melbourne, 
presentation Great Britain's wrote: “We had hoped for some 


products, the Governor said, must 
commend themselves in an open 
market as against home products 
and imports from other sources 
He saw Australia as the largest 
potential importer of British 
goods, in the long run, so long as 
quality is maintained and sales 
promotion is effective 

In a letter of congratulation to 


guidance in publicising wool car- 
pets by British manufacturers in 
this market; now it has really 
happened in a grand and splendid 
fashion, and we hasten to say 
‘thank you.’” 

Following this successful début, 
the federation exhibit will appear 
in the Furniture Mart to be held 
in Sydney from July 25-30. 


5 


acquired the publishing rights of the 


This important amalgamation will offer 
many advantages to advertisers. We 
therefore invite you to write for further 
information or to ask our London 
agent to pay you a visit. 


Cecil M. Kaufman, 
Advertising Media Representation 
49 Upper Park Road, 
Hampstead, London, N.W.3. 
(Phone : Primrose 0552) 


JOHN WRIGHT 


& SONS LTD. 
BATH ROAD, BRISTOL, 4 
(Phone : Bristol 75375) 


eleven individual /oca/ 


sxuone 


a 


SCANDINAVIA 


Powers 
give you 


Service 


North Americe 
Latin America 
Africa 
Bric. W 
Holland 
Switzerland 


and in 
indies 


JOSHUA B. POWERS LTD. 
| 14 Cockspur Street, 


(International Publishers’ 


London, S.W.1! 


Representatives) 
WH 3366 


eee eo ee eRe ee Bae eee oe a oe oe 


TEXTILE 
MANUFACTURER 
Reaches the, right people 


= = 


see eee ee 


2 FF % Ff fF | Ff 


Part of the British carpet exhibit at Melbourne. Over 300 carpet 
squares, samples and colour transparencies, were on view The 
exhibit was designed by Neville Ward who also supervised construction 


by an Australian display firm. 
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HERE is plenty of compe- 

tition for trade in Switzer- 
land, but the market in that 
country must remain one of 
the most valuable that any 
United Kingdom exporter who 
is prepared to take the long 
view can cultivate. 


That, at any rate, is the 
opinion of L. G. Holliday, 
formerly Ccunsellor (Commer- 


cial) at the British Embassy in 
Berne who has prepared an up-to- 
date study of the market for the 
Board of Trade.* He has pointed 
out that Swiss industry has 
adopted a moderate dividend 
policy and ploughed back profits 
to modernise buildings and plant. 
The level of individual saving has 
been high and the government 
has provided facilities for the 
accumulation of special reserves 
to create employment in the event 
of a crisis 


“After the long years of pros- 
perity, a serious recession would 
be regarded as being almost 
contrary to the order of nature 
but there is reason to believe 
that Switzerland would weather 
a storm as well as any and 
better than most,” writes Mr. 
Holliday. 


The survey suggesis many ways 
in which British businessmen can 
further challenge foreign compe- 
titors in Switzerland. It empha 
sises, for instance, the importance 
A fine selection of pure | of corresponding and sending 
attractive ues and price 
lists to the prospective buyer in 
his own language and using the 
metric system of measurement 
He also stresses the need to pack 


46 CHARLOTTE ST. 
LOWDOWN. WI. 
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red sable hair 


brushes with seamless 


nickel ferrules. * Economic and Commercial Condition 
m Swuzerland, published for the Com 
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Plenty of scope for trade 


in this valuable market 


SWITZERLAND 


All types of vehicles are put on display 
market is bevond question and much has been done in recent year 
slump 
and has pioughed back 
modernisation of buildings and plant. 
high 


and wrap goods well, with the text 
in the appropriate language, and 
covers the ground from seeking 
orders to delivering the goods in 
first-class condition—on time 


“Every Swiss is meticulously 
tidy,” writes Mr. Holliday. “ He 
is a busy man to whom con- 
venience, ease and speed of 
operation make a strong appeal : 
he makes his living to a large 
extent by selling mew ideas, and 
novelty of design is, therefore 
something he appreciates. His 
shops are visited yearly by thou- 
sands of tourists who are looking 
for the best and find it. Because 
of these facts it may safely be 
said that appearance and finish 
are crucial factors in selling in 
this market.” 


Typewriters are given as an 
example of how Germans bring 
out new models each year which 
are basically the same as thei 
predecessors but have a new out 
ward appearance which gives ar 
impression of technical progress 
The Swiss believe a_ glossils 
finished typewriter will be better 
looked after by its user 


* « * 


AN OFFICIAL report on the state 
of the Swiss economy in 1954 


states that most branches of in 
dustry had a good year The 
woollen industry claimed that 
some domestic sales were lost 


@ Continued on page 807 


4 view of the popular International Motor Show held in Geneva 


The prosperity of the Swis 


Industry has adopted a 
profits for the 
Individual savings have been 
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MARCH 


FOCUS ON Ss WI TZERL A ND—continued 


hrough the high value of im- 
ports. The cotton goods industry 
enjoyed a lively demand through- 
yut the year, particularly during 
he first six months. In the third 
part of 1954 fresh orders received 
returned to normal, but the stock 
of orders on hand in the industry 
s sufficient to maintain full em- 
ployment through the autumn of 
this year. In the first nine months 
of the year, spinning mills pro- 
duced yarns amounting to some 
24 million kg. and weaving mills 
about 120 million metres of 
fabric. exceeding the results ob- 
tained in the corresponding 
period of 1953 by 18 per cent 
ind IS per cent respectively 


Embroidery and trucks 


The continuously 
tate of the 
in 1953 
1954 


yng. tactories 


satisfactory 
embroidery industry 
was maintained during 
Delivery delays continued 
worked overtime 
ind, to some extent, it was also 
employ foreign 
The satisfactory state of 
n the motor truck indus- 
continued Military orders 
less, but orders from private 
ustomers increased, so that total 
in 1954 was greater than 
Demand still exceeds 

During last year fresh 

were received in the 

tool industry and in Sep- 

ber the average stock of 
‘rs in hand amounted to some 

to seven months’ production. 


recessary to 
workers 


siness 


were 


against four to six months a year 
earlier. The demand for skilled 
labour is again increasing. and 
more workers have had to be 
recruited from foreign countries 


* . Saal 


THis year’s International Car, 
Motor Cycle, and Cycle Exhibi 
tion which was held at Geneva 
between March 10 and 20, had a 
record number of 770 participat 
ing firms Of the vehicles ex 
hibited, Germany accounted for 
31 per cent the United States 22 
the UK 16, France 16, Italy 10 
and Switzerland, which makes 
only commercial vehicles and 
“motorcyclettes,” five 

A display of cars from the late 
19th and early 20th centuries 
from seven countries was a 
feature of the show 


~ * * 


ACCORDING TO the latest avail 
ible official statistics, the cost of 
living index has showed a sligh! 
drop, but a Board of Trade report 
has it that “the feeling ts spread 
ing that the Swiss worker ts not 
getting his fair share of the Swiss 
cake.” The official figures show 
a gain of almost two per cent In 
workers’ real wages at the end of 
the first half of last year as com 
pared with the position one year 
before. Owing to increased prices 
and rents. however, they were 
one per cent worse off by the end 
of the year 
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What every agency needs 
to know about Ceylon 


ASIC information about the 
market of con 
tained in the first edition of Facts 
and Figures, which has been pub 
lished by the Tumes of Cevion 
The publishers have pointed 
out that they have attempted to 
give a picture of Ceylon as it ts 
to-day, although it is not by 
means a complete market 
search They have also s 
that this first edition is th 
sult of many requests 
information on the variet 
subjects covered, adding 
can assist us in the prepa 
of an even more useful pu 
tion if you will let us know 
sort of information you seck 
Data includes popul 
figures of Ceylon by pr 
literacy, births and mar 
registration of motor ve! 
and income tax statistics 
hooklet is being distribut 
the United Kingdom, Cor 
tal, and American adve 
izencies interested in the ¢ 
market 


Cevion is 


A BIG advertising cams 
been organised by the Winc 
visory Board to run throug 
Lent period and to tie up 


We'd have 
been lost 
cuithout 


with cheese and crackers. Cam 
paigns of this type have proved 
very successful in previous years 
Space taken in Look Womans 
Home Companion, McCall's and 
True Story will reach more than 
0) million readers 


mitts 
wiifte were 


Viss ¢ 


him! 


Many a conference, 
meeting to plan 
a piece of printing work 
has been thankful that 
Spicers Paper Consultant 
was there. But often it is 
not till the finished job arrives, 
that they realize just how much 
they owe to his guidance. 


speak to 


Telephone: CENTRAL 4211 
19 New Bridge Street - London EC4 
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The following jobs in a young, 
live organisation must be 
filled immediately 


Visualiser with experi- Experienced 


ence on national accounts H 

This is an opportunity for Production man 

the right man or woman aged 20-25 and able to 
to grow into group leader- handle urgent press pro- 
ship. duction, without super- 


vision, on several inter- 
esting national accounts 
Layout maf should have 
had two or three years’ 
experience, have creative Write or phone to 
ideas and the ambition to 


oe Scott-Turner 
Typographer with some & Associates Ltd. 


advertising experience and 


the ability to cope with a 17-18 Dover St. W.1 


wide variation of press 
and print work Tel. : Hyde Park 0481-5 


An Advertisement in the 


COMMERCIAL TELEVISION 
YEAR-BOOK & DIRECTORY 


is a year-long Sales 
Campaign to the 


people who BUY sila ' 
Ps 3: One of the largest and the most distinguished printers 
Television Equipment in the country told us that a series of half-tones which we 
H 4 made for them were quite t inest examples rocess 
Supplies & Services € ere qu we he finest examples of process 
engraving they had seen in a long time. What particularly 
impressed them was that our reproductions even improved 


Fill in, clip and mail this coupon NOW in a sympathetic way on many aspects of the excellent 


‘ original photographs. This is, of course, made possible by the 
for detate—or phone CHAncery 8844 beautiful control which the good process technician —and 
To: COMMERCIAL TELEVISION the fine-etcher in particular—can exercise. Electronics, 
YEAR BOOK & DIRECTORY sound though they are for certain types of work, can surely 
180 Fleet St., London, E.C.4 never emulate this very personal skill. 
Please send advertising rates and data, 
without obligation to : 


Name Glas & WATSON 
Firm 
PROCESS ENGRAVERS - ARTISTS & PHOTOGRAPHERS 
Address TYPESETTERS - STEREOTYPERS - ELECTROTYPERS 
CTN AW 1ll SHOE LANE LONDON EC4 Centra! 4555 18 Lines 
Northern Office at ¢ Chapel Walks, Manchester 2 
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THE GRAPHIC ARTS 
—d weekly news survey 


CONDUCTED BY ROGER DARCY 


‘Half-tones without etching’ 
process at IPEX show 


A N entirely new departure in blockmaking technique is claimed for 
a process which will be on show at the IPEX exhibition to be 
held at Olympia, Tuesday, July 5, to Saturday, July 16. This is the 
Collobloc process, which, it is stated, will simplify blockmaking and 
is completely different in approach to the electronic engravers. 


Exhibitors are Leathley Publi- 
cations Ltd., and section three of 
their stand will be devoted to this 
new development, which has been 
carried out by Koch Processes 
Ltd., an associated company. For 
the first time the Collobloc 


process for making half-tone 
blocks without etching will be 
shown publicly 


One of the most important 
features of the blocks made by 
this process, say Leathley, is a 
make-ready incorporated in the 
block structure photo-mechani- 
cally The firm claim that 
Colloblocs stand high runs, use 
considerably less ink and can be 
produced more cheaply than con 
ventional blocks. 


Cheaper gravure 


Also on show for the first time 
will be the Colloplas process, 
which makes photogravure 
cylinders without etching. This 
process results in seamless cylin- 
ders covered with a rubber-like 
material, into which the printing 
forme is impressed by heat and 
hydraulic process. Leathley say 
that the process promises econo 
mies, as the whole diapositive 
Stage of conventional gravure is 
dropped and the use of copper 
eliminated 

Another aspect of the Colloplas 
process to which the exhibitors 
draw attention is that any type of 
photogravure ink can be used 

This firm will also show the 


latest model of the Multichrom 
masking camera, and another 
section will give details of the 
multicolour sheet photogravure 
press Holbein. The first machines 
of this model have now been 
erected at well-known printing 
houses. As well as photographs 
and constructional details, a 


miniature model of this press will 
be shown, demonstrating the ad 
vantages of the unit principle 
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A bird's-eye view of the Holbei: 
showing arrangement of dryin 
and recove 


READY-RECKONER RATE CARD 


RAFIKA LTD., of 108a, 
Fulham Palace Road, 
London, W.6, have now insta!icd 
what they claim to be the finest 
and most modern equipment in 


Great Britain for the making of 
printing plates for small offset 


New technique for map-making 


NOTHER firm which will 

show new products for the 

first time at IPEX at Olympia in 

July is DEP Ltd. They intend 

to show a new technique for map- 

making and plate-engraving for 
security printing. 

This will be the first time that 
the Astrascribe process has been 
seen in public. Maps were origin- 
ally produced from copper en- 
gravings when a high standard of 
uniformity and fineness of line 
was possible but the process was 
one requiring great skill, and was 
slow. Constant search has been 
made for a means wheieby the 


Forethought—not 


F packaging were considered at 
the product's blue-print stage 
and not as an afterthought as is 
often the case, then package 


NEW GERMAN GROTESQLE TYPEFACE 


HE latest typeface from the 
German typefoundry, D. 
Stempel AG, of Frankfurt am 
Main, comes into the family 
known as Grotesque. These types, 
which have their origin in the 
early nineteenth century, were 
often badly designed and earned 
the name of “grotesque”—a name 
which has clung since 
But there is a vogue for these 
faces at the moment, both in 
editorial and advertising circles. 
They have a poster-like quality 
and stand out bolder than their 
modern counterparts, the well- 
designed 20th century sans 
serifs, such as Gill and Erbar. 
The fact remains, however. that 
they have a certain ugliness, 
which the sans serifs avoid 
The new Stempel face, known 
as Montan, seems to combine the 
best of both. It is a bold, narrow 


AUSZEICHNUNG 


[An example of Montan] 


sans, suitable for display work, 
but it avoids the angularity of the 
nineteenth century “grots.” <A 
careful examination of Montan 
will show that the designer, Ann 


Maria Schildbach, has rounded 
the outline of the counters, thus 
avoiding a stark, undecorated 


look 


Chicago exhibition 
HE 28th Annual Design in 
Chicago Printing Exhibition 

opened at the Art Institute in 
that city on Saturday. The Exhi- 
bition is organised by the Society 
of Typographic Arts. 


quality of copper plate engraving 
could be allied to quantity pro 


duction by the  photo-litho 
process 
The firm claim that all the 


advantages of the old-style en 
graving have been recaptured in 
the Astrascribe technique 
bined with a speed of execution 


com 


three times as great as that of 
orthodox pen drawing 
The process is the latest 


development in the use of Astra 
foil, a dimensionally stable plastic 
sheeting which is of great use to 
litho and silk screen printers and 
process engravers 


multicolour sheet photogravure machine, 
ducts- 
stubs, and gear-box. 


partly open to show ducts—fans 


litho machines, together with a 
complete service of typesetting, 
layouts, art and photography 


especially organised for those 

who demand high quality 
Grafika have also issued a 

price list It has, say Grafika, 


long been a source of annoyance 
to users of small offset machines 
that quoted basic prices for 
plates—negatives and printing 
down—have little relation to the 
invo charge because of the 
multiplicity of incidental charges, 
most of which are charged on a 
time 


In their 


ced 


basis 
price-list, claimed to 


be the only one of its kind, 
Grafika list 15 different types of 
plate from one colour line to 
duotone (duplex half-tone) for 


five sizes of machine in ready 
reckoner form from the minimum 
up to 120 square nches Inci 


dental charges including painting 


out screen on half-ones, ruling 
on negatives reversing type 
setting charges, etc., are listed 


afterthought—solves pack problems 


design would be simpler and cost 
less This point was stressed 
recently by F. A. Paine, Packag 
ing Enquiry Officer of the Print- 
ing. Packaging and Allied Trades 
Research Association in a talk on 
“Should the Product Fit the 
Package?” The lecture, given at 
the Institute of Packaging Con- 
vention, is summarised in the 
February issue of Patra News 
(Packaging Division) 

Package testing enquiries at 
PATRA usually fell into two 
classes-——questions as to the cause 
and prevention of damage to 
packaged articles, and those con- 
cerning the most economic and 
satisfactory method of packing a 
particular article Mr. Paine 
said that the majority were of the 
first type—a fact which supported 
his contention that designers did 
not consider the packaging pro 
cess sufficiently 


Mr. Paine thought that while 
the packaging could not dictate 
the design of the product, there 
considerable advantages to 
considering the 


were 


be gained by 


design at all stages in relation to 
packaging 

He then explained how, by pay 
ing strict attention to the mount 
ing and arrangement of internal 
parts of domestic appliances, 
packaging bills and damage would 
be less. He gave the following 
examples 
drive shaft of the 
a household machine 


(a) the 
motor of 


was unnecessarily long; on re- 
ceiving impacts from the side, 
this shaft neatly punctured the 


enamel cover 


(b) the motor of a refrigerator 


was attached to the back of the 
machine on a bracket secured 
with bolts and spot welding 
After ten minutes on PATRA's 


vibration tester, the bolts loosened 


followed by parting of the spot 
welding. Further vibration freed 
the bolts completely and the 


motor fell to the floor of the case 


Mr. Paine concluded by saying 
that to achieve the best technical 
and ec result, the product 
and package should be con 
sidered at all stages in the design. 
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McCONNELL’S WELL-TIMED HONOUR 


PDELAYED in London for a » finely chased and decorated in tradi- 


ck ‘ 
on his way to Madeira, C. tional Celtic ornamentation by 
McConnell received a pleasant sur Wallace, a noted Dublin crafts- 
prise when he opened his Apvex man. It contains a morocco-bound 
riser’s Weekty and found that th book of vellum pages on which Is 
Advertising-Press Club, of Dublin mscribed the name of each recipient 
has decided to bestow on him th together with a brief citation of 
McConnell Award for 1955 {This the reasons for the presentation \ 
is not the first time that a man has framed certificate is retained by the 
received an award which he himsel/ cipient 
has donated—Lord Mackintosh . 2g ° 
received the Mackintosh award—bu ALTHOUGH be has 
is nonetheless a pleasant thing undergo a long course of massag 
© happen to one, particularly when and remedial exercises, | am glad 
ss so well deserved report that Peter Eastwood (spac 
How well deserved, the cit buyer at Samson Clark) now or 
xplains in the following rms his fect again after hi ce bad 
“His life's record is one of distin ittack of fibrositis. He hopes soon 
guished personal and public o be free of the scourge—a throw 
on behalf of and through adv back to his polio days 
ing Mr. McConnell has alway 
given practical expression of th Language problem 
main purpose of he Award | 
ieainininine a high sense of respons in India 
bility to both advertising p SOME of th problems of pub 
oners and adv The CI 4 licity in India are described in 
council feel tha s pa Marly excellent little pamphlet, Advertising 
appreprie ha aware vuld in India, written by G. H. Gates- 
be presented to him in th ir of Reed, and issued by the Advertising 
his ‘ ement from th managing Agencies Association of India He 
directorship of McConnell’s Ady claims that the differences in the 
sing Service buying habits and customs of the 
As he will be away for sonx peoples of Kashmir and of Travan- 
weeks he presentation will ik core-Cochin are certainly not less 
place next month. The Award itsclf than have been those of the peopl 
s beautiful thing, a silver cask« of the UK and Portugal. Whereas 


ADVERTISING MANAGER'S CORNER 


Whats YOUR Line? 


Whatever the A-line does for the feminine figure, 
you can't beat the H-line (H for Harris) for making 
our sales figures look attractive. No matter what 
our line of business, if you want to get your point- 
of-sale and display material in line with the leading 
advertisers, it will pay you to make a bee line for the 
Harris atelier. And remember our Chief Couturier is 
just as interested in cutting the cost of your new 
season's creations as in styling them to draw the 
customers 
distinctive clever by 


showcards. cut - outs 


HARRIS 


THE FIRM WITH EXPERIENCE 


MAPRRIS ZDOVERTISING LIMITED 


Telegtone 


29:30 KINGLY STREET, LONDO’ 
REGent 3295 6/7 


Celebrating his firm's eighth birthday 


31 19545 


Marcu 


Albert Milthado (managing director 


Albert Milhado & Co., Ltd.), with Henri Regnier (Marie-France, Paris) 
E. Weilskov (managing director, ‘Dagens Nyheder,” Copenhagen), Andre 
Regnier ( Le Parisien Libere’’), and R. Morpurgo (director, Albert Milhado 
& Co.). Albert welcomed guests in four languages 
wanna ¢ 
en languages will cover the mass Party shen 4 
markets of Western Europe, at crash 
least two more are needed for 
india Iijustrations of national ALBERT MILHADO was in fine 
costumes need careful watching to form at a cocktail party given t& 
bring em into line with regional celebrate his firm’s eighth birthday 
characteristics. Incidentally he esti last wee 
mates that there are 106 agencies He grected 200 guests in four lan 
iandling press appropriations vuages—English, Dutch, French and 
Mr. Gates-Reed has for the past German. They had come from f 
nine years been publicity and sales nds nea some—including h 
promo on manag of Shalhmar mother—from the continen 
Paint He is a member of the specially for the event 
council of the Audit Bureau of : 
Circulations in India and a man The party was immed wor 08.0 
: At : ; am. to 1.30 p.m. “But | hope no 
aging committee member of the wth . ; 
Ind Society of Advertisers one will leave before three o'clock 
said Albert 
o + 1 now learn that the plane in 
Pleasant PR which Mr. Milhado flew to Den 
Hicu imong ie civilised mark last Friday crash-landed in 
pleasur rate the conjunction of thick fog at Copenhagen Airpor 
good wines and good cheeses ) Fortunately, there were no casu 
when Voice and Vision invited the ties, but the incident made th 
press to a pre-tasting of the wines headlines in the Danish papers on 
and cheeses that can be sampled Saturday morning Mr. Milhado 
it Fortnum & Mason's during last who continued on his short Euro 
ind this week I hastened to reverse pean visit, 1s calling at Amsterdan 
Sam Goldwyn’s famous howler by on his way back 


excluding myself 

The 
with 
and | 


in 

cheeses wer 

some 
duly 


irranged alone 
recommended wines 
sampled my Por 
lEvéque with Beaujolais Fleurie 
Roquefort with Chateauneuf du 
Pape, Wensleydale with vintage 
port, Dutch Gouda with tawny 
port and so on-—including a 
masterpiece creamy cheese 
called Carré (of which I'd 
never even along with a 
Chateau 
There must be 
which it iS easier 
rela wines and 
his quality All the same, V 
V and F and M. I thank you' 


of a 
d I St 
heard) 
Pontet-Canet 
lew 


t 
) 


things on 
do public 
cheeses of 


and 


ons t if 


Ad lecturer 
ONE of the 


ising agency 


best-known 

men in Dublin 
Murphy, a director of Domas. 
Lid.. is leaving at the end of this 
month to join O'Kennedy-Brindley. 


adver- 
hen 


id., as account director Edu- 
cated at the Dominican College, 
Newbridge, Mr. Murphy started 


his advertising career with Kenny's 
Advertising Agency Jater trans- 
ferring to Janus before his move 
to Domas and a seat on the board 
of that company For six vears 
he was lecturer in layout, illustrator 
ind display for the advertising and 
publicity course at the Dublin High 


School of Commerce 
+ * * 

On Tuesday last week a 
Notley disembarked m the M.V 
“Venus 1 understand that this 
had no ¢ chor with th 
fact that the shin w rveround tt 
ollown 


50 years in 
advertising 
WITH service in both world w 


to his credit. firstly in Franc 
and Germany and secondly with th 
8th Army in Africa, Sicily, Italy 
and Austria, Lt-Col. R. Golds 
brough decided, in his own word 


to “call it a day” and returned to 
his desk at S. D Toon & Heatt 
Lid.. of Birmingham. He has beer 
with them for the past 30 year 
and is now chairman and managing 
director 

As the new chairman of the Mid 
lands branch, Institute of Pract: 
tioners in Advertising. Col. Golds 


brough has his old frend “Micky” 
Hoffman as vice-chairman and that 
staunch stalwart of the commitice 
Graham Browne, as secretary 


CONTACT 


WEEK'S WISECRACK 


“~ 


** He wants to know the ITA 
rate for the spot the BBC 


always give him’ 
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why not... 


Dear Jane Dawson, 
Our ages are 21 and 23 respectively, and we are very much in love, we want to 
get married, but neither of our families will take this seriously. They insist 
we are too young. What we should like to know, and they are not able to tell us, 1: 
what evidence they have to support this statement. 
When you try to pin them down you find their views are based on the experience of just 
one or two couples who made a mess of their marriages, perhaps far away in their own 
youth. Have you any up-to-date, reasoned arguments against early marriage / 
Logical Two. 
It’s understandable that when children begin to discover the fallibility of parents, they gurn to 
the next wisest councillor they can find. It’s an interesting thing that they turn to theaf favourite 
evening newspaper and see what Jane Dawson has to say about it. Not that Janie Dawsen scts up to 
be purely a Professor of Heartaches. Her mail bag ranges from problem parents to problem f 
children, straying husbands to straying pets. Each week she collects t 
problems which are tragic, comic, pathetic, crazy ang as ordinary as the problem#you andi get. 
When most people write to a newspaper, they want to lé off steatti, to complain. WA, they 
write like that to the Manchester Evening News, too, But when they have a familgiproblem wh. 
they can "Vsgitle among themselves, th€y tuto to the oth of the family, 
~ JafWMe sen, of the Manchester Evening News. 
This warm- heer od Scceptance of the Evening News is one of the things which 
appeals toradtertis@aagt means that40 the 1,103,000 readers of the paper 
both the editorial features aod the advertis:ng displays are trusted sources of 
information. Not only Was Manchester Evening News the largest readership 
of any evening paper outside London. Not only does it carry more advertising 
than any other daily paper in the country. 
It is the best-read evening pape. in the whole North West. 


Manchester Evening News 
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Publications News and Notes 


1,000th issue 


this month 
Trade Intelligence, which gives 


engineering overseas market re- 
search data and statistics, reached 
its 1,000th issue on March 28. It 
is published three times a week to 
subscribers at £15 a year Pub- 
lishers are Trade Intelligence Ltd., 
a subsidiary of Machinery Lloyd. 
H. Alsen has been managing direc- 
tor and editor since the first issue 
in August 1948. 


* . * 

The menace of atomic warfare is 
discussed in John next week 
by Air Chief Marshal Sir Philip 
Joubert, wartime chief of Coastal 
Command. in an article entitled 


“Could Britain Beat Off an Atomic 
Attack?” 


* * ° 


There will be a special Easter 
issue of Woman next week, on sale 
on Wednesday 

- * - 

The issue of Picturegoer dated 
April 9 will be on sale on next 
Wednesday April 6. 

* . * 

The April special number of The 
Practitioner is a record issue with 
168 pages of editorial and 99 pages 
of advertusing, including 124 pages 
in colour The issue is the last 
nder the control of advertisement 

g Lawrence, who is 


The 1955 Trades Register of 
London is being published by one 
of Kemp's grou of publishing 
companies, oe es Register of 
London Ltd. The Register has 
been enlarged this year by 80 pages, 
bringing it up to a total 620 pages 
of classified trades. Included are 
headings for advertising agents and 
contractors, public relations organi- 
sations, mail order firms and photo- 
graphic agencies and suppliers. The 
London Trades Register sells at 
3 guineas in this country and 34 
guineas overseas. 


* * * 
“CHAD,” the abbreviation by 
which the Mansfield and North 
Nottinghamshire Chronicle Adver- 
tiser is known, has sent to local 
advertisers a direct mail folder in 
the form of a key with the word 
“CHAD” in cut-out letters and 
bearing the message, “Here is the 
key to two-thirds of the houses in 
this district.” 

* o om 

The Barry and District News 
issue of March 24 consisted of 10 
pages, eight columns wide, the 
largest paper printed in the town 
since before the war. There were 
44 columns of advertisements. 

- * * 

In April will be published the 
first issue of Heritage, ‘‘a monthly 
magazine of Catholic tastes and 
interests." Publishers are the Heri 
tage Press, Wellingore, Lincoln, at 
26s. 6d. per annum. In the first 
issue, of 48 art-paper pages, Bur- 


berry's, Shell, and Ilford Films are 
among the advertisers 


We work in the closest contact with the 
media we represent. For some we handle 
their entire advertisement department. 
It isn’t surprising therefore that we 
can give you full, accurate and up-to- 
date information on any and every 
point. 

in a minute by ringing us up. 


You can check your facts 


Ask PLAYERS 


W. PLAYER LTD., 
30 FLEET STREET, LONDON, E.C4 
The London Office 
for some of the best 
media in the country 


CENtral 2786 


Warpers We Hear 


Harare 
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The April issué of Harper's Bazaar 
features “The Young Outlook,” and 
a section is devoted to news from 
Paris. 
- ~ x 
Complete cricket fixtures and a 
full list of all the county players 
and their performances are among 
the many features in the Sports 
Argus Cricket Annual for 1955, 
price Is 
* * ca 
Another in Good Housekeeping’s 
Is. 6d. gravure series, Fruit & 
Vegetable Cookery, is to be pub 
lished next Wednesday 
. * 7 
Each fold of a concertina-type 
promotion piece issued by US 
News and World Report carries a 
representation of a stamped certifi- 
cate bearing a claim relating to a 
special category of advertisement, 
ic., “Biggest page gains in office 
equipment advertising of any maga- 
zine.” 


New journal 


The first issue of Birds Illustrated, 
a new Buckley Press Ltd. publica- 
tion, will be out in May. The 
magazine _ will be distributed 
throughout the country and abroad 
Pet stores, educational authorities, 
and clubs will all receive copies 
and a circulation drive will be 
linked up with an advertising cam- 


paign. Advertisement rates are: 
whole page £20, half-page £12, 
quarter-page £7, and eigth of a 
page £4. 

* * . 


The Baker has produced a folder, 
which encloses the March issue, to 
publicise a special issue on Septem- 
her 26, for the 1955 Bakers’ Exhi- 
bition. Rate for that issue is given 
as £16 per full page. 

. . - 


A little memo-book appearing 
through a slot in a Holiday folder 
gives the impression that it is being 
held in a woman's hand. Inside, the 
folder carries drawings of travel 
handbags and the slogan “Some 
people go buy more than others.” 

” * * 

A 72-page artcovered banking 
survey supplement was issued with 
the March 26 issue of the Investors’ 
Chronicle. It included features on 
many facets of home and inter- 
national banking business. Special 
doublecrown posters giving details 
of the survey have been distributed 
through the trade 

” = * 

The April issue of The Motor 
Boat and Yachting (Temple Press) 
will be the “Fitting-out” 
number. 


annual 
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Mills & Rockleys Ltd. have 
acquired the Portsmouth and Dis- 
trict Billposting and Advertising 
Co., Ltd.. and are now operating in 
that district. 


* * * 

W. S. Crawford Lid. darts team 
captained by Fred Folkerd beat 
Kemsley Newspapers Lid. 3-0 in a 
match held at The Codgers, Fleet 
Street. The finishing doubles were 
obtained by L. Burrows, F. Archer, 
and J. Sullivan. 

* * * 

Dates of the fourth Gas Sales and 
Service Conference, to be held at the 
Heads of Ayr Holiday Camp, Ayr, 
Scotland, have been changed. It 


will take place from Monday to 
Wednesday, September 12 to 14, 
1955, instead of from Tuesday to 


Thursday, September 13 to 15, 1955, 
as previously announced. 


To be... 


Joshua B. Powers Lid 
been appointed advertising repre 
sentatives for t Amalgamated 
Press of Nigeria Ltd., the publishers 
of the Daily Service, Lagos, Irohin 
Yoruba, Lagos, a weekly, and 
Nigerian Tribune, Ubadan, a pro- 
vincial daily. Combined circulation 
of these three papers averages 
45,000, and the three papers can be 
used at a combined rate. 

* * * 

New members of the Association 
of Advertisers in Ireland are T. & 
C. Martin Ltd. (representative 
F. Glynn), and Fibreglass Ltd 
(E. C. Lawson, Irish area sales 
manager). 

* * * 

Pemberton, Freeman, Bennett & 
Milne Ltd., of Toronto, have been 
appointed by the S.T. Garla 
Advertising Service Ltd., agents for 
Bowaters, to be their affiliat 
handling publicity in Canada for 
Bowater Corporation of North 
America. 


have 


* * 

The British Federation of Master 
Printers has sent to each Federation 
member a copy of Face the Facts 
About Costs, the first of three 
booklets on costing in the printing 
industry. The other two booklets 
are entitled Getting at the Facts and 
Getting at the Hourly Rate. 


... or not to be 


Torquay Corporation publicity 
committee has examined the possi- 
bility of producing a film about the 
resort, and has recommended that 
the suggestion should be left 
abeyance because of “the prohibitive 
cost of producing a film which 
would be worthy of Torquay.” 

+ * * 


Hull Corporation motor ambu 
lances will carry Safety First slogans 
on their rear doors Two new 
ambulances bear in red the words 
“Drive Safely’ and “Drive With 
Care.” 

* * * 

J. Arthur Rank Screen Services 
Ltd. is sending its large screen tele 
vision unit to Denmark this week 

unit, operated by Screen 

Audiences Lid., is helping to observe 

the 150th anniversary of the birth 
of Hans Christian Andersen. 
* * * 

A News Chronicle readership 
campaign in Wales is using streamers 
on the sides of more than 1,000 
buses, and 11 in. triples in English 
and Welsh in many papers, featur- 
ing columnists W. A. Davies and 
Bnan Evans 
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Large spaces for 
dairy products 


Sponsored by the Netherlands 
Dairy Bureau, a new campaign for 
Dutch butter and cheese starts next 
month The cheese campaign will 
be using half-pages and quarter 
pages in the Radio Times, and the 
butter campaign will use large spaces 
in London evenings and locals 
Scottish and trade papers Agents 
ire Ceeil D. Notley Advertising Ltd. 


Ice cream drive 


A new campaign for ice cream 
sponsored by the ice-cream group 
of the Federation of Irish Manu 
facturers, has started with larg 
spaces in Irish Sunday and weekly 
newspapers and also in leading pro 


vincials O' Keeffe’s Advertising 
Service Ltd. are handling the 
scherne The first promotion is 
1imedeat stressing the food valuc 
of ice cream and its possibiliues as 


a nourishing and appetising family 
dessert 


Current Advertising 


Heavier national advertising this 


year for Van 


The British Van Heusen Co., Lid 


are §=6mnecr sing their national press 
advertising this year A new cam 
paign h started this month and 


will continue throughout the year 
using national daily Sind Sunday 
newspapers provincial evening 
papers, Radio Times and men’s 
magazir 

A new wan. “Tie up with Van 
Heusen will be featured in adver 
tisemer The campaign will be 
supported by an increased amount 
of disp material for dealers 

A free block service for dealers 1s 
also av ble The service includes 
special ks of national press 
rdvertis nts with spaces left for 


dealers’ 1 nes and 
A broadsheet 


addresses 


containing informa 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


R. ROWLEY & CO., LTD. manu 
f rers of Queenesta and Peter 
Pan woollen knitted outerwear 


underwear and hosiery Trade 
- ss two-colour double-page 
spreads and national campaign 


r im magazines 
EVERARD LTD., coal 


seed jai mhants 


ELLIS & 
coke and 
Campaign in 
d s and wecklies HE 
SOC Ik TE BELGE DOPTIOL 7 
ET D’ENSTRU MENTS DE PRE. 
CISION S.A.. manufacturers of 
fully-fashioned hose machinery 
Trade press mar accounts 
wx John Halifax Lid 
WE i t x (MANC HESTER) 
L rD., inufactur s of mens 
ncoats. Campaign using Daily 
Express, Daily Mail, Daily Mirror 
Dai Herald and News Chronicle 


d posters. TRICITY 
COOKERS LTD. (the domestic 
pment division of Thorn 
Fl ctrical Industries Ltd.), manu 


of the Tricity Range of 
c cookers. Campaign, using 
press a Times and 
id nd t cal journals 
\SHI EY ACC ESSORIES LTD. 
od ASTRAL SWITCHGEAR 
LTD., sccour for Dudley 
Turner & Viecens Lid 
GEORGE FOWELL 
LTD. for Sandbrook 
Co.. Ltd., from May 1 
GLEEM toothpaste, manufactured 
by Thomas Hedley & Co. Ltd 


(SALES) 
Metcalf & 


for Erwin Wasey & Co., Ltd 
Campaigns 
CHAPPIE LTD., using half pages 
Daily Express, Daily Herald 
Ven Chronicle, Radio Times 
nd larg spaces im national 
pres general interest magazines 
and trade journals (Masius & 
Fergusson Ltd.) 
FOSTER CLARK, using Radiv 


Times and trade press for Eiffel 
Tower lemonade nd orangeade 
London Press Exchange Lid.) 
ICE CREAM GROUP OF THE 
FEDERATION OF IRISH 
MANUFACTURERS, using 
arg paces im irish Sunda and 
weekly newspapers (O'Keefi 
Advertising Service Ltd.) 
THE BRITISH VAN HEUSEN 
CO., LTD. using large spaces in 
ional dailies and Sundays 


provincial papers, men’s 
zines and Radio Times 
Press Service Ltd.) 
WHITWORTH'S HOLDINGS 
TD., using London and provin 


maga 
(Willings 


cial evening papers and trade 
press for Whitworth’s self-raising 
flour and dried fruit. (Godbolds 
Ltd.) 


QUAKER OATS, 
in Daily Express, large spaces in 
London and provincial evenings 
and dailies for A ages food quiz 
campaign. (Foote, Cone & Beld- 
ing Ltd.) 

sa x! ap VITAMIN PRODUCTS 

LTD., using large spaces in Lon 
don and provincial press, general 
interest magazines and monthly 
womens magazines for Britvic 
Pure Fruit Juices. (The Winter 
Thomas Co. Ltd.) 

GARRARD & CO. 
Jewellers. using 
and Sundays, sporting 
womens magazines and 
cial . (The Winter 
Co td 

DUNLOP SPECIAI PRODUCTS 
LTD., using women's and honx 
magazines and trade press for 
Duvina. (Charles F. Higham Lid.) 

FISK TYRES LTD., using motor 
ing press to introduce new range 
of tyres. (Ripley, Preston & Co.) 

WwW. D. & H. O. WILLS BRANCH 
OF THE IMPERIAL TOBACCO 
CO., LTD., using national dailies 
ind Sundays, provincial press 
magazines. posters and bus sides 


using half-page 


LTD., 


national 


Crown 
dailies 
weeklies 
provin 


Thomas 


(F. C. Pritchard, Wood & Part 
ners Ltd.) 
NETHERLANDS DAIRY 
BUREAU, using half-pages and 
quarter-pages in Radio Times for 
cheese campaign Butter ar 
paign using London evening 


ind locals and Scottish and tr 
press. (Cecil D. Notley Advertis 


PRESSED STEFI CoO. 
using large spaces in national 
dailies and Sundays 
evenings, Radio Times 


pages in 


LTD. 


London 
ind colour 
women's and general 

mtc Magazines for new ra 

. Prestcold refrigerators 

& Tilbury Lid.) 

Ww. ee CovEs AND & SONS ! TD. 


using mens home journa “ 7; 
Spod (Armstrong-Warden Lt 
MORLEY LTD.. using national = 
= " 
provincial dailies and general 
interes magazines for Morley 
shir F. C. Pritchard. Wood A 


Partner Ltd) 
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Personalities in 
Capstan ads 


A new Capstan cigarette cam 
paign starts next month, using 
° national dailies and Sundays maga 
Heusen shirts zines, provincial papers, 16, 32- and 
48-sheet posters, and bus sides 

tion about the new campaign has The campaign will feature thea 
been produced. Inside a transparent trical and sporting personalities 
wrapper, on which a te is printed, Jack Hawkins, Alec Bedser and 
is a mock-up shirt Agents are Tommy Trinder will be used in the 
Willings Press Service Ltd. first announcements and other per 
sonalities include Avis Scott, Frank 


. Tyson and Dai Dower 
Record campaign to F. C. Pritchard, Wood & Part- 
ners Lid.. who take over the Cap 


sell pet food stan account on May |, are respon 
sible for the new advertising theme 
Chappie Ltd. are launching tl 
heaviest advertising campaign 
the form of a special pet food d Ads to back new 
from Sunday, April 17. to Saturd 
April 30 


Prestcold range 
Three Chappie products, Ki 


> » . ~~ 
Cat, Lassie and Chappic, will The Pressed Steel Co, Lid 
featured and a new product, M meuonufacturers of Prestcold refi 
will be launched The scheduk gcrators, are to promote their new 


cludes half-pages in the D range of domestic models by an 
Excavens Daily Herald \ extensive advertising campaign 

( dae le. Radio Times and o Spaces are being taken in national 
national dailies. Also to be dailies and Sundays, London even 


ings, Radio Times, women’s and 
general interest magazines and the 
trade press. The promotion will be 
handled by Auld & Tilbury Ltd. 


until June | 


are full-pages and half-pages u 
extensive list of general inte: 
magazines 

Advertising for Meet will 
tinue after the special pet food 1 
night das finished. Masius & Fer 


gusson Ltd... who hand! the New tooth paste 
account, state that a new typ { 

label for Mect has been produ Thomas Hedley & Co., Lid. have 
by the agency m conjuncuion will recently started marketung' = then 
THM Partners The label features new toothpast Gieem,. which ts 
a new animal character, who will > 21ow on sale in Leicester, Hudders 
prominently shown in advertis field and Southampton. Agents arc 


ments for future campaigns Trwin Wasey 


& Co. Ltd. 


@ E. WARD HART 


now in association with 


ZOLTAN GLASS 


at 41 Paradise Walk, Roya! Hospital Road, Chelsea, 8.W.3 


As from April 4th, E. Ward Hart (late of Carlton Artists) 
well known for his photography for Woman's Ow: 
Modern Woman, Housewife. the Milk Campaign 
Batchelors foods for Mather & Crowther and many 
other National advertising campaigns, will be working 
as associate photographer with Zoltan Glass 
Both extend to new and old friends a cordial invitation 
to explore the ideal conditions under which they wil! 
be operating in their extensive new studios, equipped 
with every modern technical development so essential 
for contemporary creative photography 
All enquiries for Zoltan Glass and F 


Ward Hart should 


be made through their exclusive Agents 


ARTIST PARTNERS uta. 


‘4a, Dover Street. London, W.1 


Telephone 


HYDe Park 9041 
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RATES : APPOINTMENTS VACANT, 3s. 6d. per lime, 40s. per display pane! inch 
APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel inch. All other 
classifications, 4s. per line, 45s. per display panel inch. Minimum, 3 limes. Box No. 


APPOINTMENTS VACANT 
charge, one lime plus is. covering postage, etc. Series rates on application: all 


GOOD SALARY 
advertisements ander seven insertions MUST BE PREPAID. Address * Advertiser's 
FOR GOOD Weekly.”’ 1860 Fleet Street, London, E.C.4. CHAncery 8844 (Ex. 25). 


COPYWRITER 
be made through a Local Office of the Ministry of Labour or a d Employmeat 


The post is for a Copy Chief Agency if d applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
in a medium size London anless be she, or the employment, is excepted from the provisions of 


Situations Vacant : “ The engagement of persons answering these advertisem 


ts mast 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


DORLAND 


have a vacancy for 


Agency. An understanding of Notification of Vacancies Order 1952." 


technical and industrial adver- 
tising is necessary but the first 
essential is really good copy- 
writing ability, with agency 
experience. 


° 
Write giving full personal 
details and salary required | | 
(present staff advised) to 


Box 0420 
Advertiser's Weekly 180 Fleet St EC4 


ENGINEERING COMPANY = requires 
Assistant for Publications Sect ion, for 
compilation and product f tech 


ANOTHER OPPORTUNITY 
royds 
PRODUCTION 
DEPARTMENT 


for a man aged 25/35 to take 
charge of the blockmaking, type 
setting, progress and copy detail 
of an interestingly varied group 
of National Accounts The 
position provides scope for the 
talents of a fully experienced 
Agency man and the pay will be 
in accordance. Write or ‘phone 
Staff Manager for interview 


G. S. ROYDS LTD. 160 piccapitty, wi PHONE HYD 8238 


mica! data shects eauete, working 


instructions, etc Must have experi- ee omnes 4 REPRESENTA. 

ence of engineering publications and required for London office of 

used to large works S.day week Hd Publishers Keen energetic 

Applications stating age qualifica young ma with some c¢xperien 

tions, present position, experience and Write, giving details of experienc 

salary required, in confidence, to the salary required 

Publeit Manager, C A.V Limited Box 0435 Ad. Weekly 180 Fleet 

Acton. W.3 LAYOUT ARTIST. Opportunity 
ARTIST REQUIRED by well-known really first-class young man or womar 

Educational Publishers, to illustrate in old-established City Agency 

school book series in colour (photo be adaptable and capable of 

uutho Ali-round ability able to finished work if required Write 

draw young children extremely wel first instance, stating experience an 

Write ay required to 


Box 0437 Ad. Weekly 180 Fleet St EC4 


Box 0294 Ad. Weekly 180 Fleet St EC4 


Challenge 
to ability 


JF you are ambitious but not unprincipled . 


IF you are a first-class visualiser and a perfect 
demon on production 


* better than 
best’ and are content with nothing less . 


IF by quality you understand 


JF there is a noteworthy lack of weight in your 
netherwear 


IF you know you can hold a secure, well-paid 
responsible place in the advertising depart- 
ment of a world-famous organisation 


Box 0411 Advertiser's Weekly 180 Fleet Street EC4 


We want to hear from you QUICKLY ! 


COLOUR RETOUCHERS wanted for 
expansion of colour section Vacan- 
cies for Senior Artists and improvers 
Good wages, bonus and superannua- 
tion schemes. Write or telephone for 
appointment to Art Director, Studio 
Irwin Ltd 118 Chancery Lane, 

CHAncery 


London, W.C.2 Tel 
414! 


LETTERING ARTIST 


required for studio of London 
Advertising agency. 5-day 
week. Holidays this year. 
Write 

Box 0636 
Advertiser's Weekly 180 Fleet St €C4 


Assistant 
to 
Art Buyer 


This is a progressive*post 
for a young man who has 
had some experience and 
feels himself now capable 
of assuming a greater 
degree of responsibility 
He is about 25-35 years 
of age, keen, knowledge- 
able, imaginative and 
anxious to learn from the 
long - experienced people 
he will be working with 
Details of qualifications 
and salary required will 
be appreciated. 


DORLAND ADVERTISING LTD. 
1820 Regent St., London, S.W.! 
WHiteholl 0112 


j 


MEDIA PI SIGENG DEPARTMENT. 


Leading Lon Agency requires 
Assist pret rably with previous 
experience of media estimating and 
scheduling Accuracy with detail and 
figures essential Interesting position 
working (under supervision) on major 
national campaigns (Own staff 
advised Please write, giving details 
of previous experience and salary 
required, to 


Box 0438 Ad. Weekly 180 Pleet St EC4 
ACCOUNT EXECUTIVE required by 


well-estat fully recognised 
le fo A ncyv Csenerous terms 


with p ' directorship 


t I 
Box 0440 Ad. Weekly 180 Fleet St EC4 


PARKE, DAVIS AND COMPAN) 
LIMITED require a young lady # 
18-21 years for their Advert 
Department to assist in Printing pr 
duction work and miainter 
departmental records. Five-day 
generous pension plan. Write ‘ 
full particulars, to Personnel Ma 
ager Staines Road Houns 


Middlesex 
ARTIST REQUIRED for Centra 
don Studio. Line and Airbrush 


fications essential, and plenty 
offered the right man Prefer 
would be given to artists w 

nical experience, particular! 

to engineering. Write for app 

to 

Box 0593 Ad. Weekly 180 Fleet St E¢ 


GENERAL 
ARTIST 


A rapidly expanding advertising 
agency would like to hear from 
general artists who are attracted 
by the prospect of working on 
important National accounts. 
Generous salary. Profit sharing 
and pension schemes make the 
job unusually attractive finan- 
cially. Write for interview to 
the Art Director, Arthur S. 
Dixon Ltd., 229 High Holborn, 
W.C.1. 


PRODUCTION 
ASSISTANT 


man or woman 


age 25-35 


required 


for West End Agency 


Write giving full particulars to 


Box 6381 
Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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PUBLIC 


RELATIONS | 
| 


Man or woman required 
experienced in public 
relations and competent 
to take charge small P.R. 


dept. of an advertising 


agency 


Box 0584 


Advertiser's Weekly 180 Fleet St EC4 


ADVERTISING AGENCY in the West 
End require young lady Shorthand- 
Typist. Interesting work. S-day week 
730 to 5.30. Canteen. Write, stating 
age. experience and salary required 


Box 0428 Ad. Weekly 180 Pleet St EC4 


Young 


GENERAL ARTIST 


required. 
Agency experience preferable but not 
ecsential. Must have some creative 
ability and able to produce slick roughs 
and finished artwork 
Haig-McAlister Led., 
9 Golden Square, London, W.!. 


VISUALISER-LAYOUT ARTIST with 
Agency experience and creative flair 
will find plenty of variety and a good 
team spirit in our Studio Phone 
Studio Manager, Reid Walker Advtg 
Ltd., Salisbury Square House, B.C.4 | 
CENtral 8347 


FIRST-CLASS Advertisement Salesman 


required by publishing firm Buy 
Pr amity for right mar 
Box 0589 Ad. Week) 180 Fleet St EC4 
SECRETARY | 
for 


SALES MANAGER 


of busy Sales Promotion and 
Advertising Organisation. Must 
be competent shorthand- 
typist co-opera- 
tive ; adaptable and conscien- 
tious 


JUNIOR TYPIST 
also required 


intelligent ; 


Please write for appointment 
Colin R. Paine, Sales Manager, 
Astral Arts Group Limited, 
171 New Bond Street, W.1 


(GRO 8711-—ten lines) 


APPOINTMENTS VACANT 


815 ADVERTISER'S WEEKLY 


SRUIEURTENM | CLASSIFIED ADVERTISEMENTS | 
Be seromnrments vacant 


and typesetting 
essential. 


PRODUCTION MAN 
REQUIRED | 
by London Agency 


This is a first class job with excellent prospects 
for the right man who should have a thorough 
knowledge and experience of process engraving 
Agency 


Write giving full information to 


Box 0613 
Advertiser's Weekly 180 Fieet St EC4 


Outdoor 
Advertising 


London Agency requires 
an experienced man to 
assist Manager. (Existing 


Staff have been informed) 


Box 0568 
Advertiser's Weekly 180 Fleet St EC4 


experience is not 


ASSISTANT to Publicity Manager 
oung man with good all-round e. 
perience of copywriting, layout, print 
ng, and editorial publicity Must thx 
fast and accurate worker. Koowledge 
f book trade an advantage Ful 
jetails t 
Box O5S88 Ad. Weekly 180 Fleet Sc FC 4 
SECRETARY, aged 20-25 


required b 


PLANNER required in the works de 


partment of a leading London firm 
of Display and Exhibition contractors 
Senior position with prospects for man 
of organising ability who has had 
previous planning and shop loading 


experience. Write 
Box 0590 Ad. Weekly 180 Fleet St EC4 


Interesting opportunity 
for ambitious 


TYPOGRAPHER 


Crane Publicity require another 
Typographer, capable of producing 
quick, accurate type mark-ups and 


adaptations. Pleasant working 
conditions Five-day week. Write 
or ‘phone 


CRANE PUBLICITY LIMITED 
ADAM HOUSE, 
|, FITZROY SQUARE, W.!. 
EUSton 806! 


firector oft well-knowr fleet Strect 
MALE CHECKING CLERK ; ! group of publishing companies Offic 
u Voucher Department Pp . hours 9 15-5-45 (S-day week Par 
Agency experience necessar rer ulars of experience and approximate 
manent position, no Saturday \ slary required in strict confidence 
Mr. Lawrie, Alfred Bates & S Box 0321 Ad. Weekly 180 Pleet St BC 4 
130 Fleet Street, EC 4 YOUNG MAN (early twenties), 
OWING to expansion the leading Bb juired ¢ Exhibitior and Displa 
Independent Market Research ( Department ot » ileore industria 
pany requires a productk ' rwanisatn in North West Londor 
for the Surveys Division. Off t aperien Jesirable but not 
be at Berkhamsted. Write c m g applicant is eager 
deta of previous exper ear idaptabic, and has trative 
salar required, to Surv A Write giving t { age 
Statrsts Limited, Chantre H exper a slar quired t 
Eccleston Street. London, S$ W Box Ad Week 180 Fleet Set Ee 4 


LETTERING. We have 
vacam for male artist able to pro 
juce higt tandard of finished work 
bee ages t match and onditions top 

H and A Dix Led Tempi« 
Bar 861 


immediate 


EVERETTS 
wanta 


(WOMAN) 


copywriter 


If you have been two or three 
years with an agency, and feel 
that you could now take over 
a group of interesting National 
be a job 
Everetts. If 
in addition, you expect to be 
kept busy, and to be paid 
well for un Please 
succinctly to 


accounts, there may 
for you with 


write 


CHARLES PLOUVIEZ 
10 HERTPORD STREET W | 


POWERFUL CONSUMER ADVERTISING 
{two 

SENIOR VISUALISERS 
WANTED 


to handle a number of accounts 
Must be completely versatile and 
thrive on responsibility 
We want the BIG men, accustomed to 
BIG planning in BIG spaces for 


National consumer advertising 
HOLIDAYS THIS YEAR 


Write or telephone the General Manager 
McCANN-ERICKSON ADVERTISING LIMITED 


Temple Bar 6600 


McCANNS MAKE ART DIRECTORS 


Brettenham House, Lancaster Place, W.C 2 


’*Phone 


your classifieds 


to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


Clifton Advertising 


require another 


Layout Artist 


also 
Trainee Artist 


Write in first instance stating 
age, experience and salary 


required. 


CLIFTON ADVERTISING AGENCY 


175 Gray’s Inn Road, W.C.! 


= NG MEN, aged 


) to make @ career in 


AMBITIOUS 


required by well 

k Fieet Street group of publish 
r par i/-t per week salar 
paid during om ---— 

ur “ Phon Mr atthews 


CHWAs r aa44 
rec — AL WRITER w produce 


ical bulletins and operating in- 
struct ms (with munimum spery om 
fealing with Pictur Teliegrapt juip 
ment, measuring trumet sushi¢ 
nd F mponer D t 
HN< fesirable wi apt for 
™ slised rrr ! P n 
nm Scheme App in writing t\ 
Mu rhead & (% Lid Beckenham 
Kent 


APPOINTMENTS VACANT 


Siteations Vacant : “ The engagement of persons antwering these advertisements must 
be made through « Local Office of the Ministry of Labour or a Employmeat 
Senay SO taenaes © 6 ian ease 18-64 inclusive or a woman aged 18-59 inclusive 
anless she, oF the ape is _ excepted — oe provisions 


There is a good opportunity at Armstrong-Warden Ltd. for a 
well-educated young man to train as 


ASSISTANT to a senior ACCOUNT EXECUTIVE 


Applicant should have completed his National Service and had 
some experience in an Advertising Agency. Preference given to 
a man who has taken part | of A.A. or I.P.A. Examinations or is 


studying for them. 


Write giving fullest particulars to The Secretary, Armstrong- 
Warden Ltd., 69 New Oxford Street, London, W.C.!. 


Salesmen (6) 
Publication 


Space 
ured for a Sussex 


PUBLICITY. Well-known Birmingham ADVERTISING. 
‘ . ] ed r 


compan) manu r as 4 

engineering produc requires a ing Terms Commission only Must be 

man with suitable experier to start resident in Sussex Big scope for 

a publicit Jepartment Duties entail salesmen of talent Apply m first 
preparation of stalogue and nstance to J. A. Blake, 23 Lauriston 
brochure preparatior f cop { Road, Brighton, 6 

technical press, maintenance of tect YOUNG, alive, keen advertising repre- 

nical information service for oversea sentative required + southern coun- 
oo Permanent and pr weekly series. To live in or near 
Box a ee ee ee a Be urnerm Apt aay > ® to Man- 
jox 0601 Ad. Weekly 180 Fleet St EC4 sing Parts tr, Salisbury & Winchester 

DRAUGHTSMAN - DESIGNER, wit! Journal Salisb iy 

general all-round exhibition and show 

a tein Regie, tn. wekies WANTED! 

and detailing Apply in writing . 

giving full part lars of qualificat meer Business increasing so rapidly, 
: x ne i « r required 

to @ hiel T Drew _ been ‘Gen id t Juile we need additional staff. 

& Co. Ltd, 3 Stannary Street RETOUCHER able to carry 
SE.11 


out first-class work for leading 


Tel. 


YOUNG & RUBICAM 


require a ee 


experienced in handling 
large national accounts 


Write or phone : Traffic Manager, 
Young & Rubicam Ltd., 
Roxburghe House, 

285 Regent Street, W.! 

HYDe Park 6757 


agencies. 

ENERAL ARTIST able to 
cope with general run of work. 
Figure work not required. 

PHONE— 
STUDIO MANAGER 
May 1940-4487 


SECRETARY SHORTHAND typist re- 


guired for interesting positior in 


oe asant 
onditions, good salar in 


congemal office Not a routine job 
but one suitable for girl 20/25 liking 
varied work 

Box 0604 Ad. Weekly 180 Fleet St EC4 


ADVERTISEMENT REPRESENTA- 
TIVE for Trade Annual. Entries and 
Display Attractive terms Phone 


| Mr. Corbluth, WEL. 7958 
Barrett Street, W.1 


COPY 

LEADER 
| FOR 
GLAXO 


A permanent, progressive post 
is waiting for a mature copy- 
writer who can create lively 
advertising for medical, veterin- 
| | ary, food and agricultural pro- 
| | ducts. Good agency background 
preferred. Pension and incentive 
scheme applicable. Write, send- 
ing personal details and ex- 
amples of work to 


or write 


) 


Personnel Manoger. 
Glaxo Laboratories Ltd., 
Greenford, Middlesex. 


Marcu 31, 1955 


APPOINTMENTS VACANT 


LAYOUT 
ARTIST 


for the film distribution division 
of the J. Arthur Rank Organisa- 
tion. Essential qualifications 
are good creative ability, sound 
knowledge of typography and 
experience of production. He 
will be responsible for the lay- 
out and production of a 
monthly 12 page house maga- 
zine as well as brochures, 
leaflets, posters and press 
advertisements. Write full de- 
tails of experience, age and 
salary required to Publicity 
Controller, 127 Wardour St., 
London, W.1. No personal 
calls Or specimens in first 
instance 


OPPORTUNITY for energetic young 
Production Man to take over busy 
Press Department Must have good 

tion background and be able to 

work without supervision This is a 

permanent position with an expand 

ing Agency and offers great scope for 
advancement Write, stating en 
ence, age and salary required. ¢ 

Box 0605 Ad. Weekly 180 Fleet St a 


PUBLIC RELATIONS 
GROUP 


has an immediate vacancy for 
a girl in her early twenties, 
Domestic Science trained, 
preferably already in Press or 
Public Relations and used to 
contacting cookery editors 
Applicants, who should be 
prepared to assist on other PR 
accounts in the women’s field 
and be able to type compe- 
tently, should apply to PR 
Director, Foote, Cone & 
Belding Ltd., 27 Hill Street, 
London, W.1. 


GEORGE NEWNES LTD. (Subse ript 
Books Division) require Lay« 


to jor team working ”n ‘Nati na 
press advertising, leaflets, brochures 
etc A progressive position Tele 


phone Chancery 2441 tor appoimtment 
or write Publicity Manager, Newnes 
66-69 Great Queen Street, London 
Wc. 


by bright young 
agency (comprising 
20 staff) where 
originality isn't 


Bright 


regarded asa 

Young bohemian weakness. 
Applicants must 
have completed 
National Service, 
Artist possess a good 
layout and type 
sense and be able 


to draw. Please 


Wanted send details of 
training, career and 


salary required to 


DIGBY WILLS LTD. 
113 High Holborn, London, W.C.! 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 
aes tee LETTERING 


PUBLISHING HOUSE AND LAYOUT 


|. Group Advertisement 
Manager to control and 


Opportunity for student 


aged 20-25 with more than 

assist the Advertisement if ou average talent to train 

Managers and staffs of six have had the necessary quickly in busy Agency 

journals. To advise the , Studio. Would be under 

a ba —— experience you may be the direct guidance of the Art 

c e jc anager. 

2. Northern Advertisement roduction man 

Manager for their Man- P Box 0611 

chester office. (A residence we are looking for to fill Advertiser's Weekly 180 Fleet St &C4 

is available if necessary.) 
3. Advertisement Manager 

a vacancy in this well known 

(resident London) for an Y SECRETARY-ASSISTANT wented for 

WId-e > , teresti Ednornal Publcit ork 

old established monthly Technical Agency. Fiencom chesthend teelt, bie te 

journa answer ictiers On OWN «imutiative and 
The prospects and responsi- to write short editorials (women’s 
bilities are quite exceptional a a ae 

rot vith ‘ tans “ rem 
and applicants for the above ; . age. and present ay. 
posts should have had con- Write or ‘phone to the Production Director Box 0625 Ad. Weekly 180 Fleet St BC4 
siderable experience of selling 
sdvertising ave in a THE BROADWAY ADVERTISING SERVICE LIMITED, PERSONAL SECRETARY 
ecnnical journals, an in 
receipt Of a salary of not less Broadway Court, Westminster, London, S.W.! to Sales Promotion Mana- 
ee p.a. Age group ger for Passap Domestic 
hines. 
: ; ABBe 6012 Handknitting Mac 
ALSO AN y Phone for appointment. 

ADVERTISEMENT REPRE- Euston 8536 
SENTATIVE of proved space- 
selling ability and earning in COPY TYPIST required by Publicity TECHNICAL ARTISTS required ( SUB-EDITOR for Vogue magazine 
region of £1,000 p.a., to be en vf —~ Organisation London Studio, interesting and v Pr iS CApern sential Apety 

‘ : ee ni with offices in City *leasant position ork ith excellent orking t ‘ring, giving fullest particulars 
based on Manchester office in comfortable working conditions lan "ability "to prep “ siding age ary required, ond 
Age group 30-45 years Not invoice typing or accounts. Good perspective drawings from | er ing cop > mens, Miss 
Apply in strictest confidence, salary essential, Able to use airbru Seife, 37 Golden Square 
oaine age oduc uion exper- Box 0603 Ad. Weekly 180 Fleet St EC4 added advantage. Write, giving PROCESS ENGRAVER requires Asse 
a - h >M = > we EXPERIENCED CLERK for enterme of previous experience ant t Desp Manager Fapern 
ience to the Managing Director, orders and handling copy in Adver Box 0594 Ad. Weekly 180 Fleet Si FP ence essential. "Phone City 7174 

Box 0616 tisement office Knowledge of make 
" ar ive age leet Street ares 

Advertiser's Weekly 180 Fleet St EC4 Write ey esabias “ioe 


Box 0610 Ad. Weekly 180 Fleet St EC4 


ASSISTANT, not over 40 years of age 
4 


required Pubhcity Department of 


: Teng tlecttonns vompany Lom | | WE NEED A KEY ARTIST 


He should be first class in one or SPAC E BUYER 
two fields, and able to supervise a 
P| growing studio. At a first-class 
salary, of course 


Box 059 y 180 Pleet St EC4 We have immediate need, also, WAN ¢ ED 
EXPERIENCED SPACE SALESMAN for two or three experienced 
r red on old-estat 


juires lished monthly artists general or specialised j 
umnal appealing to the fine chemical | 
Extensive scope for repre- Box 0580 
ative with drive." Salary ex- 
v and commission. Write, giving Advertiser's Weekly 180 Fleet St £C4 
Box 0S82 Ad. Weekly 180 Fleet St BC4 ADVERTISEMENT SPACE SALES. Our present space buyer Bill Dealtry will 
MA equired fo old-establishe: , 
sroutidy culandl teased te tas — retire shortly upon completion of SO years 
For ar experrenced man with rive 
REPRESENTATIVE and enthusionth thin Qrentets an above good work in advertising and we are looking 
averiag opportunit of securing a P . 
permanent position with plenty of for an experienced man to fill his shoes. 
REQUIRED scope Payment by salary comms . 
ion and expenses. Renewal ll be . 
sen on iienied tumess, Win Applications are invited from senior space 
fully, giving age and post experience 
o s who should also be on good terms, 
by well known Outdoor es 0596 Ad. Weekly 140 Fleet St PC4 buyer ho should e 
Advertising Company to generally, with advertisement managers, etc., 


locate and negotiate pro- ADVERTISING on the national and provincial Press. All 


minent sites in London and applications will be treated as confidential 


the Home Counties. MANAGER and considered at director level 


Good salary, commission 


and expenses. Permanent for engineering journal. 


Able to give lead to sales 
position for right Appli- staff with vigorous ex- 


Apply to Managing Director 


cant. Write giving par- pansion programme. Top 
ticulars flight, experienced man. ALFRED BATES & SON LTD 
ae ja - -= ees “a4 Incorporated Practitioners in Advertising 
— Box 0578 130, FLEET STREET, LONDON, E.C4 


Advertiser's Weekly 180 Fleet 4 
vertiser y 180 Fleet St EC Advertiser's Weekly 180 Fleet St C4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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po 
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trative ability, and experience in th 
Progressing { advertisements, litera 
tur and small exhibitions Salary wu 
the rang f £500 1 £550 according 
W 
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CUOMNETENN | CLASSIFIED ADVERTISEMENTS 


PRODUCTION ACCOUNT 


Situations Vacant; * The engagement of persons answering these advertisements must 
ASSISTANT be made through . Local Office of the Ministry of Labour or a Scheduled Employment E a E C U T | y E 
Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inciusive 
with agency experience, capable unless he or she, or the ape om ” — 4 the provisions of the 
of handling National advertising, Notification of Vacancies . 


is required by leading London - Says nang agen. 
Agency. Preference will be given a y Bh we , or ~— 
to applicants in the mid-twenties. | F cou xecutive e 
Good working conditions and | | If you are an advertising situation we have in 
prospects. 5-day week. Luncheon copywriter able to think visually mind will be one of 
: facilities. Sports activities. Super- Think in terms of screen presentation working on important 
a wae —_ - = he and are prepared to prove National accounts 
s year. ivi ; ; , 
pee mat and lalaey toauired to it—here is a chance to break into alongside a Director of 
T.V. Just write ; scimen a medium sized West 

Box 0612 n patie ka nicaity End Agency. The man 

Advertiser's Weekly 180 Fleec Sc EC4 you can script (don’t worry about we have in mind will 


technicalities) for any consumer 
product you choose. Then send 


have had at least ten 


ASSISTANT required for the exhibition years’ experience in ad- 


section of a large Industrial Concern . ats - " 
m Central London. Appreciation of write it, with details of your career, vertising, five of which 
Exhibition Display and ability to pro- to the Box No. below! We are will have been as an 
lee on = Sach Augtionm a well-known (really well-known) assistant Account Ex- 
should be of good x and ant film and T.V. organisation and ecutive in a modern 
years «x No. C.V Clifford ~y P 
See ee a Boos, 3 to those who show the ability agency with a strong 
Martin Lid Piccadilly House merchandising depart- 
Regent Street, $.W.1 sues to succeed in this new and ; 
- ment. Applicants 
exciting form of advertising, should give the fullest 
YOUNG LADY Cc . Is? we offer a generous salary and details of education and 
required to work in voucher depart- ommerciais ° inviting prospects. Every script experience, and indicate 
ment of Fleet Street Office. interesting | submitted will be returned. Box 0585 age and salary required 
od in comfortable working conditions | ; 
, | Advertiser's Weekly 180 Fleet St EC4 
Box 0634 Box 0617 
Advertiser's Weekly 180 Fleet St EC4 | | Advertiser's Weekly 180 Fleet St EC4 
EXPERIENCED REPRESENTATIVE MAN OF GOOD ADDRESS, ambitious 
COPYWRITER. Applications are in | required by old-established trade and hardworking, required as Space 
vited for the position of copywriter in | journal publishers. Salary £500 p.a Salesman by periodical publishers | ge QuIRED IMMEDIATELY, in pub 
the advertising department of leading pens commmasce . with national coverage. Must be suit- licity department of large organisa 
photographic firm near London Ex Box 0602 Ad. Weekly 180 Fleet St EC4 able for promotion. Salary, expenses tion, a young assistant to help gener 
per is not essential, but evidence PRODUCTION ASSISTANT required and pension scheme. Write, with full ally in and out of the office. App 
f writing ability must be sent with | by small London Agency. 5-day week particulars, to nts should have had some experience 
rai stion. Age not above 30. Non- Write, stating age, experience and Box 0573 Ad. Weekly 180 Fleet St EC4 of esnaciting aiaie is fast naa side 
ontributory pension scheme Apply salary expected, to of the job—and also be capable of 
Box 0626 Ad. Weekly 180 Fleet St EC4 | 


Box 0606 Ad. Weekly 180 Fleet St EC4 


doing fast, readable ‘“‘subbing Ir 
SPACE SALESMEN addition to this the post calls tor con 


siderable telephone work, some routine 
| 


wanted for expansion of established sorting and filing, and other office 

dia in all parts of U.K duties as well as contact work awa) 
ee eee from the office The successful appli- 
25% COMMISSION paid to men cant will be a keen, hard worker, able 
capable of selling £100 space weekly. to fit in as one of a team and to take 


| OPPORTUNITY Phone: AMB 6404 Sane file: vniey Soy, sapeionss sat 


salary required, to 


, S95 Ad a lee 
ADVERTISING EXECUTIVE required Bex 0995 Ad. Weskiy 180 Floss St BC6 
| for Publicity Department of Manu- YOUNG LADY required in media 
| facturers of well-known branded pro- department of West End Advertising 
} The Public Relations Department of the ducts s« niy ous “*hemist Agency for voucher and invoice check j 
uc id mainly through Chemists M “age + Rigg mie P| } 
. =» . om > Some Agency experience an advan- ing. Must adie to type ante 
} Bristol Aeroplane Company desires the cues. flan be sotiaien tinted and write full details of age. experience 
> - mite. ‘ > — enthusiastic Age around 27 to 33 etc., to P 
services of a talented and experienced ieaetins ailiee uaa leak than 00R. ond Box 0574 Ad. Weekly 180 Fleet St EC4 
artist to augment its studio staff could be more according to qualifica- ARTIST required for general studi 
tions. Write very fully, in confidence Youngish man with some airbrush 
The appointment calls for flair in prepar- giving age, education, and brief out- experience. Holiday this year. Good 
line of career to date salary BAYswater 2162, or call 
ing imaginative and intelligent advertise- Box 0575 Ad. Weekly 180 Fleet St BC4 32 St. Petersburgh Place, London, W.2 


ment layouts and carrying them through 
to the stage of finished artwork. In the 

main, the style of advertising relies con- SPACE PRODUCTION 
siderably on the use of photographs and a BUYER ASSISTANTS 


high standard of typography ; but there 
: A medium size agency just on 
is scope for a wide range of creative work 


the point of further expansion required to work on a number 
for the right man requires a Space Buyer to of interesting accounts. Prefer- 
' ats , : reorganise a Media Department : 
The successful applicant will join an which has now outgrown the ably with agency experience. 
enthusiastic team, and be given every initial conception. This is a Good salaries, ample opportuni- 
opportunity to develop his career as a progressive situation with a ' ay " 
memes of ttn of Gee teat duaee Company offering Life Insurance ty for using own initiative and 
ember of one @ the leading aircraft and a Pension Scheme for a man excellent chances of promotion. 
manufacturing Companies or woman who, whilst they may Write, giving full details and 
not have achieved a top position , , 
in another organisation, has at salary expectation, to : 
. ‘ least h 
Please write to Chief Personnel Officer, east sama yout hare enperiance Production Director 
as a Number Two. Write full EDWARD 
THE BRISTOL AEROPLANE CO. LTD details of age, experience and 
FILTON, BRISTOL 7 rey MARTIN HARVEY 
Box 0614 Advertising Service Ltd 
Advertiser's Weekly 180 Fleet St €C4 35 Sackville Street, W 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Marcnh 31, 1955 


APPOINTMENTS VACANT 


LONDON AGENCY 
REQUIRES TOP-LINE 


COPYWRITER 


If you can write first class 
copy when you get a good 
‘brief’... 


. . . If you can still write 
first class copy even though 
you think the * brief” isn’t 
so hot... 


If you can 
sweetly with other 
| writers and even 
Account Executives... 


There’s an interesting job 
with a top line four-figure 
salary for you in an ex- 
panding, but by no means 
mushroom, London 
Agency. 


TYPOGRAPHER 
ALSO REQUIRED 


with Agency experience in 
ipress layout—quick, clear 
jand precise type mark-ups 
ncluding adaptations. 


Write in confidence giving full 
details to 


MANAGING DIRECTOR, 


Box 0587 
=r Weekly 180 Fleet St €C4 


819 


CLASSIFIED ADVERTISEMENTS 


NEW ZEALAND, ‘Land of OPPORTUNITY, BEAUTY & SUNSHINE ! 
Exceptional Opening for 
COMMERCIAL ARTIST 


Charles Haines Advertising Ltd., old-established and leading 
Agency in New Zealand, requires an experienced and talented 
Artist for their Auckland Studio. 

Applicants must have ability well above the average, particularly 
in figure drawing and preferably in fashion illustrating. The 
salary is substantial and the position calls for a man who is 
thoroughly experienced in drawing for newspaper reproduction, 
preferably with knowledge of Agency procedure. An interesting 
variety of work is assured in black and white, line and half-tone 
and colour, while working conditions are excellent. 

Generous staff superannuation scheme is available and assistance 
will be given in passage to New Zealand. A representative of 
the Agency will be in Great Britain early in April for personal 
interviews, when suitable applicants will be required to submit 
samples of their work. 

Meantime, please write giving full details of age, marital status, 
experience, etc. (no samples with first application please) to 


Mr. F. H. T. de Malmanche 
Care Bank of New Zealand, | Queen Victoria Street, London, E.C.4 


YOUNG CREATIVE ARTIST for lor: 
Manufacturers. Spacious Stud 
Good Prospects 

week. Canteen facilities App 
writing, full particulars, to Cec 
Lid 136/146 Pentonvil 


ASSISTANT 
opportunity 
arust 
an expanding 
successful applicant 


ART 
exists 
in the art direction of 
West End Studi The day 
should be able to in 
produce ideas and for himself Coleman 
have a good knowledge of typography Road, N 


and be able to progress finished art 
work to its final stage. The position YOUNG GENERAL ARTIST * 
carries a and service agree creative ability and at least five af 
i agree- 
1 ivertisin, expenence requir 
ment in keeping with its responsibility . - . 
ping ‘ for West End Advertising Age 


Write fully to I d k Holid b 
Box 0628 Ad. Weekly 180 Fleet St FC ve-day wee oliday this vear 
eekly Fiee E Phone Studio Manager, GRO 6744 


DIRECTOR. An 
for a competent toy 


Interesting Post § 


assist 


layouts 


salary 
agency 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


BENTALLS 
PUBLICITY DEPARTMENT 


requires young artist) typo- 
grapher to carry out type 
mark-ups for press and print 
and to design print jobs and 
showcards. Discount on store 
purchases Staff restaurant 
Apply 
Personnel Controller, 
Bentalls Ltd., 
Kingston -on- Thames. 
Kingston 1001 


ARTIST for 
neat and 
knowledge 
5 Rosebery 
Telephone. TER 


PRODUCTION ASSISTANT 


We want a youngish man 
with a sense of accuracy 
and proved ability in hand- 
ling production and copy 
detail. Please write in the 
first place to:— 
GEOFFREY DADD LTD., 
‘Woodside’, 90 Epsom 
Road, Sutton, Surrey. 
(Near Morden Tube Station) 


Adaptation work, must be 
clean worker with some 
of layout Adam Service 
Avenue, London, F.C.1 
8770 007% 


opywriter, with 


ADAPTABLE ung 

firect an weitive styvic writing 

nty t pe and a 

sumer products t work 
Agen 


Fleet Street 
Weekly 180 Pleet Si EC4 


MARKETING 
BEECHAM FOODS LIMITED 


invite applications for the post of 


MARKETING ADVISORY 
MANAGER 


This is a high level position, 
reporting to the Marketing 
Director, and the person selected 
will be responsible for giving 
expert marketing advice and 
service on all the brands produced 
by the Food Company. Candi- 
dates should have wide experience 
of Marketing consumer goods 
through the grocery and allied 
trades. in particular they should 
have experience in fields of media 
selection, promotion, merchan- 
dising and market research. They 
should also have outstanding 
personal qualities of initiative, 
imagination, energy and leadership. 
This appointment offers maximum 
scope for promotion and re- 
muneration. Only men who are 
already earning at least £2,000 per 
year should apply. The actual 
salary paid could be considerably 
above that figure. Group Pension 
and Profit Participation Schemes 
are in operation Applications 
will be treated in strict confidence 
They should include full details of 
past experience and personal 
history, and should be sent to the 
Personne! Director, Beecham 
Foods Limited, Great West 
Road, Brentford, Middlesex. 


of the Agency 


either General Managers 


of all aspects of 


highest order 


flicting factors 


MANFIELD HOUSE, 


Agencies with staffs of fifty upwards 
advertusing agency 


for seeing that the Company's interests and the 
being of its employees are complementary and not con- 
Applicants of mature age who can fulfil 


A General Manager 


IS REQUIRED BY ONE 
OF BRITAIN’S FASTEST 
GROWING AND MOST 
PROGRESSIVE ADVERTISING 
AGENCIES. 


The position will carry a salary commensurate with the 
vital role it will play in the complete overall administration 
It will also carry an Associate Directorship 
and can and should lead eventually to a seat on the Board 
Only those applicants will be considered who are already 
or Company 


Secretaries im 
Specialist knowledge 
accounting is an 


essential qualification and so is administrative ability of the 
Above all we seek a man with the capacity 


well 


all the stated requirements are invited to write to 


MESSRS. ABBOTT, THOMAS & CO., 


76 STRAND, LONDON, W.C.2 


’*Phone 


your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | 


| APPOINTMENTS VACANT 
2 WRITTEN COPY 


FOR 
INDUSTRIAL ACCOUNTS ? 


Marcu 31, 


ALFRED BATES 
AND SON LTD. 


have the following vacancies 


or a Scheduled Empioymeat 
inclusive or 2 woman aged 18-59 inclusive 
Fa provisions of the 


tions essential 


which offer excellent 

If you have and would like to YOUNG ADVERTISING AN OPPORTUNITY OCCURS opportunities for keen and 
, your } capable men. 
raise your sights and yu MAN to run single handed the Adver- - , 
salary we ® should be interested tising and Publicity Department 
to hear from you. We need required by Pinchin, Johnson & ~ —— arene TYPOGRAPHER 

> oO ca Associates Ltd. to assist in the pa ar fa wo anulacturing | | 
good sound writer wh = pet we veal canduelion at Electrical Engineers with offices ; 
take most subjects in his stride all forms of advertising. Scope in East London. Please write to work ~ & group of 
He should also fit as a pers: and prospects for young man giving a — of past — varied and interesting ac- 
ality into a very happy group wich ideas and general, oiay. rence and salary required to | counts Some Agency 

, me one or write to ubdiicity ° 
We consider that two years Divides 4 Cartoon Garden. Box 0621 experience in producing 
agency experience is the mini- S.W.1 (TRAfalgar 5600) Advertiser's Weekly 180 Fleet St EC4 type layouts and adapta- 
mum for the man who could 
| 


do this job. Staff pensions and INTERESTING opening for sound, all- TOP FLIGHT PICTORIAL ARTIST 
| round pubi man with h or quired for Outdoor Advertising 
assurance schemes in being | “big busine Ir dd tion to prac- Sinus Wet tnnden Studios. First- PRODUCTI ON 
This year’s holiday arrange- Scien al cane. Ge aaede te See ae ek ee i? 
, . ine we x ( j ekly 18 lee t 
ats will stand. Send brief have a good educational and so 
oo - snag | background, a scientific turn of mind, | YOUNG ARTIST.—Advertising De- 
fetails of experience, age and some terary taler and t jerable partment of world wide organisation 
| hy sense t rial nar require 4 man T =d 
starting salary required to , en N : Aged 25-28 year Full 
’ i pos n iid lead t n fa Ss with ar 1 trai 8 ¢ Aged Lo-2 years ully 
| ‘ } r i} ; \ ! aah j 
advertising an publicit r pid mu have 4 be capa of | » a = 
Box 0635 | expanding compa f national im : | line drawings. An interesting | experienced in block 
Advertiser's Weekly 180 Fleet St EC4 | | port nce. Applications, stating salar ob w th a good future for the right making, type-setting and 
| eptable. to ma lary £ £s pw accord : 
@London Agency (1.P.A.) Box 0630 Ad. Weekly 180 Fleet St BC4 ing to experienc Write to general production § de- 
with some reputation for a" . y 160 Fleet St BCA | partment routine 
| 
good craftsmanship LAYOUT ARTIST 
Write or ‘phone for appointment 


LAYOUT 


PERMANENT, PROGRESSIVE 


SECRETARY TYPIST requ for the and | PRODUCTION MANAGER 
i xtIOnN anc fT at ve 
ane Pre Ac - of PENSIONABLE POST. and Typography | ALFRED BATES & SON LTD 
z ad ' Mi Ww ; Cae ee press Layout man required with ex | 
it nm adva T m u m | 
Lid. 38 Brook Street, W Phone LEYTONSTONE 5226 perience tn: ounhe ter govnen- 1 | 130 FLEET STREET, E.C.4 


= tation, adaptations and type CENTRAL 883! 
specification. Excellent pros- | | 
pects with rapidly expanding 
| | agency. 
| | Apply stating experience and yoy — el we 1 Disp a 
| | salary required to:— Manufacturers. Write, giving outline 
of career and salary required 
GLOVERS ADVERTISING LTD. Box 0631 Ad. Weekly 180 Fleet St BC4 
. . . 351 OXFORD STREET, W.1 } : ; 
Senior Visualisers | | Experienced General Artiet 
t _—. E ~pportunit in progressive | required 
eering firm bul ae up adver- . . . 
ts department, mainly in cor also Junior Creative Artist 
° > Applicant must be Sis of elias GRAPHIC ARTS LTD. 
li search of a technical data and tches 34 Fetter Lane, E.C.4. 
& e ~ ‘ poste on st a. CENtral 837! 
Box 0624 Ad Weekly 180 Flex SeEca | APPLICATIONS are invited for th 
A positior f Working Manag r Sta 
700d NCcyV Bedford Billposting 
oe ee | Smee’s “Ltd. 45" Mil 
; ADVERTISING LIMITED _ LIBRARIAN r 
. , . d require the following additional staff:— : f - “ore 
are ny ite lo ASSISTANT ACCOUNTS — m | coe aaee f- . 
EXECUTIVE und salary required, t ee 
Box 0623 Ad. Weekly 180 Fleet St BC4 


SECOND SPACE BUYER 


Both positions offer excellent oppor- 
tunities for the right people 


TECHNICAL 
| COPYWRITER 


Required 
The successful applicane will 
occupy a bey position and have 


contact 


Roles & Parker 


Assistant Accounts Executive 

Applicants must have a thorough 
grounding in production, a broad know- 
ledge of all aspects of advertising and 


experience of Agency routine very good prospects in a small, 

j progressing firm handling publicity 

USE Second Space Buyer for engineering companies. Only 

RAPIER H¢ l S ‘ Must have a detailed knowledge of those with above average ability 


media. experience of campaign planning to grasp and write lucidly on 


TURNMILL STREET, 
E.C.1. CLE 0545. 


and be capable of supervising depart- 
mental work in general 

Write giving full details of age, experi- 
ence, salary, etc., to General Manager, 
Smee's Advertising Ltd.. 3 5, Duke St., 
Manchester Square, London, W.! 


engineering subjects should apply 
An engineering degree would 
secure preferential consideration 
initial Salary £1250—41500 

Box 0586 
Advertiser's Weekly 180 Fleet St €C4 


’Phone your 


classifieds to CHA 8844 (Ex 25) 


ee ¥ 
| ee ee 
| be made through » Local Office of the Minis : - = po 
Agency if the applicant is = man aged 18-64 

5 
4 

| 

| 

a 


Marcu 31, 1955 iii ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


ACCOMMODATION offered all-round 
artist by busy Advertisin Agency. 
PRODUCTION APPOINTMENTS VACANT BUSINESS OPPORTUNITIE All materials, telephone we oupel ied 
" -_ $ Arrangement roughs and visuals gratis 
ASSISTANT REPRE SENT ATIVES wanted in Lon _ Purchase of certain amount of finished 
im ~— = wha kag weondad M 4 M MEHTA artwork on mutual amicable terms 
- > - NOV. ay rg sco wit spiend: be uo o . or 
We. cgauite an, agency | | Bovoruniics tor the rant penn. || GAMAN MM. ea SEE Bet 
class all-round experience Pe 8 Managing Director PRINTERS 
in press and print work. 
Kec 25-30. Excellent |, alideddilllaS MSIE SUIS | SUNPROCESS WORKSLTD. | 
. ~E ED’ LITHOPRINT LTD. offer capaci for 
opportunity for the right “HAND PICKED” SECRETARIES Cs egy = 
; man . available. The Wigmore Agency, 67 BOMBAY, INDIA es _" R.K.L. and R.30 Rota- 
: J Wigmore St.. W.1. HUNter 9951/2/3 es a awe ne ee 
} rite full details in — PUBLICITY OFFICER recommends will be in London from 28.4."55 2 “ . 
ence, stating salary Assistant (24) All-round publicity ’ whee 
sequined 00 : department experience’ prim and | | £© 6.5.'S5. Those Agencies or ACCOMMODATION 
press layouts, blocks, etc.; engineering advertisers who wou ike him 
ee ae background : to call on them and discuss the ONE ROOM REQUIRED 
THE D. BROOK-HART COMPANY Box 0447 Ad. Weekly 180 Fleet St EC4 handling of blockmaking business fodiens ace by top rank 
48 Dover Street, London, W.1. A VISUALISER (also a F Artist) - - om 
secks a p Ge whaen 0S cam out his in India are requested to write Box 0153 Ad. Weekly 180 Fleet St BC4 
ADVERTISING EXECUTIVE. Parke. a to something worth while to him by AIR MAIL at the 
Davis & Company Limited require a endon osly or abrosd. address given below so as to 
Pharmacist for an interesting and pro- Box 0591 Ad. Weekly 180 Fleet St EC4 reach him before 22nd April, | | ,. 
gressive post as a Senior Executive in AR a STU DIO -~- ADVERTISING 1955 URGENT COPY, Proets, Blocks, can 
their Advertising Department He AGENCY. Young lady (21), with art . be guickly delivered by District Mes- 
: will be involved in all aspects of school training, seeks apprenticeship | senger. REGent 1026. 191 Piccadilly, 
Advertising and Sales Promotion but, Box 0592 Ad. Weekly 180 Fleet St EC4 SUN PROCESS WORKS LTD.., wi : 
in particular, his duties will include YOUNG MAN, beart advertising . . 
the compilation and presentati m of wants to get his aoe in dep aad te 8 Swadeshi Mills Compound, 
Medical Literature and Technical in- return to first love Well versed T Road ff Ch i Road MISCELLANEOUS 
formation provided. He should have, advertising procedure; wide knowledge ata oad, oO arnt oad, 
there! re, 8 fi act flair for writing media; not too old at 31 for training P.O, BOX 3593 PIN-UPS AND COVER GIRLS in 
senecrous Pension lan, five-day week, t i "ys " tc f 
Staff Restaurant Write in the first = a A PR — —— Bombay 4, India. agents 7 ~~ a aan 
full part culars of Box 0609 Ad. Weekly 180 Fleet St EC4 facilities and enormous mode! files 
Present sary. €© | REQUIRED, a good job for a young contact’ Philip Gotlop Photographs 
t, Parke, Davis & men, ase 24. Six years’ of round TY SCENERY FOR SALE OR HIRE. Limited 24 Kensington Church 
Company Limited Staines Road, experience ™ . ¥ Scenery Designed, Built and Painted Street, W.8 Western 4130 
p Hounslow, Middlesex Box 0608 Ad. Weekly 180 Fleet St EC4 Fev tl og ea. ~~ VERSES wanted for Christmas and 
ibition Stands, i} - other sreetine " . 
PRINT PRODUCTION BUYING. Man yyy  - — —B— l - other | greeting cards. Please write 
‘ ACCOUNTS thoroughly experienced, 18 years in the Boards. Robert Lister, 42 Peto Street masnitehe é > as . M ‘he ad Re ~ 
7 practical preparation and production South, London, E.16. ALBert Dock & ss —_ es adant oad 


of all kinds of printed literature, etc., 0 . - 
EXECUTIVE seeks position where his knowledge 1089 FOR ORICINAL GIRL PICTURES 


can be used to mutual advantage Pin-ups Pigure Studies, etc of 
San ee man — Box 0581 Ad. Weekly 180 Fleet St EC4 SHOW CARDS, CUT-OUTS Visual Arts Club Models—singies or 
rive and initiative is wanted to BETTER REWARD for talent soueht by FOLDERS sets oo-Union Picture Librery, 
provide a foothold in London resent Exhibition and Demonstration ADVERTISING 12 Soho Square, Londen, W.1 


- Saneee ich, mat - by photo-litho or letterpress (own 
for medium-sized provincial a Bap. gang experience and photo-litho process plant). 
agency. Must be thoroughly Box 0576 Ad. Weekly 180 Fleet St EC4 CARILLON PRESS LTD. 

» 


: versed in agency practice, cap- Pine Colour Printers, B . 
ae able of getting along on his own, BUSINESS OPPORT TIES : Setepbene Boscombe 3688. Se MORE | 
a =a -ondon ice 4a Bloomsbury 5q., 
[ oe a “pe “peo WCcl Phone: HOLborn 8330 .C.S. SUCCESSES 
a arly irectorship for right ; 
man. Full details, please, in Fully recognised In A.A. Exams 
strict confidence to FREE LANCE SERVICES In the May 1954 Advertising 
Box 0579 PROVINCIAL AGENCY RPA. | | Association Examinations 
Advertiser's Weekly 180 Fleet St EC4 * ARTIST supplics illustrations _ for LC.S. once again achieved 
about to open London Office Brochures, adverts (inc. figure/fashion outstanding successes. I.C.S 
ILLUSTRATORS IN GOVERNMENT neckiel ailidihas cid ania an «aan Students won : 
» he Civil Service ould consider an arrange- ne of colour Apply 
— ro nt ey my - : hex ero Box 0597 Ad. Weekly 180 Fleet St BC4 @ Second place in Division * C." 
oa 5 ment Or amaigamation with FREELANCE RETOUCHER secks @ First, second and third places 
leas publicity service or con- accommodation in Division ‘B* and five good 
mus vs Box 0600 Ad. Weekly 180 Fleet St BC4 passes. a 
tra sultant not in possession FREELANCE SCRIPT LETTERER . © Sin ee in Division ‘A. 
z work , cognition. W secks change of accommodation in wenty per cent ell successful can- 
year's of full recogn o rite studio or group. Box 215, Aldridge Ad- Gidates were trained by the LCS. 
Serv fu in confidence to vertising, | Whitefriars Street, E.C.4 1.C.S. Home Study Courses in prepara- 
: salar " 442 (men or women at POSTER INSPECTIONS SITE sclec- tion for both the A.A. and the LP.A. 
7 age 21) 695 (mer £615 (women Box 0583 tion Yorkshire to Scotland We Examinations are comprehensive, up- 
= Starting salary according to age up to : cover the saarth y = om theve to-date, and have been written 
- £e or £590 (women) at 28 or Advertiser's Weekly 180 Fleet St EC4 prompt and reliable reports from experts actively engaged in the ad- 
" re) satry. Somewhat wer in the John Pratt, 44 Eastfield Road. Forest vertising ficid 
b p Prom prospects, Fur- : Bell, Newcastic-ca-Tyne. | First class instruction is also available 
a ther particulars ar IPP tion forms FULLY RECOGNISED LONDON - - in COMMERCIAL ART, POSTER 
from Civil Service Commission AGENCY wishes to meet advertising | HIGH Quality Free Lance Artists, able DESIGN, LETTERING ‘and SIGN 
Sc fic Branch, 30 Old Burlington consultant interested in saving over- to handie quick ¢ “> ssions f ; — WRITING. 
er c r W.1, quoting No heads by sharing the resources of the out, lettering, rctouching or still life, 
Sil 55 Completed application Sevens Agency for servicing his own clients are invited to write for an sappoint- Write today for free book to DEPT. 28 
S111/35. Completed application fore Box 0441 Ad. Weekly 180 Fleet St EC4 oa. 4 INTERNATIONAL CORRESPONDENCE 
! returned pril 2 Box 0629 Ad. Weekly 180 Fleet St BC4 SCHOOLS, international Buildings, 
Siren of Geslgners end printers would WHATEVER THE COPY, writer com- Kingsway, London, W.C.2 


THE STUDIO OF THE like to contact an P — ea ~ , ckly and efficiently 
NATIONAL TRADE PRESS ARTIST ea ae eee SPECIAL ANNOUNCEMENTS 


| who is considering opening im fol jers and brochures, seeks com- 
squires 2 -xperienced artist missions 
a is - ben pr peer HIS OWN STUDIO Bos 5 Ad. Weekly 180 Fleet St. EC4 , 
Who . svwye al =e , but would like some extra work before MLUSTR Ad 
capable of using the airbrush, taking the plunge <a p 3 doe k OF be ey vertiser Ss Weekly 
ys . Phone LANgham 9414 . seeks commussions adver- 
doing visuals and finished work tising or publishing 
| of good reproduction standard CO pee Eg Box 0151 Ad. Weekly 180 Fleet St BC4 CLASSIFIEDS 
* av a ¢€ oO adccitK ai o 
Excellent prospects, 5-day aaa o- monthly periodical TOP FLIGHT DESIGNER offers free 
Rages heme. Write Baines & Scarsbrook Ltd., Colour and lence services. Reasonable charges Copy time for classified 
week, pension scheme rite Benes ae ghee Bos 0152 Ad. Weekly 180 Pleet & BC4 P) 


Printers, Fairfax Road, Swiss 
NW 


stating age, experience and Maida Vale 0055 FREELANCE DESIGNER secks work- advertisements to be pub- 


| salary required to: 


ing arrangement with copywriter or rt 
» hed ¥ Gh is assent smal) agency lished in next week's 
The Art Manager, “ee - gy acon Te Box 0288 Ad. Weekly 180 Fleet St BC4 issue. April 7 ill be 10 
THE NATION AL TRADE rtising Material for Agents not COPYWRITER with overseas end local ssuc, prik /, Wi 
PRESS LTD. jing to form own TV Depart- | experience, mainly commen Some | | a.m. on Monday, April 4 
Drury House, Russel! London. ' t. Unimpeschable references technical specimens available 
| Heese, ® 1m. es Box 0632 Ad. Weekly 180 Fleet St BC4 Box 0577 Ad. Weekly 180 Fleet St BC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


Advertiser's 


4 REGISTERED 
- AT G.P.O. AS A @g y 
: NEWSPAPER 


Marcu 31, 1955 


S. a copy 
52/6 a year 
Post free 
55/- (overseas) 


The GUARANTEED Print Order 
for the September (Battle of Britain) 
issue of 


KOVAL ms FORCE 


Flying 


REVIEW ; 


| 


NO INCREASE in space rates 
—still only £70 per page in this 


photogravure monthly with the 


19-25 year age-group appeal. 
MAKE YOUR SPACE RESERVATION NOW! 


ROYAL AIR FORCE 


STOP PRESS 


STRIKE: LATEST 
MOVES 


Negotiations by Ministry of 
Labour to bring together parties 
concerned in newspaper strike con- 
tinued late yesterday (Wednesday). 
PKTF officials attended meeting at 
Ministry after seeing Sir Vincent 
Tewson, TUC general secretary 

Prime Minister to be ——y in 
Commons on Tuesday whether, as 
in 1926, he will order publication 
of official newspaper. 

Bookstalls report heavy sales of 
periodicals, including back num- 
bers. Restaurants offering copies of 
provincial dailies as bait to cus- 
tomers. 

The “Brooklyn Daily,” small 
New York newspaper, is now daily 

inting 5,000 copies of a special 

ondon edition and them 


| by +> 4 — in co-operation 
| with BO 


| Birmingham Chamber 


i BBC state that their agents 
will be Masias & Fergusson Lid. 
from to-morrow (Friday). 


Members of IPA Council 1955-56 


sius, lj. te 
. R. C. Sykes, Alan Wilkin- 
son, Sinclair Wood, A. D. Carrick 
Smith, Ashley Havinden, G. J. 
Redgrove, George Warden, Howard 
Barnes, Dan Ingman, Victor 
Watson. 


Kenneth Horne to give Ay Be 
tion as sales director 
Safety Glass Ltd., to ao... = 
time managing director of British 
Industries Fair Ltd. Takes over 
after this year’s Fair from the 
sent general manager, J. L. Reading. 
BIF Ltd. confirm that Fair will 
be held at two different times of 
the year from 1956 onwards. e 
Fair management committee of the 
of Com- 
merce will continue to manage 
Birmingham section. British Indus 
== Fair Ltd., besides running the 
sections, will continue to 
be z-- for Fair publicity. 
In five years since oe, enpeety 
of ve by 
50,000 tons but imports by nearly 
300,000 tons, announced in Com- 


FLYING Review 


180 FLEET STREET, LONDON, E.C4. Tel. CHAncery 8844 


in time be 
televisio 


press reproductio 
fo be discussed by panel of experts 


at their Fay at 180 Fleet Street, London, 
. Clements Press 


Published by the Proprietors, BUSINESS ey =: oo. 
March 31, 1955. Printed in England by St 


E.c 
Ltd., Portugal St., Kingsway, London, W.C.2 


| 
| 
c 
| 
4. 


(Phone : Chancery 8844.) 
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aa J. Bernard Crabbe, R. G. Hervey, 
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his 
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a 
7 { . 
4 mons. Supplies of paper other than 
= newsprint now considerably higher 
a than in the past three years. 
i Sir Robert Fraser, director 
12 general, ITA, told IA F 
$Y a neg | meeting that there may 
_ some 6) commercial 
| stations in this country. 
Advertising Agency Production 
; ssociation meeting to be held on 
‘ wesday, April 5S, at Monotype 
q ee rporation. Fetter Lane_at_ 6.30 
ia _ 
2S Se 
iz 
; 


